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I am very proud of our partnership with Silatech. With a view toward weak global economies, now more than ever, there
is a strong need for institutions that work to bring the best-of-brand to a challenge of great significance to all societies.
The Silatech Index is Gallup’s first comprehensive poll of youth in the League of Arab States to focus on: (1) their outlook
and that of society on the subject of job creation; (2) their access to the many things they need to find a job; and (3) the

obstacles they see in the way of their success.

Worldwide, the most serious challenges in regard to job creation are among youth in the Arab world. The Index will guide
Silatech and global leaders on how to best approach this significant challenge. The Index will be published twice per year

and serve as a reliable compass based on the pulse of young people in the Arab world.

We are proud to partner with Silatech and members of the Silatech Knowledge Consortium on this very important effort

to “crack the code” on jobs and young people in these regions.

Wed like to thank Silatech founder Her Highness Sheikha Mozah Bint Nasser Al-Missned for helping to forge this
important partnership. And we congratulate the Silatech team for its excellent efforts thus far in launching the regional
and country-level operations. We are committed to working with you through the Index and the contributions of our

Center for Muslim Studies and World Poll teams to meet this serious global challenge, one region at a time.

e Cue

Jim Clifton
Chairman and CEO

CopPYRIGHT © 2009 GALLUP, INC. ALL RIGHTS RESERVED.

2




The Silatech Index: Voices of Young Arabs

‘l“l@ ™

Young People... Enterprise... Employment...

The time has never been better to invest in young people living in the Arab world; that is the essential message of this
report. The findings of this study, based directly on the voices of thousands of young people across the Arab world, offer
fresh insights into their perspectives, ideas, hopes, and fears. These young people are generally optimistic, with aspirations
and dreams. They are also one of the healthiest and best-educated generations the region has ever known — offering a

strong foundation on which to build.

Young people across the Arab world face complex challenges that are clearly detailed throughout this report. Among
these great challenges is employment — or the lack of it. The Middle East and North Africa face one of the highest rates
of youth unemployment and under-employment in the world. Creating the required number of new jobs over the next
two decades will be monumentally difficult. Even more young people could be forced into unemployment, low-quality
jobs, and living “on the margins”in the weakened global economic climate. The global economic slowdown is hitting the
Middle East at a time when the youth share of the total population is at a high, with nearly 32% between the ages of 15
and 29.

Considerable research has already documented that the situation demands bold, creative, and wise policies and investments
— in education, in development, and in creation of economic opportunities that are truly accessible to young people across

the region.

Silatech believes in young people ... in their potential and their contributions. We see young people as problem solvers
in their communities, not problems to be solved. We don't approach young people as “beneficiaries,” but as active, engaged
participants and actors. We have commissioned this study because we believe the foundation of our work should be
based on the authentic voices of young people themselves, their ideas, and the challenges they identify. This information,
when combined with extensive macro and micro economic and social data in each country, provides the basis for our

investments, policies, and efforts.

'This landmark report — the first in a series — offers fresh perspectives on how young people across the Arab world are
being affected by, and responding to, the global economic downturn. Even more, it offers a realistic view of how young

people see their future, their prospects, and the paths they so earnestly wish to pursue.

Our sincere thanks to Gallup for its excellent work and leadership in preparing this report and to the other members of

the Silatech Knowledge Consortium for their ongoing support and encouragement.

(\,
Naiarad
Rick Little
Silatech, Chief Executive Officer

CopPYRIGHT © 2009 GALLUP, INC. ALL RIGHTS RESERVED.

3




The Silatech Index: Voices of Young Arabs

Acknowledgments

Gallup, the Gallup World Poll team, and the Gallup Center for Muslim Studies would like to thank those whose wisdom,
insight, and courage fostered the Silatech project, the many constituents who guided and directed this work, and all those who

contributed to the creation and production of this report.

A principal supporter of the work in the areas of youth engagement and employment and a key thought leader for this project is
Her Highness Sheikha Mozah Bint Nasser Al-Missned, the Consort of His Highness the Emir of Qatar, Sheikh Hamad Bin
Khalifa Al-Thani. The interest, excitement, and engagement in this topic are firmly rooted in Her Highness’ foundational work

in bringing these issues to the forefront.

