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I- Background:
Arab populations are surprisingly young, with over 30% of the population (or 100 million) in the 15-29 age group, leading many1  
analysts to refer to an Arab population “youth bulge” (Khalifa, 2009). The 15 to 24 age group, which represents the transition from child-
hood to adulthood in most societies, has escalated from 33.7 million in 1980, to 67.9 million (or 20.9%) in 2005. The youth population 
is expected to increase to 73 million by 2015 (Khalifa, 2009; ESCWA, 2009). 

Arab youth are more educated and marrying at a later age than before, but the Arab region still suffers from one of the 
highest illiteracy rates in the world (over 60 million), with only 62.2% of the region’s population of 15 and over able to read and write 
(Hammoud, 2005). Furthermore, Youth unemployment rates are also the highest in the world, ranging between 20 and 40% as com-
pared to worldwide averages of 10-20% (ESCWA, 2009). Some organisations estimate that one in every three young Arabs is currently 
without a job. 

Arab policy makers are acutely aware of the population youth bulge, and the tremendous challenges these demographics 
entail. The large number of youth entering the workforce will remain on the increase until at least 2020, with some estimates pointing 
to the necessity of creating 5 million new jobs every year to absorb this young working force. These workforce related challenges are 
complicated by a dearth of information in the socio-political domain: we know very little about what Arab youth believe in, their value 
preferences, the identities they endorse, what groups they affiliate with, their socio-cultural orientations, etc.

The 18-25 age group is a sensitive and high value sub-population: it represents a population stratum that has crossed the 
turbulent adolescent years, and is now witnessing a crystallization of both identities and value structures. These formative years shape 
the growing individual into the socially active adult that will be playing a central role in public affairs soon after. Considering the many 
challenges that Arab polity face, it becomes necessary and urgent to investigate the Arab youth’ identity and values profile to have a 
better understanding of current Arab populations, states, and their likely future. 

1	  See comprehensive regional reports published by ESCWA (2009), UNFPA, and the ILO. For more detailed reports on human development in the 
Arab region, see the United Nations Development Program’s Arab Human Development Reports (UNDP-AHDR).
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II- Research Proposal:
The present research investigates socio-demographic, socio-cultural and social-psychological profiles of a representative sample of 
Lebanese youth. The study would thus provide a first assessment of youth in Lebanon, with a clear hope to replicate this research in 
other parts of the Arab world. This report does not aim to provide a comprehensive model testing between levels of analyses, but 
rather focuses on a more descriptive profiling of such variables in a way that may be useful to policy makers, businesses, and other 
social agents interested in this age group.

 In order to provide as wide a descriptive of the Lebanese youth as possible, we propose to investigate the following domains: 
socio-demographic, socio-cultural, and social-psychological profiles. 

A.	 Socio-Demographic Descriptives: 
Assessment of socio-demographic variations in the Lebanese youth population should enable us to answer the following questions:

1)	 How educated are they? Are there differences between groups (gender, sect, region) in education levels?
2)	 What is the average household income?
3)	 What are the unemployment rates for this age group? 
4)	 Are they marrying early or is a substantial portion of youth still unwed?

B.	 Socio-Cultural Orientation:
Internet use:

1)	 How wide is the internet penetration in this age group?
2)	 Are there gender, regional, or sectarian differences in internet access and use?

Language use:
1)	 How proficient are the youth in the use of Arabic, French and English?
2)	 Are there gender, regional, or sectarian differences in language proficiency?

Media preferences:
1)	 Do Lebanese youth prefer Western or Arabic TV programs?
2)	 Do Lebanese youth prefer Western or Arabic Music?
3)	 Are there gender, regional or sectarian differences in their media preferences?

Emigration:
1)	 How many are contemplating emigrating from Lebanon? How many are actually planning to do so?
2)	 Are there gender, regional or sectarian differences in attitudes towards emigration?
   

C.	 Social-Psychological Profiling:
Lebanon’s unique sectarian distribution has been both a curse and a blessing: On the one hand, this “country of minorities” has pro-
vided researchers with a wealth of data on intergroup relations, interfaith dialogue and conflict resolution models.  On the other hand, 
this mix of minorities competing for resources has yielded a historical legacy marred by periodic eruptions of armed and bloody 
conflict. The events following Prime Minister Hariri’s assassination (2005) leading to the Doha Agreement of 2008 are but the latest 
example. While many researchers often tie eruptions of violence between the communities to regional and international sources, it is 
the Lebanese themselves that tend to be the perpetrators and victims of their sectarian strife.

It is thus important to assess the perceived relations between members of various sects, with a special emphasis on the degree 
of sectarian ingroup bias (sectarianism – akin to racism), warmth and acceptance towards other sects (prejudice), attitudes towards 
inter-sectarian marriage (mixing between the communities), and their degree of religiosity. Further analyses identifying the youth’ 
identity profile and value orientation would add significantly to our understanding of the guiding principles and self-categorisation 
processes affecting Lebanese youth today.

I)	 Inter-Sectarian Relations:

Sectarian ingroup bias (sectarianism):
What is the overall level of sectarianism among the youth?1)	
Are there differences in sectarianism between the communities?2)	

Warmth towards and acceptance of others (prejudice):
Similarly, how warm and accepting are the youth of other sects?1)	
Are there differences between groups (gender, sect, region) on prejudice?2)	

Attitudes towards inter-sectarian marriage
What are the youth’ atittudes towards inter-sectarian marriage? Do they support it in general, and would they engage in 1)	
it personally?
Are there differences between groups on attitudes towards inter-sectarian marriage?2)	

Religiosity
Are Lebanese youth religious? Are there differences between the communities, gender or region in levels of religiosity?1)	

ii)	 Social Identities:

The sectarian dynamics can be tied to the 
consequences of intergroup dynamics and 
self-categorisation principles (e.g. Reicher, 
2002, 2004; Turner, Oakes, Haslam and 
McGarty, 1994; Onorato & Turner 2001). The 
way individuals define themselves (self-
categorise) has direct implications for their 
interaction with and perception of others. 

Self-categorisation is the cognitive 
grouping of oneself and some class of stimuli 
as identical in contrast to some other class 
of stimuli. This cognitive redefinition of the 
self from unique attributes and individual dif-
ferences to shared social category member-
ships and associated stereotypes produces 
a “shift towards the perception of self as an 
interchangeable exemplar of some social 
category and away from the perception of 
self as a unique person” (Turner et al., 1987, 
p. 50). While personal identity is based on 
interpersonal comparisons (e.g. “me” versus 
“not me”) social identity is based on intergroup comparisons (e.g. “us” versus “them”).

Self-categorisation theorists further state that categorisations exist as part of a hierarchical system of classification, forming 
different levels of abstraction related by means of class inclusion (Turner et al., 1994). The model provided in the figure below illustrate 
the hierarchical levels of inclusiveness, with categorisations varying from the focale/individuated self, to more relational groups (fam-
ily and friends), to more collective groups (political, sectarian etc.) to national and pan regional identities (e.g. Arab world, Islamic 
umma).  