Special thanks go to the Silatech Knowledge Consortium and Silatech Board, who commissioned the Silatech Index project.
'These entities began this project with the forethought to measure key elements that affect youth and unemployment across the
League of Arab States. This report will be the first of many that take the pulse of the region and guide and direct policy decisions

for years to come.

'The study is commissioned by the Silatech Knowledge Consortium and Board of Trustees:

Silatech Board of Trustees Members

Her Highness Sheikha Mozah Bint Nasser Al-Missned, Qazar
Founder and Chair of Silatech

Founder and Chair of the Qatar Foundation for Education, Science and Community Development

His Excellency Martti Ahtisaari, Finland
Former President of Finland
Nobel Peace Prize Laureate, 2008

Co-Chairman of the European Council on Foreign Relations

His Excellency Dr. Khalid Bin Mohammed Al-Attiyah, Qazar

Minister of International Cooperation

Sir David Bell, United Kingdom

Chairman of the Financial Times

Mr. John Chambers, United States
Chairman and Chief Executive Officer of Cisco

Mr. Wim Elfrink, Netherlands
Chief Globalization Officer of Cisco

Mr. Nabil Kuzbari, Syria
President and CEO of Vimpex Handelsgesellschaft MBH
President and CEO of The Kuzbari Group

Mr. Rick Little, United States
Chief Executive Officer of Silatech
Founder and President of the ImagineNations Group

Founder of the International Youth Foundation

CopPYRIGHT © 2009 GALLUP, INC. ALL RIGHTS RESERVED.

4



The Silatech Index: Voices of Young Arabs

Her Excellency Mary Robinson, Republic of Ireland
Former President of the Republic of Ireland
Former United Nations High Commissioner for Human Rights
President, Realizing Rights, The Ethical Globalization Initiative

Mr. Ratan Tata, India
Chairman of Tata Sons

Chairman of the Investment Commission of India

Silatech Knowledge Consortium Members

Nada Al-Nashif

International Labour Organization — Chair of the Knowledge Consortium

Andrew Crapuchettes

Economic Modeling Specialists Inc.

Navtej Dhillon
The Wolfensohn Center for Development at the Brookings Institution

Lisa MacCallum
Nike Foundation

Rami Khouri

American University of Beirut/Issam Fares Institute for Public Policy and International Affairs

Pawan Patil
World Bank

Dalia Mogahed
Gallup, Inc.

Tarik Yousef

Dubai School of Government

Alan Fleischmann

ImagineNations Group

In addition, we would like to thank Gallup’s entire team of senior scientists for their invaluable advice and guidance on this
report. We are also indebted to Dr. Gale Muller, Dr. Robert Tortora, Richard Burkholder, Dr. Rajesh Srinivasan, Dr. Anita
Pugliese, Dr. Susan Nugent, Christine Delmeiren, Jihad Fakhreddine, Julie Ray, Samantha Allemang, Ben Klima, Bryant Ott,
and Jess Stutzman for their tremendous help with analyzing the data and editing the report.

CopPYRIGHT © 2009 GALLUP, INC. ALL RIGHTS RESERVED.

5






The Silatech Index: Voices of Young Arabs

Table of Contents

TECRNACAL INOLE «.eeeeeereeeeeurereereeerereeeecsareessseeeessseescsseessssseasssssssssssssessssssessssssessssssassssssessssssassssssesssssnessss 9
INEOAUCTION e e eeereeeieeeeerreeeeeeeerneeeeeeeeesnreeeeeesssnneeeeaasssssnseesesssssssseesasssssssnsesasssssssnnesasssssssnnassssssssnneasans 13
V0ices Of Arab YOULh ..ccciiuuiiiiiiiiiiiiiiiiiiiieieinenentessesaeeseesaressssanessssasessesanessssasesssssassesassssssnssssssansesens 19
Silatech Index Regional RanKkings .......cccceeuiiniiiiiiiiiiiniiiiiiiiiiiiiiccincns e cssssssecesseens 31
GCC and Iraq Region Index SCOTES .......ccoiriiiriiiiniiiiriiiinicicice e 32
Levant and Egypt Region Index SCOTes .......covuiuiiiiniiiiiiiiiicccircecerieeeeeeeee e 34
Maghreb Region INdex SCOTES .......coouiuiiiiiiiiiiiiiiciceicceeeee et 36
East Africa/Red Sea Region Index SCores ........oceuiiiiiiiiiiniiicieecreeeceeeeee e 38
Country Reports
ALZEITA .ttt ettt a sttt 42
Bahrain ..ottt h et b e e h et bt e a e et e bt e a e et e bt et et e eaeentan 46
COMMIOTOS ¢ttt ettt ettt ettt ettt et et a bttt et ea e et e st s e b ea s en e e st e st b e b enben e e st e st e b et et entene bt b e be s et eneenene 50
DIIDOULL ..t 54
By Dt et 58
LG e 62
JOTAAN 1ttt ettt ettt a e b et e s b e b e st e st e se st en s et e araensensaeseenseeseeseenseeseeneens 66
EUWWAIT ettt ettt e a et bt e st e b e e bt e st e bt ehten e e bt eat e besbeententeeneentenbeeneenbeeseenean 70
LLEDANON 1ttt h bbb n Rt h bt e b et ene b b e be e et eneenene 74
IMLAUTTEANIA L ¢ttt ettt e a et bt ea et e bt e st et e eb e eaten bt esteme et e eaeemseeseemeenteaseentenseeseentenseeneentan 78
IVLOTOCEO 1ttt ettt ettt ettt a e bt st e et et e et e bt e bt et e s et e nteb e b et et enteneebe et et et eneeneeben 82
Palestinian TerTitOrIEs . ..eeuirueieieieeietestet ettt te ettt eteste st et et eteeteste st et eseesesseseneeseeseesensenseneesessessensensensenenns 86
QALAT 1tiettete ettt ettt et et et e et et e e st e st e b e e st esb et ea st e st e s e et e e st et e es s et e et e ensenseasten s e seastense et e estenseessensesaeseensensaestans 90
SAUAT ATADIA 1.ttt t ettt et ettt et et ettt s e s et et e st e st e s e s e s ens e st ettt e sensenseneeneenan 94
Somalia (Somaliland Autonomous REZION) ... nenens 98
SUAAN 11ttt ettt ettt et et et et n e e te et et et enteseete et et et e st eseeseetesenteneereerens 102
SPIIA 1ttt ettt b et a st eea e st et a ettt a st en b e s eneas 106
TTUIIESIA L 1ttt ettt ettt ettt ettt et et e bt eteste e et e st eseeb e senseneese et assensenseseese e s et e s eneeseese s et et eneeseebensenseneeneesenee 110
United Arab Emirates (UAE) .....oooei oottt ettt e e eae sttt esneesneesnteenseenneenns 114
B (11153 s TSSOSO SRR 118
MEthOdOLOZY....courieiuiiiiniiiiiiniiiiitintisitent sttt st sat bt e sae s bt s bs s b e s bbtsebbesebbesenbesenbesenae 124
IMINASEE TNAEX 1.ttt ettt sttt ettt sttt a et et e et aeebe st et et ne s e 126
AACCESS TNAEX .ttt ettt ettt et et e te et e st et et et e se e b e s s e e e neeReete b et et e st eseeseese st eneeseesenes 127
POLCY TNA@X ..ttt 128
Decent WOrk TNAexX....cuveouieeieieie ettt sttt et e et e te e st e s e ese e st ensesseeneenseeneenes 129
Appendix A: Data Collection and Sample Information..........covveveeneiniininniininninnninienieenenn. 132
Appendix B: Copy of SUIVEY....ccovuiiiiiiiiiiiiiiiiiiiiicecttir e 134
Appendix C: Selected SOULCES .....ueivuiiiiuiiiiiiiiiiiiiiiie it sae s sas s assssasssbsssasees 168

CopPYRIGHT © 2009 GALLUP, INC. ALL RIGHTS RESERVED.