	 The self-categorisation of individuals has important implications for intergroup dynamics and conflict because of the associ-
ated and necessary processes of social comparison (us versus them). For example, if individuals endorse a sectarian group identity, then 
it is likely that their natural outgroup be another sectarian group. If on the other hand, individuals endorse a national identity, then it is 
likely that their natural outgroup is another nation. These differences in levels of self-categorisation have direct implications for conflict 
management (Harb 2007). 
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The importance of Identities prompts the following questions:  
What levels of inclusiveness do the Lebanese youth endorse the most? 1)	
Are the identities relationally defined (family, region) or are they more collectively ascribed (national, pan regional, pan 2)	
religious etc.)?
How strong are national identities compared to sectarian identities? Do these identity preferences differ per youth 3)	
subgroup?

iii)	Values:

Values are frequently used to shed light on 
the behaviour and attitudes of individuals and 
the functioning of institutions, organizations, 
and cultures. Schwartz’s (1992, 1994) mile-
stone theory of universals in the content and 
structure of basic values defined values as: (a) 
beliefs or concepts; (b) that pertain to desir-
able behaviours or end states; (c) transcend 
specific situations; (d) guide the selection or 
evaluation of events and behaviour; and (e) 
are ordered by relative importance. Schwartz’s 
Value Survey (1992, 1994) posits that the 
content of each value type is determined by 
the motivational goal it expresses as a guid-
ing principle in people’s lives. Schwartz (1994) 
proposed 10 different motivational value 
types based on the universal requirements of human existence: power, achievement, hedonism, stimulation, self-direction, universal-
ism, benevolence, tradition, conformity, and security (see appendix A for detail).

This set of value types is arranged in a circumplex model that reflects the dynamic relation between them. Actions taken in 
pursuit of each value type have practical, psychological, and social consequences that conflict with or complement the pursuit of 
other value types (Sagie & Schwartz, 2000). Values in adjacent regions of the model are positively correlated and are conceptually 
compatible and complementary, but are negatively correlated with an opposite and conflicting set of values on the circumplex model. 
For example, actions taken in pursuit of independence (self-direction) are likely to conflict with actions intended to express obedience 
(conformity), but are compatible with actions promoting challenge in life (stimulation). 

Although the ten value types are considered universal, Schwartz (1992, 1994) did not exclude the emergence of locally impor-
tant values in specific cultures; for example, values of honour and hospitality are prominent guiding principles in Arab cultures (Feghali, 
1997), a suggestion that was empirically supported in samples from Iraq, Jordan, Lebanon, and Syria (e.g. Harb et al., 2006). These two 
values (honour and hospitality – henceforth referred to as emic Arab) tend to emerge in between conservation and self-transcendence 
values in the circumplex model above.

What value hierarchies do the youth endorse?
Which values are most important to the youth in Lebanese? Which are the least important?1)	
Do these preferences differ by gender, region, or sect? 2)	

iv)	In Sum:

The present study aims to provide the first nationally representative survey of Lebanese youth on a series of key domains: socio-
demographic, socio-cultural, and social-psychological. 

Specifically, we address the following questions:
Socio-demographic:  how well educated are the youth? What’s the average household income? What are the unemploy-

ment rates?
Socio-cultural: what are the youth’ media preference (Western vs. Arabic), what languages do they speak and write, what is 

the internet penetration in this age group, and what are their attitudes towards emigration?
Social psychological: three sets of social-psychological variables are explored 1) Assessment of inter-sectarian relations 2) 

exploration of value orientation and 3) exploration of identity hierarchies.

III- METHODOLOGY

A.	 Instruments:
A battery of measures was developed to assess the three domains of socio-cultural, socio-demographic and social-psychological 
variables (see Appendix B for the full questionnaire).

Socio-Cultural Measures:

Language use: 6 items measuring participants’ declared levels of proficiency in written and spoken Arabic, English and French 
were developed using 5 point Likert type scales, with 1 indicating low proficiency and 5 high proficiency. 2 further items were provided 
for declaring proficiency in other participant-specified languages. 

Media Preferences:  two bipolar items measuring participants’ preferences for Western versus Arabic TV programs and music 
were developed. Specifically, participants were asked to choose whether they preferred TV programs and music that were: 1) exclusively 
Western, 2) mostly Western and some Arabic, 3) both Western and Arabic, 4) mostly Arabic and some Western, 5) exclusively Arabic 
content 6) no content at all or 7) other. These items should provide an indication of the socio-cultural orientation of the Lebanese 
youth through an analysis of their media consumption.

Internet Use: a single item measure the quantitative use of the internet was proposed, with scores ranging from 1) several 
hours per day to 5) no use at all. 

Socio-Demographic Variables:

A series of demographic variables were introduced to measure participants’ age, gender, official confessional affiliation, region of origin, 
marital status, profession (if any), education level, and household income per month (see Appendix B for details).

Social Psychological Variables: 

Inter-sectarian relations:
Three measures assessing inter-communal relations in Lebanon were used: sectarian ingroup bias (sectarianism), warmth towards and 
acceptance of other sects (prejudice), and attitudes towards inter-faith marriage. 

Sectarianism: five items measuring sectarian ingroup bias first used in a national survey of Lebanese citizens in 2006 (Harb, 
Schmidt, & Hewstone, 2009) were used in this survey. Sample items include “I am proud to belong to my sect” and “my sect can serve 
Lebanon better than any other sect”, and were rated on a 5 point Likert type scale ranging from 1 (strongly disagree) to 5 (strongly 
agree).  Cronbach Alpha for this scale in the present study is of .85

Sectarian Prejudice: Haddock et al.’s (1993) thermometer was used to assess the participants’ warmth towards and accep-
tance of other sects. The single item scale has often been used as a measure of prejudice. Participants were asked to report on a scale 
from 0 to 100 the degree of warmth and acceptance they felt towards other sects in general. 

Inter-Sectarian Marriage: two items measuring participants’ attitudes towards inter-sectarian marriage were developed. The 
first item asked participants for their degree of support for inter-faith marriage on a 5 point Likert type scale ranging from 1 (strongly 
support) to 5 (strongly opposed). The second item asked participants for their personal willingness to marry someone from a different 
sect, using a four point forced choice scale ranging from 1) strongly willing to 4) strongly unwilling. 

Religiosity: 
Five items adapted from Rebeiz & Harb (2010) were used in the present study. Items were selected for their sensitivity and applicability 
in a culture in which large numbers of Christians and Muslims coexist. Sample items include: ‘I consider myself a religious person’, ‘My 
religion influences the way I choose to act in my routine life” and “Prayer to God is one of my usual practices”. Items were rated on a five 
point Likert type scale, ranging from 1 (strongly agree) to 5 (strongly disagree).
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Identities: 
36 items measuring 11 different identities were adapted 
from Harb & Smith (2008) and used in the present study. 
Sample items and categories are presented in the 
adjacent figure. The scale items were rated on 5 point 
Likert type scales, ranging from 1 (strongly disagree) to 5 
(strongly agree). The scale has been validated in nation-
ally representative samples in Iraq and Lebanon (Harb, 
Fischer, al-Hafedh, 2007; Harb, Schmidt & Hewstone, 
2009). Cronbach alpha for the 11 subscales ranged from 
.68 to .90 in the present study.

Values: 
The Basic Human Values Scale (Schwartz, 2002) is a 21 
item instrument based on Schwartz’s (1992, 1994) uni-
versal theory of values. Schwartz’s Value Survey has been 
validated in over 200 samples from 60 countries around 
the world (Sagie & Schwartz, 2000). A modified version of Schwartz’s Value Survey has been adopted by the European Social Survey as 
an instrument measuring value orientations in their 30 nation surveys (European Social Survey, 2003). We added two additional items 
to assess the emically derived values of “honour” and “hospitality” that are important in Arab cultures, and asked participants to rate on 
5-point Likert scales (i.e. 1 = Very much like me; 5 = Not at all like me) how much a concrete description of a series of persons was like 
themselves. This scale already existed in the Arabic language, and validated in samples from Lebanon and Iraq. 

B.	 Sampling Procedure:
Information International2, a research and survey agency specialised in national polls was con-
tracted to collect the data for this study. Sampling procedure was based on population data 
retrieved from the Central Administration of Statistics’ report, which lists Lebanese citizens by 
place of origin rather than by current residency3. 1200 Lebanese youth aged 18-25 years old 
were selected for this survey. Data was collected in the period between December 8th and 
December 22nd, 2009, using a multi-stage probability sampling4:

Stage 1:	 selecting neighborhoods inside each city in a way to represent the 
confessional diversity and make-up of the areas.