7






The Silatech Index: Voices of Young Arabs

Technical Note

Between February and April 2009, Gallup polled 8,597 national youth (aged 15 to 29) across 19 countries that are members
of the League of Arab States and the Somaliland autonomous region. In addition, 9,590 nationals aged 30 and older were also
polled during the same period.

In this report, youth is defined as respondents between the ages of 15 and 29. “Young people”and “youth”are used interchangeably
throughout the report. All respondents identified in this report are citizens of their countries of residence. Such a focus on

“nationals” provides an important analytical tool to make reliable comparisons.

The Gallup Poll findings contained in this report cover the vast majority of countries that are members of the League of
Arab States (Algeria, Bahrain, Comoros, Djibouti, Egypt, Iraq, Jordan, Kuwait, Lebanon, Mauritania, Morocco, Palestinian
Territories, Qatar, Saudi Arabia, Sudan, Syria, Tunisia, United Arab Emirates, and Yemen). Because of ongoing conflict in
Somalia (another Arab League member), Gallup could field the questionnaire only in the northwest region of the country,
which is known as Somaliland. In 1991, the region declared its independence after civil order collapsed in Somalia, but the
international community does not recognize Somaliland as a sovereign nation. For ease of use, the term “Somaliland” is used in
this report to identify the region of Somalia where the fieldwork could take place. However, such reference is not an indication

of any position taken by Gallup or Silatech on the political status of Somaliland.

Poll findings for Libya and Oman are not available as the questionnaire could not be fielded in those countries in preparation

for this analysis.

For the purposes of this report, Gallup grouped the 19 Arab League countries and the Somaliland autonomous region into
four regions. Geographical, economic, historical, and cultural factors were taken into account to create these regional groupings.
For example, Yemen is included in the East Africa/Red Sea group because of its historical relationship with other Red Sea and
Horn of Africa states.

GCC and Iraq Levant and Egypt Maghreb East Africa/Red Sea

Bahrain Egypt Algeria Comoros

Iraq Jordan Mauritania Djibouti

Kuwait Lebanon Morocco Somalia (Somaliland autonomous region)
Qatar Palestinian Territories Tunisia Sudan

Saudi Arabia Syria Yemen

United Arab Emirates
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Introduction

Often hidden from view but in plain sight are millions of
young people who are arguably the world's most abundant

and untapped asset.

Young people in the Arab world ought not to be considered
a minority special interest. With about two-thirds of the
Middle East and North Africa region’s population below the
age of 24, the region is facing an unprecedented “youth bulge.”
Across the Arab world, young people who are between the

ages of 15 and 29 represent more than 30% of the population.
This demographic cohort, 100 million strong, is the largest
ever in the region to enter the labor market. The large youth
population is the result of high fertility rates between 1970
and 2000, and while growth rates are slowing down, the
region will continue to have one of the world’s youngest
populations in the next decade. Unfortunately, and given
current projections, there will not be enough jobs available

to support them.

MENA’s Youth Population Is Among the Largest in the World

Age

80+
75-79
70-74
65-69
60-64
55-59
50-54
45-49
40-44
35-39
30-34
25-29
20-24
15-19
10-14
5-9
0-4

M Near East and North Africa
1 World

9 8 7 6 5 4 3 2

Percent of total population
Source: World Bank (2007)
2009 The World Bank Group, All Rights Reserved.

o 1 2 3 4 5 6 7 8 9
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The current youth bulge creates a demographic window of
opportunity in which economies that focus investment and
enabling policies in support of young people could find
themselves supporting sustained economic growth. For all
MENA countries, the window of opportunity will remain
open for at least the next 10 years, and for countries such as
Yemen and Iraq, and the West Bank and Gaza, the window
will remain open beyond 2050. The potential exists for
countries to benefit by ensuring that youth have the health,
skills, and social capital to productively contribute to growth.
If investments are not made in youth, however, there is a risk
that the youth bulge may manifest itself as a drain on growth

and society, rather than as a dividend.

The passage from adolescence to adulthood bundles all the
hopes, dreams, and aspirations of young Arabs.It is a period of
transition when young people experience the pain of defining
their identities. Each young person’s experience is unique.
Even youth living in conflict zones, which present their own
challenges to the full utilization of human capital, express
hopes for a better future. But it is the ability to harness the
energy, momentum, and talents of this rich youth mosaic that
will enable Arab countries to overcome the myriad challenges

they face.

The transition from school to workplace remains a challenge
for many young Arabs. Governments across the region are in
the process of restructuring their economies by reducing the
size of their public sector while promoting the development
of market-based economies. But educational systems that
emphasize rigid academic credentials instead of readily
transferable skills have further impeded many young Arabs
from entering the private sector. It is also important to note
that across the socio-economic and cultural diversity that

spans the Arab world, the youth challenge is not confined

to one country. It is one of the challenges that all national
governments are confronted with in the first quarter of the
21 century. As such, the transnational nature of the problem
underscores the need for governments to build strong public-
private partnerships to provide comprehensive solutions on
the issues of education, work, migration, and brain drain to
benefit the region as whole — all of which can be addressed

through a youth lens.

'This report, The Silatech Index: Voices of Young Arabs, a Silatech
study prepared in partnership with Gallup, measures and
analyzes attitudes of young Arabs with respect to their hopes
and desires in life, human capital, work, entrepreneurship,
and obstacles to success. Findings from the report underscore
the importance of looking at young people as today’s vital
partners with a stake in their societies, rather than viewing
them as tomorrow’s beneficiaries for whom employment
must be found. The report attempts to capture the voices of
young people across the Arab world. Between February and
April 2009, Gallup interviewed 8,597 national youth (aged
15 to 29) across 19 countries that are members of the Arab
League and the Somaliland autonomous region. In addition,
9,590 nationals aged 30 and older were also polled during the
same period. The survey will be repeated two times per year to

gauge young people’s views over time.

‘Through public opinion research, the report provides action-
driven findings about the perceptions and views of young
Arabs that can help national governments and policy-makers
develop and implement comprehensive initiatives to create
environments for the full utilization of human capital among
youth. Drawing from its deep experience in survey research,
Gallup designed the Silatech Index Model (SIM), which
relies on four main constructs of Mindset, Policy, Access,
and Decent Work.

CopPYRIGHT © 2009 GALLUP, INC. ALL RIGHTS RESERVED.
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MINDSET

DECENT

WORK POLICY

ACCESS

SIM approaches the issues of the youth bulge and job creation
as a virtuous circle, in which young people are considered
assets that need to be nurtured to pay off dividends that can
be reinvested into future personal and societal growth. The
model relies on Silatech’s three strategic goals of Mindset,
Access,and Policy and the International Labor Organization’s
(ILO) construct of Decent Work.

'The objective of Mindset is to “improve society’s recognition
and support for young people’s contribution to economic
and social capital.” Access secks to “improve young people’s
access to demand-driven and market-oriented skills training
and job placement services” and to “improve micro-, small
and medium-sized enterprises’ (MSMEs) access to capital,
business development services and markets.” In Policy, the
goal is to “promote adoption of policies to stimulate increased
productive employment and economic opportunities for
young people and social inclusion.” The ILO’ concept of
Decent Work, which applies to all workers and all work

environments, focuses on “fundamental principles and
rights at work and international labor standards; productive
employment and income opportunities; social protection and
social security; and social dialogue.” Decent Work sums up the
aspirations of young women and men in their working lives
— their aspirations for opportunity and income; rights, voice,
and recognition; family stability and personal development;

and fairness and gender equality.

In the model, youth’s perceptions toward the job market,
pathways and obstacles to entry, and societal values, as
encapsulated by the Mindset construct, inform and guide
the Policy dialogue to further improve entrepreneurship
and economic opportunities. As a result, Access to business
capital and professional opportunities improve, which, in
turn, promotes a greater environment of fairness at work as
individuals have not just jobs, but good, quality jobs. Such
a positive environment feeds back into Mindset, improving
attitudes toward labor entry and human capital development,

circling back to the other constructs.