Stage 2: 	 selecting households based on a systematic random sample in each 
neighborhood according to the estimated number of buildings in the 
neighborhood.

Stage 3:  	 sampling a primary respondent within each household based on the 
most recent birthday. 

2	  A call for proposals was sent to six leading survey, marketing and polling agencies in Lebanon. 
3	  This explains the lower % of participants from Beirut compared to the actual number of residents in Beirut. 
4	  For a full methodological report, see Information International’s Report, Appendix C

C.	 Sample Descriptives:

1200 lebanese citizens aged 18-25 participated in this study. The mean age of participans was 21.5 years old (M = 21.5, SD = 2.2), and 
the gender distribution was slightly skewed in favour of male participants5 (53% were males, and 47% were female). 

The general distribution of the sample in terms of sectarian and geographical criteria mimicked national level distributions, 
with about 75% of the sample consisting of Christian Maronites, Muslim Sunnis and Muslim Shias. Furthermore, population distribution 
also indicated that a majority of youth were located between Mount lebanon and the North. 

As such, the sampling procedure and sample descriptives increase confidence in the population validity of this research, with 
a clear capacity to generalise to the Lebanese Youth population6. 

5	  Gender selection difficulties in the North, see Information International’s Report, Appendix C.
6	  Note that “Nabatieh” includes: Nabatieh, Marjayoun and Bint Jbeil; “South” includes Saida, Sour, Jezzine; Bekaa includes Zahleh, Baalbeck, and West 

Bekaa. 
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RESULTS

A.	 Socio-Demographic Variables and 
Characteristics:

Marital Status: 

87% of the sample was still single, with only 12% being married. This rein-
forces reports indicating that youth tend to marry later, as the predominant 
majority of youth were still single by age 25. 

Education:

The education distribution of Lebanese youth confirmed 
previous reports indicating a noticeably educated popula-
tion. The large number of participants with a university 
degree (approximately 41.4%) contrasts sharply with all other 
regional indexes and even international ones (e.g. US Census 
Bureau Report7 estimated that 24% of the US population has 
a Bachelor’s degree). This level of highly educated popula-
tion corroborates previous national studies that found that 
32.7% of Lebanese general population held a university 
degree (Harb, Schmidt & Hewstone, 2009). 

Further statistical analyses did not indicate differ-
ences in education across groups. In other words, education 
permeates youth in Lebanon regardless of gender, sect or 
region. 

Income and Employment: 

90% of youth reported household earning below 2000US$ 
per month, with a large majority of youth (58.3%) reporting 
household earnings between 500 and 1500US$. 

Further statistical analyses indicated significant dis-
parities in declared household income by region, with both 
Bint Jbeil and Aakar displaying lower household incomes 
than all other regions. There were no gender differences in 
household income. 

37.3% of the youth reported being employed, and 
61.8% reported unemployment. However, the majority of 
unemployed youth are students, with only 7% reporting no 
employment.  

7	  US Census Bureau, April 2006. A Half-Century of Learning: Historical Statistics on Educational Attainment in the United States: 1940 to 2000

B.	 Socio-Cultural Assessment

Internet Use:

Contrary to previous estimates indicating low internet penetration in Arab 
populations, almost half of the Lebanese youth indicated using the internet on 
a daily basis (49.7%), and only 18.5% indicated no internet use whatsoever. 

Further statistical analyses indicated significant gender differences with 
male participants using the internet more than female participants (except in 
the Druze community, where females stated using the internet significantly 
more than males). Regional differences did emerge, with higher internet usage 
in Mount Lebanon than in both the Bekaa and Nabatieh. Further analyses 
indicate that the Caza of Dinnieh, Baalbeck, Nabatieh, Aakar, Saida and Zahleh 
have the least internet penetration. These differences in regional access to the 
internet may explain the significantly higher level of internet access among 
Maronite Christians compared to Sunni and Shia Muslims. 

Language Use:

The multilingual use of Arabic, English and French in the Lebanese population is well noted. The present data indicates that Lebanese 
youth do in fact claim to control more than one language: 88.3% of participants stated control of written Arabic (to a large or very large 
extent), 41.3% controlling written English and 28.9% written French. Similar levels are expressed in their verbal/oral control of Arabic, 
English and French (92.9%, 43.1% and 31.2% respectively).  7.1% of participants stated speaking languages other than the three stated 
above. 

In other words, almost all Lebanese youth spoke and wrote Arabic, almost half spoke English and a third spoke French. The 
lower ranking and score for the French language is noteworthy considering that French is the second official language of Lebanon. 
Further analyses indicated that more women than men spoke French (no other gender differences emerged), and participants from 
the Caza of Baabda spoke French more than any other Caza. 

Media Preferences: 

When participants were asked about their preferred media source (e.g. whether they preferred Western or Arabic TV programs and 
music), a quarter of participants declared a clear preference for Western media (25%) and music (21.7%), a quarter declared selecting 
both Western and Arabic media equally, and the remainder preferred predominantly Arabic media (46% for both Arabic TV programs 
and Arabic Music). 

These media use preferences are indicative of a peculiar diffusion of cultural patterns, with significant differences in terms 
of Western penetration per youth group: Statistical analyses indicated that some Christian minorities (e.g. Maronite, Orthodox and 
Armenian) were less oriented towards Arab media than some of their Muslim counterparts (e.g. Sunni and Shia).  Only the Armenian 
youth community seemed to indicate a preference favouring Western programs over Arabic ones.
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Attitudes towards emigration:

A full quarter of participants indicated their intention to 
emigrate, both through measures of attitudes towards 
emigration and active behaviour in seeking to do so. It is 
striking that a quarter of Lebanese youth are seeking to 
emigrate and a further fifth is thinking about it. Almost half 
of the Lebanese youth were contemplating better prospects 
elsewhere.

Interestingly, statistical analyses indicate patterns of 
behaviour that are not consistent with political narratives 
in Lebanon, in that there were no sectarian differences or 
regional differences in intention to emigrate – only gender 
differences emerged, with males expressing greater inten-
tion to emigrate than female Lebanese participants.  In 
other words, the problem of emigration is not restricted to a 
particular sect or even a geographical location.

C.	 Psycho-Social Assessment:

Measures of Inter-Communal Relations:

A set of three measures were used to assess Inter-sectarian relations: Sectarian Ingroup Bias (Sectarianism), Warmth towards other sects 
(prejudice), and attitudes towards interfaith marriage (a more indirect and applied assessment of inter-confessional relations).

Sectarianism:

The Lebanese youth expressed a good deal of sectarianism, with an overall average of 3.78 (SD = .8) out of 5. This blatant bias towards 
one’s sect is not differentiated by gender, confession or region. In other words, the Lebanese youth, regardless of gender, confession or 
region of origin expressed similarly high levels of sectarianism.

Warmth and Acceptance:

When asked about the degree of warmth and acceptance individuals felt towards members of other sects, participants responded 
with a relatively lukewarm response, averaging 67% acceptance, but with a large standard deviation (SD = 19.7). 

Further statistical analyses indicated no gender or sectarian differences in expressed warmth and acceptance, but significant 
regional differences with the Bekaa and the South expressing significantly more warmth and acceptance, while Nabatieh expressed 
significantly less.  

Attitudes towards Interfaith Marriage: 

Participants were asked about the extent to which they would support inter-faith marriage, and to which extent they were willing to 
wed someone from a different sect then theirs. As the adjacent figures indicate, about 33% were opposed, 26% neutral and 41% in 
favour of interfaith marriage. When participants were asked to state whether they were willing to marry someone from a different sect, 
only 37% stated willing to do so, while 63% stated their unwillingness. In other words, only about a third of participants where com-
mitted to interfaith marriage, and a third was strongly opposed. Furthermore, about a quarter of participants swung between neutral 
acceptance for others and non-acceptance for the self. 