Young Arabs have a lot of momentum to contribute to their
communities and become agents of positive change in their
countries’ economies. In general, the tension that exists
between human potential and utilization lies not in a lack
of purpose, but instead in the perceived and real dearth of
economic opportunities. The need for governments, the
private sector, and civil society to foster an environment that
rewards hard work provides important incentives for youth
to remain motivated. It is crucial to remove these obstacles
so that the demographic dividend of the youth bulge can
be maximized to build prosperous and dynamic societies
throughout the Arab world. The current youth demographic
bulge in the region suggests that the time for purposeful

investment in young people is now.
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Voices of Arab Youth

Although young people across the Arab world are culturally
and economically diverse, Gallup’s research confirms that

some common themes unite them.

Jobs Situation

Already plagued by some of the highest unemployment
in the world before the global economic crisis, the youth
employment picture that emerges from the Arab countries
surveyed from mid-February to early April 2009 looks bleak.
'The Arab League median of full-time and part-time employed
youth (which includes those who are self-employed) is 33%;
Djiboutian youth (14%) and Palestinian youth (17%) are
among the least likely to say they are employed either full or

Youth in most of the countries surveyed are more likely to
say it is a bad time, rather than a good time, to find jobs in
their communities. Outlooks are bleakest among several
Levant and Egypt populations: 17% of young Egyptians,
15% of young Lebanese, and only 9% of young Palestinians
said it was a good time to find a job at the time of the poll.
Moroccan youth (14%) in the Maghreb and young Yemenis
(16%) in the East Africa/Red Sea region are similarly dour
about the jobs situation.

In only two countries are youth more likely to say it is a good
time, rather than a bad time, to find a job: Qatar (58% good
time vs. 26% bad time) and Djibouti (61% good time vs. 38%
bad time).

part time.
Employment Status Among Youth Aged 15 to 29
B Full-time employed Part-time employed m Full-time student not employed Not in workforce/school
Arab League Median 28% 59% [ Eese 28%
r Kuwait 45% 106 A T e
Saudi Arabia 43% 2% 8% 28%
Gee Qatar 35% 4% s ——— 11
and < ) )
Irag United Arab Emirates 33% 4 s e 2%
Bahrain 31% o4 27%
\ Iraq 21% 59 [Tee 38%
Lebanon 39% 4% s 18
329 9% [0 0
Levant Egypt %o 5% 33%
and Jordan 31% fo. 4% 21%
Fae! Syria 30% 8% [ees 24%
Palestinian Terr. |IEEEZTIEN 4% R aos " 38%
 Tunisia 29% 39 e 26%
Algeria 27% 1200 [28% 32%
Maghreb <
Morocco 21% 8% [I80% 41%
- Mauritania 17% 179%  [eese 27%
( Sudan 27% 7o [es% 31%
Comoros 22% 109  [T% 36%
East Africa/ .
223 % e :
Red Sea < Somaliland Yo 7% 30%
Yemen 18% 1200 [ 20% 49%
- Djibouti |HEEET SN — 26%
1 1 1 1 1 1
0% 20% 40% 60% 80% 100%
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Job Creation

Increasing not just the number, but also the quality of jobs for
Arab youth is arguably the biggest challenge in the current
climate, and the challenge is likely only to become bigger in
the next few decades as the number of jobseekers is expected
to surpass today’s high rates. Any solutions to the current
problem need to be developed with an eye to the future
and will likely require significant changes in how the Arab
world approaches education and the private sector’s level
of involvement. This also relates to how job quality can be

improved in terms of current decent work deficits.

Majorities of young people in most GCC and Iraq region
countries surveyed say they are satisfied with efforts to
increase the number of quality jobs. Iraq is the sole exception
in the region: Just 10% of young Iraqis say they are satisfied
with job creation efforts in their country. Outside the Gulf,
satisfaction with job creation efforts is more the exception
than the rule. In the Levant and Egypt, for example, roughly
half of young Syrians and Jordanians are satisfied, compared
with just 28% of young Egyptians and less than one-quarter
of Lebanese (22%) and Palestinian youth (23%).

Job Obstacles

Young Arabs see a number of obstacles standing between
them and the decent jobs they need to make the transition
to adulthood. Gallup asked young people, in an open-
ended question, to identify the primary obstacle for youth
in their country to get a job or a better job that enables
them to start a family. The primary obstacles they most
frequently identified can be classified into three categories:
lack of economic readiness, selection system readiness, and

workforce readiness.

A shortage of good jobs, that is, a lack of economic readiness,
is one of the most frequently mentioned obstacles across
the youth populations polled. In the Levant and Egypt, for
example, where many respondents’ views of the job market
are bleak and they are dissatisfied with job creation efforts,
nearly 7 in 10 Egyptian youth (68%) cited the dearth of good
jobs as the chief obstacle for them.

Needing connections to get a job, or selection system
readiness, is another obstacle youth frequently mentioned.
'The perception that jobs are only given to people who have
connections (wasta) is not dominant in any one region, but
youth in Bahrain (32%), Syria (31%), and Iraq (30%) are
among the most likely to mention this. When asked separately
whether knowing people in high positions is critical to getting

a job, majorities of youth in every country surveyed agree.

Lack of proper training, or lack of workforce readiness, is
another roadblock that a sizable number of youth in most
regions (with the notable exception of the Levant and
Egypt) mention. Vocational training and other job placement
programs exist in various forms in many Arab countries,
but only roughly a quarter of all youth (26%) who say they
are actively looking for a job say they are aware of services
that help people find jobs. However, of those who are aware,
the majority (61%) report using the services. This suggests
that awareness campaigns aimed at informing people about
job placement centers could boost their use. Also, the urban
placement of many centers could be an issue in addition to
lack of awareness as respondents mentioned proximity to

facilities as an obstacle to job training.

Existing job training and vocational programs may also need
to be restructured from generic training approaches to those
that are more tailored to meet the needs of the labor and skills

markets in communities.
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In the GCC and Iraq region, respondents also cite youth’s
lack of motivation or willingness to take certain types of jobs
as an obstacle to getting a job or a better one. This cultural

shift in mindset will require long-term education strategies.

Job Training

Solid majorities of all youth populations surveyed believe
taking part in regular job training increases people’s chances
of getting a job or getting a better job, with support ranging
from a low of 60% of youth in Mauritania to a high of 95%
among Saudi youth (in most GCC and Iraq region countries,

percentages are higher than 90%).

In an open-ended question, Gallup asked young people to
identify the primary obstacle to receiving job training in their
country. The obstacles they most frequently identified fell

into four categories:

= Financial (not being able to afford it)

= Awareness/Availability (lack of known training
offers/no training offered that is close enough to

where they are)

= Workforce readiness (they lack the necessary

experience or qualifications)

= Time available (commitments to family

responsibilities)

Regionally, youth surveyed in the Levant and Egypt most
frequently mention the financial cost, while workforce
readiness and financial cost are among Maghreb youth’s

prominent mentions.

Taken together, this suggests that increasing the availability

and affordability of training facilities may remove some of

the barriers youth perceive as in the way of them getting the
training they need and desire. The findings also suggest that
“stepping-stone” training courses, such as literacy programs,
to prepare young people for more advanced training would

help open more doors for them.

Waithood

It is well documented that millions of Arab youth today are
literally waiting for their lives to begin. They are waiting for
decent jobs that will enable them to cross from adolescence
into adulthood, waiting to start their families, and waiting to

become active members of their communities.

As the wait can last years, Gallup asked young Arabs that
if their governments could somehow shorten this period,
which one issue — affordable and available housing, quality
of jobs, or cost of marriage — would have the greatest impact.
Majorities of youth in nearly all of the countries surveyed
choose quality of jobs (Kuwaiti and Moroccan youth are
divided between housing and jobs); affordable, available

housing comes next, and cost of marriage is last.