Further statistical analyses revealed significant gender and regional differences, but no sectarian differences. Specifically, 
participants from the North expressed more negative attitudes towards inter-faith marriage than participants from other regions 

(specifically Mount Lebanon and the Bekaa), but did not differ from other regions in their rejection of personal inter-faith marriage. 
On the other hand, there was a strong main effect for gender, whereby female participants were significantly less inclined to support 
interfaith marriage and consider interfaith marriage compared to male participants. 

Religiosity:

Participants indicated moderately high levels of religiosity, with an average of 3.4 (SD = .84) on a 5 point scale. Further analyses 
indicated that both Sunni and Shia Muslims exhibited significantly higher levels of religiosity than all other sects. No other gender or 
regional differences emerged. Further descriptives indicate that participants from the Caza of Zgharta and Aley were the least religious, 
while participants from the Caza of Nabatieh were the most religious.

Social Identities: 

An exploration of the social identities of Lebanese 
youth shows the following:

The most highly endorsed self-categorisa-
tion is the family, closely followed by national iden-
tification. Sectarian/religious identification comes 
third. The identification pattern displayed below 
also indicates low concern with a private unique 
self-identification, and no political identification. 
These identity patterns reflect the wider culture 
in which family dynamics and inter-communal 
relations dominate the identification process, with 
little space for individual differentiation or political 
affiliations. 

The low score in endorsing Arab and Islamic 
identities is due to the aggregation of Muslim and 
Christian scores. Both Muslim Sunnis and Muslim 
Shias endorsed Islamic identities highly, almost on 
par with sectarian identification. Arab identification 
was lower than Islamic identification in both groups. 

Further analyses indicate no differences between genders on any of the identity dimensions, but significant differences 
between sects and regions. Specifically, Maronite Christians identified with their family, friends, and profession significantly more than 
both Sunni and Shia Muslims. Sunni and Shia participants scored significantly higher than Maronite Christians on Arab identity and 
higher than all other sects on Islamic identity. There were no differences between sects on sectarian identification, indicating that all 
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endorsed their sectarian identities equally. Furthermore, regional differences did emerge with North Lebanon participants reporting 
higher sectarian identification than Mount Lebanon, higher nationalism scores than Mount Lebanon, South and Nabatieh, and lower 
scores on a global humanity dimension than most other regions. Mount Lebanon participants also scored significantly higher on 
individualism than the Bekaa, North or Beirut. 

Values: 

An exploration of value hierarchies indicate value preferences that are 
not usually associated with “youth”, in that Arab emic values (honour, 
hospitality) and values that transcend the self (e.g. benevolence and 
universalism) were ranked highest. 

	 A closer inspection of the ranking of the 11 value types 
indicates the prominence of Arab emic values, closely followed by 
the values of security, achievement and self-direction. The least pre-
ferred values were stimulation, hedonism, tradition and power. These 
results may indicate a possible violation of the Circumplex model. 
These value hierarchies seem to indicate an achievement motivated 
and driven youth, that seem to be less interested in hedonistic and 
stimulation oriented values. This contrasts with the more conven-
tional expectations associated with the younger generation, but not 
necessarily from findings derived from student samples in Schwartz’s 
multinational studies. While the least preferred values in this sample 
are highly similar to the least preferred values in international samples 
(Schwartz & Bardi, 2001), it is the most highly endorsed values that 
diverge from international samples. Specifically, and most importantly, 
Lebanese youth placed less emphasis on benevolence and universal-
ism values than other international samples. This is important since 
ingroup values (benevolence) and positive values directed towards 
the larger community (universalism) are essential in establishing and 
maintaining positive communal relations.  These are the values that 
capture idealism and strong concern with the well-being of the com-
munity and the environment.  

Concluding Comments
This is the first nationally representative survey that empirically assesses the socio-demographic, socio-cultural and social-psycho-
logical profile of Lebanese youth. The large sample size (N = 1200) and the systematic investigation of identity preferences and value 
hierarchies add credence to the present report. 

A.	 Main Findings:
This research has revealed a substantial set of information in socio-demographic, socio-cultural and social-psychological domains that 
may be useful to policy makers or businesses interested in this age group. Specifically, we noted that: 

The Lebanese youth are significantly educated, with over 41% of the population holding a university degree. Importantly, there 
was no gender, regional or sectarian differences in education levels, indicating an equal diffusion of education across sub-populations 
in contrast with the differential diffusion that characterised the country half a century ago. In other words, we have an equalisation 
of education levels across regions and sects. This unique population characteristic is one of the most important assets available to 
Lebanon’s governing authorities. A closer inspection of the socio-demographic variables also indicates that: 

The Lebanese government has at its disposal one of the most educated population in the region, an asset that can easily 1)	
compete with other sources of wealth the government taps into. 
The low household income and high intentions to emigrate indicate that this resource is not utilised adequately by 2)	
authorities, and is turning our qualified youth into an export commodity. Any government would be alarmed when half 
its youth (regardless of regional or sectarian affiliation) is considering emigrating. 
The present findings also contradict sectarian reports of differential emigration patterns: emigration intention is not 3)	
affecting one specific community or region more than any other. These findings are indicative of a more systemic rather 
than group specific problem in addressing the emigration and brain drain problems plaguing the country.

The present study also indicates some peculiar socio-cultural orientation. Lebanese youth reinforce a common perception of a 
multi-cultural Lebanon: while Arabic remains the predominant language, the present study found significant inlays of both English and 
French within this age group. Almost half of the sample expressed proficient use of English, and almost a third expressed proficiency 
in French. 

Language proficiency is closely associated with exposure to foreign cultures, a fact that is mirrored by the youth’s media 
consumption preferences. The present study showed that half the Lebanese youth prefer Arabic music and TV programs, a quarter 
preferred mostly Western media, and a further quarter mixed the two. On the one hand, these results indicate a substantial amount of 
cultural variation and diversity; on the other hand, the results also indicate a significantly heterogeneous population with potentially 
irreconcilable orientation differences. More research is needed to explore whether these multicultural orientations are detrimental to 
the Lebanese social fabric or are a source of added wealth. 

B.	 Inter-Sectarian Relations, Identities and Values:
Analyses of inter-sectarian relations indicate a rather negative profile: Lebanese youth reported high levels of sectarian bias (ingroup 
favouritism), average to mild levels of warmth and acceptance towards other sects, and low levels of acceptance of inter-sectarian 
relationships. Specifically,

A third of participants expressed negative emotions towards, and low acceptance of other sects (hostile prejudice) 1)	
Two thirds of the youth would not consider marrying someone from a difference sect2)	
80% of participants scored higher than the midpoint on sectarian ingroup bias3)	

These results indicate a high urgency in addressing these inter-sectarian relations, especially when we consider that these 
results are emerging from the youth population stratum. While the scores are not completely polarised (e.g. ceiling effects), they 
indicate a population readiness for sectarian strife that transcend gender or sectarian differences.  

These results are further compounded by the identity analysis we reported above. Lebanese youth show clear family and 
national identities, closely followed by sectarian affiliation. In other words, Lebanese youth are significantly concerned for and identify 
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with their families, Lebanon and their sect. these results are relatively surprising considering the population surveyed: youth generally 
associate with their peers, and value their individuality; this was not the case in Lebanon. Importantly, there were no differences 
between sects on sectarian identification, indicating that no community emerged as more sectarian than any other. However, regional 
differences did emerge with North Lebanon participants reporting higher sectarian identification than Mount Lebanon, higher nation-
alism scores than Mount Lebanon, South and Nabatieh, and lower scores on a global humanity dimension than most other regions. 
Mount Lebanon participants also scored significantly higher on individualism than the Bekaa, North or Beirut. A lower level of analysis 
focusing on Caza and cities is needed to identify locations with differential patterns of identification and that would require a more 
focused intervention to avoid further polarisation of scores.

Interestingly, Islamic identification primed over Arab identification for both Muslim Sunnis and Muslim Shias. In other words, 
the Islamic Umma trumps pan-Arabism, in contrast with the stipulated preferences of the mid 1950s and 1970s. This religious orienta-
tion is further substantiated by measures of religiosity, whereby 67 % of Lebanese youth indicted being religious (average score above 
the midpoint). 

This profile is further reinforced by the value hierarchies that emerged in the sample: Lebanese youth indicated a clear prefer-
ence for the emically derived values (Honour and hospitality), closely followed by self-transcendence values. As with other nations 
experiencing social unrest (e.g. Iraq), the Lebanese youth also valued security highly, indicating their concern for stable social rela-
tions and conditions. Lebanese youth did not espouse values of hedonism and stimulation, values that are generally thought to be 
associated with youth in some cultures; they seemed more focused on achievement and self-direction (independence of thought and 
action). Importantly, Lebanese youth also showed moderate endorsement of benevolence and universalism, values that are central in 
cementing communal relation (caring for members of the community and the environment). There were no sectarian differences in 
endorsing benevolence and universalism, but some regional differences did emerge, especially between Mount Lebanon, the North 
and the South: Mount Lebanon scored significantly higher on universalism than the North, and significantly lower on benevolence 
than the South. 

In sum, a relatively intriguing picture of Lebanese youth emerged from this study: on the one hand, youth expressed similar 
levels of affiliation to family and sect, similar levels of prejudice and sectarianism, and similar levels of education, income and inten-
tions to emigrate. On the other hand, differences did emerge between youth groups (sects or regions) on associated variables related 
to identification, cultural orientation and values. There were greater differences between regions than between sects, a finding that 
might help policy makers identify specific locations for targeted interventions. Findings associated with the North, Mount Lebanon, 
and the South/Nabatieh show value and identity discrepancies that warrant attention and further investigation. Values, identities and 
inter-communal relations are not immutable and do change over time. Policy makers could benefit from the mapping of findings to 
devise strategies to decrease inter-communal tensions and reinforce positive communal relations. 

C.	 Further Comments and Recommendations:
It is important to note that the present report only skims the surface of the data collected, providing a rather descriptive report of 
Lebanese youth, and using relatively simple 2x6x6 factorial analyses of variance8. More sophisticated model testing analyses and 
a further exploration of the inter-relations between the variables would shed further light on the situation of youth in Lebanon 
(forthcoming). 

Furthermore, the present research constitutes a onetime snapshot of the conditions of youth in Lebanon, and as such is not 
able to determine developmental trends across the measured variables. For example, are Islamic identities on the rise or have they 
reached their peak? Are media preferences shifting towards more Arab or more Western content? Are inter-sectarian relations getting 
worse or better over time? As such, it would be important to conduct a similar study three to five years later, in order to obtain a more 
dynamic and multidimensional image of the socio-demographic, socio-cultural and social-psychological developments of youth.

The study would also benefit from comparisons with relevant “control groups”, whether data from the larger adult population 
of the same country, or comparisons groups from other Arab countries. Such comparisons would enable a better understanding of the 
relation between variables, and enable a better mapping of youth profiles across groups. 

Finally, this research hopefully constitutes a first step in the empirical exploration of youth dynamics and profiles across the 
Arab region. The wealth of information and policy recommendations that such data would generate is invaluable to policy makers 
concerned with the Arab world, and would provide a more comprehensive picture of Arab social reality. 

8	  Statistical analyses included 2x6x6 factorial ANOVAS and MANOVAs, with gender (male, female), Sect (Armenian Orthodox, Christian Maronite, 
Christian Orthodox, Druze, Muslim Shia and Muslim Sunni), and Governorate (Bekaa, Beirut, Mount Lebanon, Nabatieh, North and South) as be-
tween factors. The analysis was conducted with few sects (the six with the largest number of constituents and across the religious spectrum) and 
at the Mohafaza level to ensure a minimum level of participants per cell and minimise variance errors. 
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Appendices 

Appendix A: Definition of the 10 Value Types

>>	 Self-Direction: Independent thought and action. 
>>	 Stimulation: Excitement, novelty and challenge in life. 
>>	 Hedonism: Pleasure or sensuous gratification for oneself.
>>	 Achievement: Personal success through demonstrating competence according to social standards 
>>	 Power: Central goal is attainment of social status and prestige and control or dominance over people and resources.
>>	 Security: Safety, harmony & stability of society, relationships & of self. 
>>	 Conformity: Restraint of actions, inclinations and impulses likely to upset or harm others and violate social expectations or 

norms
>>	 Tradition: Respect, commitment, and acceptance of the customs and ideas of others that one’s culture or religion imposes on 

the individual.
>>	 Benevolence: Preservation and enhancement of the welfare of people with whom one is in frequent personal contact. 
>>	 Universalism: Understanding, appreciation, tolerance, and protection for the welfare of all people and for nature. 
>>	 Emic values: values identified as important in Arab region, such as hospitality, honour, chivalry, etc. 

Appendix B: Questionnaire
معلومات عامّة

يشكّل هذا الإستبيان جزءاً من دراسة تتعلّق بالمفاهيم العامّة للقيم والهوية لدى الشباب اللّبناني. إنّ مشاركتك في هذه الدّراسة 
قيِّمة جدّاً كونها تساعد على فهم المفاهيم السابقة. إن مشاركتك في هذه الدراسة طوعية، وتستطيع أن تتوقف عن المشاركة في 

هذه الدراسة في أي وقت.
	

إنّ إجاباتك على هذه الإستمارة ستظلُّ سِرّية ولن يتمّ الكشف عنها لأيِّ طرف ثالث غير فريق الأبحاث. إن اسمك لن يدوّن في ملفاتنا. 
يرجى عدم ترك أي إشارة تدلّ على هويّتك الشّخصيّة في أيِّ قسم من هذا الاستبيان.

معلومات عن الإستبيان

يتألّف هذا الاستبيان من عدّة أجزاء أساسيّة لكل منها تعليمات معيّنة. يرجى قراءة هذه التّعليمات بدِقّة ومن ثمّ ملء الإستمارة 
رغم  سرِّيّة  إجاباتك  ستظلّ كل  المدُرجة.  البنود  لأيّ من  خاطئة  أو  صحيحة  إجابات  من  هناك  مناسباً.  ليس  تراه/ترينْه  ما  بحسب 

راسة. استعمالها لاحقاً لإجراء إحصاءاتٍ مستقلّة لمجموع الإستبيانات في هذه الدِّ

نتائج  معرفة  كانت  إذا  بيروت.  في  الأميركية  الجامعة  في  المؤسساتي  المراجعة  مجلس  قبل  من  البحث  هذا  على  الموافقة  تمت  لقد 
راسة تهمّك أو كان لديـك أيّ أسئلة حولها ، يرجى الاتصال بالباحث الّرئيسي الدّكتور شارل حرب على البريد الالكتروني التالي  الدِّ

01-350000 ext. 4914 أو على isalti@aub.edu.lb :أو بالدكتور إبراهيم صلتي على البريد الالكتروني التالي ،ch17@aub.edu.lb:

النّاحية  من  تكرارها  عدم  بهِدف  وذلك  المذُكّر  بصيغة  الثاني، معروضة  الجزء  في  الإستبيان، خاصّة  هذا  في  الجمُل  بعض  )ملاحظة: 
العمليّة بالصّيغتين: المذكّر والمؤنّث.( 

شكراً جزيلا ً لتعاونكم.
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إرشادات: 

 تجد/تجدين أدناه ثلاث بيانات قد تحظى أو لا تحظى بموافقتك. استخدم/ي مقياس النقاط الخمس المدرج أدناه لإظهار مدى موافقتك على كل بند
وذلك بوضع دائرة حول الرقم المناسب. الرجاء اعتماد الصدق والصراحة في إجاباتك.

	             	                                              	      	  

إن أكثر ما يحدد هويتي هو انتمائي إلى: 11 .

إلى حد كبير جداًإلى إلى حد ماإلى حد بسيطلا، أبداً

12345أ. عائلتي/أهلي

12345ب. أصدقائي

12345ج. حزبي السياسي

12345د. مهنتي / إختصاصي

12345ه. بلدتي أو منطقتي

12345و. طائفتي

12345ز. لبنان

12345ح. العالم العربي

12345ط. الأمة الإسلامية

12345ي. الإنسانية بشكل عام

ق. لا احد، أنا شخص فريد ومستقل 
عن الآخرين 

12345

ل. غيره، 
. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . حدد: .

12345

يهمني خير: 22 .

إلى حد كبير جداًإلى إلى حد ماإلى حد بسيطلا، أبداً

12345أ. عائلتي/أهلي

12345ب. أصدقائي

12345ج. حزبي السياسي

12345د. مهنتي / إختصاصي

12345ه. بلدتي أو منطقتي

12345و. طائفتي

12345ز. لبنان

12345ح. العالم العربي

 - 2 -
12345ط. الأمة الإسلامية

12345ي. الإنسانية بشكل عام

ق. نفسي، أنا شخص فريد ومستقل 
عن الآخرين 

12345

12345ل. غيره، 

إن ولائي هو بالدرجة الأولى لـ: 33 .

لا، 
أبداً

إلى حد 
بسيط

إلى حد كبيرإلى حد ما
إلى حد كبير 

جداً

12345أ. عائلتي/أهلي

12345ب. أصدقائي

12345ج. حزبي السياسي

12345د. مهنتي / إختصاصي

12345ه. بلدتي أو منطقتي

12345و. أهل طائفتي

12345ز. لبنان

12345ح. العالم العربي

12345ط. الأمة الإسلامية

12345ي. الإنسانية بشكل عام

ق. نفسي، أنا شخص فريد ومستقل 
عن الآخرين 

12345

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 12345ل. غيره، حدد: 

نورد أدناه وصف لبعض الأشخاص. الرجاء قراءة كل وصف بدقة والتفكير حول مدى شبه كل شخص أو عدم شبهه لك. 44 .

لا كم يشبهك هذا الشخص؟
لا يشبهني 
الى حد ما

يشبهني 
قليلاً

يشبهني 
الى حد ما

يشبهني 
كثيراً

1. يهتم بالأفكار الجديدة وبأن يكون خلاقّاً. يحب القيام بالأمور 
على طريقته الخاصة.

12345

 - 3 -
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كم يشبهك هذا الشخص؟

لا 
يشبهني 

على 
الإطلاق

لا 
يشبهني 

قليلاً
يشبهني 
الى حد ما

يشبهني 
كثيراً

15. يحبّ المجازفة و يتطلّع دوماً إلى المغامرات. من المهم بالنّسبة 
إليه أن يعيش حياة مثيرة.

12345

16. من المهم بالنّسبة إليه أن يتصرّف دائماً بِلباقة. يريد ان 
يتجنّب القيام بأيّ شيء يمكن أن يقول عنه الآخرون بأنهّ خطأ.

12345

17. من المهم بالنّسبة إليه أن يحظى باحترام الآخرين. يريد أن 
ينُفّذ الغير ما يقوله.

12345

18. من المهم بالنّسبة إليه أن يكون وفيّاً لأصدقائه. يريد أن 
يكرّس نفسه للأشخاص المقرّبين منه. 

12345

19. يؤمن بِشدّه بِأنهّ يجب على النّاس الانتباه للطّبيعة. 
الإهتمام بالبيئة مهم بالنّسبة إليه.

12345

20. يعتقد أنهّ من الأفضل القيام بالأشياء على الطّريقة 
التّقليديةّ. من المهمّ بالنّسبة إليه المحافظة على التّقاليد التّي 

تعلّمها.
12345

21. يبحث عن كلّ فرصة للمرح. من المهم بالنّسبة إليه القيام 
تِعة. 12345بأشياء مُم

22. من المهم بالنّسبة إليه أن يتصرّف بطريقة مُشرّفة. يحبّ أن 
12345يحافظ على كرامته واحترام النّاس له.

23. من المهم بالنّسبة إليه أن يكون مضيافاً. يحبّ أن يكون كريماً 
12345حتّى مع الغرباء.

الى أي مدى تتقن اللغات التالية: 55 .

لا، أبداً
إلى حد 
بسيط

إلى 
حد كبير

إلى حد كبير جداً

أ. شفهياً

112345.العربية

212345. الإنكليزية

312345. الفرنسية

412345. لغة أخرى، حدد 

ب. كتابة

112345.العربية

212345. الإنكليزية

312345. الفرنسية

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 412345. لغة أخرى، حدد: .
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لا كم يشبهك هذا الشخص؟
لا يشبهني 
الى حد ما

يشبهني 
قليلاً

يشبهني 
الى حد ما

يشبهني 
كثيراً

2. يهمّه أن يكون غنيّاً. يريد أن يحصل على مالٍ وفير وعلى 
الأشياء الغالية الثّمن.

12345

3. يعتقد أنهّ من المهمّ أن يعامَل كلّ إنسان في العالم على 
قِدم المساواة. ويؤْمن أنّ لكلّ إنسان الحقّ في الحصول على فرصٍ 

متساويةٍ في الحياة.
12345

4. من المهم بالنّسبة إليه أن يُظهر قدراته. يحُبّ أن يعُجب النّاس 
بما يفعله.

12345

5. من المهم بالنّسبة إليه أن يعيش في محيطٍ آمن. يتفادى أي 
شيء من الممكن أن يعرّض سلامته للخطر.

12345

6. يحُبّ المفاجآت ويتطلّع دائماَ إلى القيام بأشياء جديدة. يعتقد 
أنهّ من المهمّ القيام بأشياء متنوّعة في الحياة.

12345

7. يعتقد أنهّ على الأشخاص القيام بما يطُلب منهم. يعتقد أنهّ 
يجب اتبّاع النّظم والقوانين في جميع الأحيان حتى في حالة 

عدم المراقبة.
12345

8. يهمّه أن يستمع إلى الآخرين المختلفين عنه. حتى عندما 
يخالفهم الرأي، يريد أن يفهمهم.

12345

9. من المهم بالنّسبة إليه أن يكون متواضعاً، ويحاول أن لا يلفت 
الأنظار إليه.

12345

كم يشبهك هذا الشخص؟

لا 
يشبهني 

على 
الإطلاق

لا 
يشبهني 

قليلاً
يشبهني 
الى حد ما

يشبهني 
كثيراً

10. يحب أن “يدللّ” نفسه. تمضية وقت ممتع مهم جدّاً بالنّسبة 
إليه.

12345

11. يهمّه أن يكون صاحب القرار في ما يفعله.  يحبّ أن يكون 
حرّاً بتخطيط ما يريد القيام به ولا يحبّ الإعتماد على الآخرين.

12345

1212345. يهمّه مساعدة من حوله، والاهتمام بالآخرين.

13. من المهُم بالنّسبة إليه أن يكون ناجحاً. يأمل بأن يعترف 
الآخرون بإنجازاته. 

12345

14. من المهم جدّاً بالنّسبة إليه أن تؤُمّن له بلاده الحماية من 
جميع المخاطر. يريد من دولته أن تكون قويةّ كي تتمكّن من 

حماية مواطنيها.
12345
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عندما أشاهد برامج ترفيهية على شاشة التلفزيون، غالبا ما أفضل متابعة: 	.8

البرامج الغربية غالباً والعربية أحيانا2البرامج الغربية فقط1

البرامج العربية غالباً والغربية أحيانا4ًالبرامج الغربية والعربية بنسبة متساوية3

لا أشاهد التلفزيون6البرامج العربية فقط5

7. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . برامج أخرى، حدد .

إلى أي نوع من الموسيقى تستمع؟ 	.9

موسيقى غربية غالباً وعربية أحيانا2موسيقى غربية فقط1

موسيقى عربية غالباً وغربية أحيانا4ًموسيقى غربية وعربية بشكل متساو3

لا أستمع الى الموسيقى6موسيقى عربية فقط5

7. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . أنواع أخرى، حدد .

2. كلا 				   1. نعم أستمع الى دعاء أو تراتيل/ترانيم:	 	.10
ما هو معدل استعمالك للإنترنت؟ 	.11

عدة ساعات في الأسبوع3يوميا2ًعدة ساعات في اليوم1

لا أستعمله أبدا5ًمرة في الأسبوع4

إلى أي مدى تؤيد زواج شخصين من طائفتين مختلفتين )أي الزواج المختلط(؟ 	.12

لا مع ولا ضد3أؤيده الى حد ما2أؤيده بالمطلق1

أعارضه بالمطلق5أعارضه الى حد ما4

إلى أي مدى أنت مستعد للزواج من شخص من طائفة أخرى؟ 	.13

غير مستعد على الإطلاق4غير مستعد الى حد ما3مستعد الى حد ما2على استعداد كامل1

2. كلا 			  1. نعم 		 هل فكرت جدياً بالهجرة من لبنان؟ 	 .14

2. كلا 			  1. نعم 		 هل تسعى عملياً للهجرة من لبنان؟ 	 .15

الفرد ينتمي إلى عدة مجموعات في آن واحد. بعض هذه المجموعات ذات صفات متشابهة جداً وبعضها الآخر ذات صفات متباينة.  	 .16
أنت لبناني و تنتمي الى دين معّني في آن واحد. رجاءً فكّر بما يعني لك ذلك.

لا، أبداً
إلى حد 
بسيط

إلى حد 
ما

إلى 
حد كبير

إلى حد كبير 
جداً

لبنانيًا  كونك  بين  اختلاف  أو  تباين  هناك  أن  تعتقد  1.هل 
وكونك تنتمي الى هذه الديانة؟

12345

صفات  بين  اختلاف  أو  تباين  هناك  مدى  أي  إلى  برأيك،   .2
اللبناني النموذجي وصفات الشخص النموذجي من الديانة 

التي تنتمي اليها؟
12345
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ضع دائرة حول الخيار الأقرب إليك فيما يلي:  	.6

غير 
موافق 
بشدة

غير 
موافق

موافقحيادي
موافق 
بشدة

112345.  أعتبر نفسي شخصاً متديناً

212345.  الدين يمنحني الكثير من الأمان في حياتي

312345. تؤثر ديانتي على الطريقة التي أتصرف بها في حياتي اليومية 

412345. أشعر أن هنالك عدة أشياء في الحياة أهمّ من الدين

512345. الإعتبارات الدينية تؤثر على حياتي اليومية

612345. إنني أفتخر بانتمائي لطائفتي

712345. بإمكان طائفتي خدمة لبنان أكثر من أي طائفة أخرى

812345. على أي سلطة مراعاة مصلحة طائفتي

912345. إن ارتباطي بطائفتي وثيق جدا

10. يجب أن تحظى طائفتي بحصص أكبر من التعيينات 
والوظائف في الدولة

12345

1112345. تبدو حياتي مثالية  في معظم الأحيان

1212345. إن ظروف حياتي ممتازة

1312345. إنني راض بحياتي

14. لقد حصلت حتى الآن على الأمور المهمة التي أريدها في 
الحياة

12345

15. لو استطعت أن أعيش حياتي مرة أخرى، لما بدّلت شيئاً 
تفريباً

12345

تتمحور الأسئلة التالية حول أصدقائك: ضع دائرة حول الخيار الأقرب اليك فيما يلي: 	.7

.1
25%-0%

.2
50%-25%

.3
50%

.4
75%-51%

.5
100%-75%

الحي/المنطقة  في  يعيشون  أصدقائك  من  كم   .1
نفسها؟

12345

212345. كم من أصدقائك من نفس الفئة العمرية؟

312345. كم من أصدقائك هم أيضاً من ديانتك؟

412345. كم من أصدقائك يشاركونك هواياتك؟

512345. كم من أصدقائك هم من طائفتك؟
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برأيك ما هي نسبة اللبنانيين الذين هم من دينك؟ 	 . 17

0%1020304050%60708090100%

كلهمبعضهملا أحد

والآن، رجاءً، أمعن التفكير بما يعنيه أن تكون لبناني وتنتمي الى طائفة معينة؟ 	.18

لا، أبداً
إلى حد 
بسيط

إلى حد 
ما

إلى 
حد كبير

إلى حد كبير 
جداً

لبنانيًا  كونك  بين  اختلاف  أو  تباين  هناك  أن  تعتقد  1.هل 
وكونك تنتمي الى هذه الطائفة ؟

12345

صفات  بين  اختلاف  أو  تباين  هناك  مدى  أي  إلى  برأيك،   .2
اللبناني النموذجي وصفات الشخص النموذجي من الطائفة 

التي تنتمي اليها؟
12345

برأيك، ما هي نسبة اللبنانيين الذين هم من طائفتك؟ 	 .19

0%1020304050%60708090100%

كلهمبعضهملا أحد

عموما، كيف تشعر تجاه الطوائف الأخرى؟ يرجى استعمال ميزان الحرارة أدناه والذي يتراوح معياره من الصفر إلى المائة درجة. كلما دونت درجة  	 .20
أعلى يكون شعورك أكثر دفئاً وتقبلاً تجاه الطوائف اللبنانية الأخرى. بالمقابل، الدرجة المنخفضة تدل على شعور أكثر برودة وأقل تقبلاً. إذا 

كنت تشعر تجاه الطوائف الأخرى بالحيادية )لا بالدفء ولا بالبرودة( ضع 50 على الميزان.

0102030405060708090100

جداًكلياً
حد  الى 

كبير
حد  إلى 

ما
قليلاًقليلاً

حد  إلى 
ما

حد  الى 
كبير

كلياًجداً

متقبلحياديغير متقبل

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .23. المدينة/البلدة/القرية/الحي:  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 22.القضاء:  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . المحافظة: ..21
.  سنة . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .25. العمر:  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .2. أنثى  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . الجنس:  1.  ذكر  ..24

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  3.  ثانوي . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2. تكميلي .  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . المستوى التعليمي:  1. ابتدائي وما دون . . .26
. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 6. دراسات عليا . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 5. جامعي . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 4. تعليم مهني. . . .

       
4. أرمل  

       
. 3. مطلق   . . . . . . . . . . . . . . . . . . . . . . .  2. متأهل، عدد الأولاد .

       
الوضع الإجتماعي:  1.عازب   . .27

6. أرمن كاثوليك    
       

.5. أرمن ارثوذكس   
       

4. بروتستانت   
       

  3. كاثوليك  
       

 .2. أرثوذكس   
       

1. ماروني    28.. الطائفة:  

       
10. مسيحي/أقليات     

       
10. علوي.    

       
  9. درزي   

       
8. شيعي       

       
7. سني   

       

الوضع المهني: . .29
.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2�����������������������������������������������������������������������������������������                                                                                          1. يعمل، حدد المهنة: 

 .4 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . ..3  عاطل عن العمل. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2. ربة منزل . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2. لا يعمل، حدد:   1. طالب.
.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 
�������������������������������������������������������������������������������������������������������������                                                                                                              غيره، حدد 

         
  501-2000$ .5  

       
   1001-1500$ .4 

       
   501-1000$ .3  

       
   .201-500$ .2

       
30. الدخل الشهري للأسرة: 1. أقل من 200$  

       
.8. أكثر من 5000$  

       
  $ 3001-5000 .7

       
  2001-3000$ .6 
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Appendix C: Information International Methodology Report

I.	 Sample Description

1,200 questionnaires were collected for the purpose of the Youth’s Identities and Values Survey in Lebanon. The distribution of ques-
tionnaires per Mohafaza for the specific ages 18-25 years is detailed in table 1. This distribution is adopted based on the Central 
Administration of Statistics’ report, “The National Survey of Household Living Conditions 2007 – Lebanon”.

Table 1: Distribution of Questionnaires per Mohafaza

Mohafaza # of Questionnaires % of Questionnaires

Beirut 116 9.7

Mount Lebanon 440 36.7

North Lebanon 260 21.7

South Lebanon 106 8.8

Beqaa 162 13.5

Nabatieh 116 9.7

Total 1,200 100.0

>>	 The questionnaires covered the 26 relevant districts, including the capital city in each as well as other towns/villages in order to 
maintain the confessional representation of the sample.

>>	 The field work started on December 8, 2009 and ended on December 22, 2009.
>>	 22 field workers were employed for the purpose of this survey.  However, four of them stopped working after 2-3 days of 

field work due to the difficulty in the methodology of finding the youth respondents, mainly during the day (before noon till 
afternoon).

>>	 The sample consisted of 53.3% males and 46.7% females.
>>	 The age distribution of the respondents is detailed in table 2.

Table 2: Age Distribution of Respondents

Age Group Frequency %

18-19 311 25.9

20-24 762 63.5

25 127 10.6

Total 1,200 100.0
>>	 The distribution of respondents by educational level is shown in table 3.

Table 3: Distribution of the Educational level Respondents

Educational Level Frequency %

Elementary and Below 22 1.8

Intermediate 154 12.8

Secondary 311 25.9

Vocational studies 194 16.2

University 497 41.4

Graduate studies 10 0.8

Refused to answer 12 1

Total 1,200 100.0

>>	 87.2% of surveyed respondents are single, 12% married and 0.6% divorced. 0.3% refused to report their social status.
>>	 The confessional distribution of respondents is detailed in table 4.

Table 4: Confessional Distribution of Respondents

Confession Frequency %

Maronite 325 27.1

Orthodox 90 7.5

Catholic 59 4.9

Armenian Orthodox/Armenian Catholic 48 4

Sunni 303 25.3

Shia’a 271 22.6

Druze 88 7.3

Alawi 13 1.1

Minorities 3 0.3

Total 1,200 100.0

>>	 As for the occupational status of the surveyed respondents, 47.9% are students, 6.4% housewives, and 7.2% unemployed while 
38.3% reported to work.  

>>	 Finally, 34.3% of surveyed respondents reported to have a family monthly income of $US 500-$US 1,000, followed by 22.1% 
whose monthly family income ranges between $US 1,000-$US 1,500. The detailed Monthly Household Income distribution is 
detailed in table 5.
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Table 5: Monthly Household Income Distribution of Respondents

Confession Frequency %

Less than $200 15 1.3

$201-$500 192 16

$501-$1,000 412 34.3

$1,001-$1,500 265 22.1

$1,501-$2,000 160 13.3

$2,001-$3,000 76 6.3

$3,001-$5,000 30 2.5

More than $5,000 12 1

Refused to answer 38 3.2

Total 1,200 100.0

II.	 Methodology

As specified in the proposal, Information International adopted a multi-stage probability sampling to ensure a random, representative 
sample for identifying households and main respondents.  

The first stage consisted of selecting neighborhoods inside each selected city in a way to represent the confessional diversity 
and make-up of the areas. The second stage consisted of selecting households based on a systematic random sample in each selected 
neighborhood according to the estimated number of buildings in the neighborhood, and finally the third stage consisted of sampling 
a primary respondent within each household based on the most recent birthday. 

The interviewer asked about the total number of adults aged 18-25 years living in the household, and chose the one with the 
most recent birthday (at the date of the interview) to be the main respondent. If the selected person was not at home, the present 
household members were asked about the potential time of availability of the relevant respondent and a potential appointment was 
fixed to avoid waste of time and effort. A follow-up up to two times was conducted before declaring a non response. 

If the selected respondent accepted to participate in the survey, he was explained the objectives of the survey and handed the 
questionnaire for him/her to fill in, after being reassured that the questionnaire is voluntary, anonymous and confidential.

However, the difficulty in finding the respondents at their households during the day time (morning till afternoon) - as most of 
them were either at school, university or work- imposed some modifications on the methodology as follows:

When approaching a selected household that includes a person aged between 18-25 years who is not present at home 1)	
at the time of the interview, and if it is indicated by the present household members that this person works in a nearby 
shop/store, the field workers went to interview the relevant respondent at his place of work.
In some cases where selected respondents found difficulties in reading the questionnaire,  mainly in cases of low educa-2)	
tional level or difficulties in reading formal Arabic, field workers were given the permission of conducting the interview 
with these respondents (reading to them the questions), after agreeing on this issue with the Client.
In some areas such as Bcharri, Jezzine and Hasbayya where it was very difficult to find youth respondents in these areas 3)	
as most work or study in Tripoli, Beirut or other cities, and do not come back home on daily basis, the methodology was 
modified to choose the youth respondent available at the selected household-if applicable-, if the potential respondent 
based on the last birthday method was not available because of this specified reason.
In certain Southern areas, mainly in Bint Jbeil, where it was very difficult to circulate freely, some neighbourhoods could 4)	
not be visited as they are under high military control. The same applies to some neighborhoods in Beirut Southern 
Suburbs. 

III.	Problems in the Field

The following notes were raised during the implementation of the survey, detailed below as follows:

The target group of the survey (youth aged 18-25 years) was very difficult to reach during daytime, as they are either at 1)	
school, university or work.  Efforts were doubled starting early afternoon until late evening in order to be able to find the 
relevant respondents at home.

Around 33% of cases necessitated a second follow up as the relevant respondent was not at home at the time of the 2)	
interview. 

The lack of availability of youth in some areas such as Bcharri and Jezzine during the week was a major problem in those 3)	
areas, where most youth in these areas work in main cities and most do not come back to their homes daily.

In some cases where the household head was present at the house at the time of the interview, he refused to adopt 4)	
the technique of choosing the household youth member whose birthday comes next-especially if it happened to be a 
female respondent- and insisted that the interview be conducted with him, being the responsible for his family and the 
speaker in the name of the household.  It took the interviewers a lot of effort to convince them of the scientific impor-
tance of this methodology and the need to respect the adopted technique.

The cultural factors constituted a problem in some areas as in Tripoli and Minieh-Dinnieh where female selected 5)	
respondents were not allowed to participate in the survey in the presence of a male brother who falls into the requested 
age category (18-25 years). This may explain in part the higher number of males in each of these two areas.

Several questions were raised by the respondents regarding the religion/confession questions, where the concentration 6)	
on such issues was questioned rather on other issues related to the youth.

As mentioned previously, in Bint Jbeil, it was very difficult to circulate freely. That is why some neighborhoods could not 7)	
be visited as they are under high military control. The same applies to some neighborhoods in Beirut Southern Suburbs. 

In Nabatieh, the field work team was stopped. After initiating personal contacts with the people in charge in the area 8)	
there, the field work team was allowed to continue the survey.

1,385 respondents were approached in order to fill in 1,200 completed questionnaires. As a result, the refusal rate 9)	
reached 13.3%. 

The reasons reported for refusing to participate in the survey varied as follow:10)	
a.	 No interest in this kind of surveys
b.	 No time (especially related to the questionnaire length)
c.	 Specific concentration on religious/sectarian issues (this reason was mainly reported by respondents who accepted at 

first to participate in the survey but then changed their mind after scanning through the questionnaire). 