Ideal Jobs

While many Arab youth still desire government jobs that
traditionally have guaranteed them good, secure salaries, these
jobs are no longer the ideal across the Arab world. Majorities
of youth surveyed in the GCC and Iraq region, when asked to
choose the area they would prefer to work in — assuming pay
and work conditions were similar — choose government jobs.
However, attitudes among youth in the Levant and Egypt,
Maghreb, and East Africa/Red Sea are more mixed. This
suggests a waning faith in government jobs in these regions

and growing enthusiasm for entrepreneurship.
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Assuming the pay and work conditions were similar, in general where would you prefer to work?
B Government Private business m Self-employment Nonprofit organization
Arab League Youth Median 49% 15% e 3%
e Bahrain Youth 73% 11% 6% 3%
Kuwait Youth 71% 11% 6% 1%
GCC United Arab Emirates Youth 66% 8% 0% 2%
7,23 < Qatar Youth 63% 5% [N%IN 1%
Iraq Youth 63% 13% 4% 2%
\ Saudi Arabia Youth 60% 17% % 3%
Syria Youth 55% 15%  [7A8% 1 6%
Levant Jordan Youth 54% 16% s 1%
and Egypt Youth 53% 10% 8% 1%
Egypt Lebanon Youth 30% 180 [ s s
Palestinian Terr. Youth 30% 18% e %
Tunisia Youth 46% 1500 [ T 2%
Mauritania Youth 44% 17% eEr T 4%
Maghreb )
Algeria Youth 32% 1500 e ey
Morocco Youth 26% 20% g A%
Yemen Youth 67% 1% [048%
Djibouti Youth 45% 33% 8% 5%
Ea%g’g:; Sudan Youth 36% 32% eI 6%
Comoros Youth 21% 22% s e e%
Somaliland Youth 17% 36% S 2% 17%
O!)/o 280/0 4C;°/o 680/0 BC;% 1 O‘O%

In the Levant and Egypt region, majorities of youth in Syria
(55%), Jordan (54%), and Egypt (53%) say they would prefer
to work in the government sector, but Lebanese youth are
most likely to prefer self-employment (44%) and Palestinian
youth are as likely to prefer the government sector (30%) as

self-employment (27%).

In the Maghreb, young Algerians (46%) and Moroccans
(41%) are most likely to favor self-employment, while
young Tunisians (46%) and Mauritanians (44%) most prefer

government jobs.

Among youth populations surveyed in the East Africa/Red
Sea region, Yemenis (67%) and Djiboutians (45%) clearly

favor government jobs over those in other sectors. A bare

majority of young Comorans (51%) would prefer to be self-
employed; young Sudanese are divided between government
(36%) and private business (32%); and young Somalilanders

are most likely to prefer private business (36%).

Young Entrepreneurs

Arab youth’s attitudes toward entrepreneurs are complex,
but it is evident they recognize entrepreneurship is key to
future job creation in the Arab world. Solid majorities of
youth across all regions and in nearly every country surveyed
believe entrepreneurs help create jobs. Comoros is the sole
exception and nearly half (45%) of its youth agree. However,
the mindset that entrepreneurs think only about their own

wallets also exists among majorities of young people.
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GCC
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Are you planning to start your own business in the next 12 months, or not?

B Yes, among youth who are not already business owners
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With rare exceptions, young Egyptians most notably,
majorities of young people across the Arab world believe
their areas are good places for entrepreneurs to form new
businesses. Further, sizable percentages of young people who
do not already own businesses say they are planning to start
their own in the next 12 months. Roughly 4 in 10 or more
youth in Tunisia (38%), Comoros (38%), Iraq (38%), Djibouti
(39%), and Sudan (46%) say they are planning to do this.

Such a hearty entrepreneurial spirit present among Arab
youth (as a point of reference, just 4% of Americans aged 15
to 29 who do not own a business say they are planning to start
one in the next year) suggests youth are taking the message
that they need to create their own jobs, instead of wait for

them, to heart.

However, the perceived or actual difficulties of starting
businesses in some countries likely remain hurdles for many
young potential entrepreneurs, particularly those outside the
GCC and Iraq region. Majorities of young people outside this
region say it is not easy for anyone to obtain a loan to start
a business in their country; roughly half or more of youth
surveyed in most GCC and Iraq countries — except for Iraq
(13%) and Bahrain (41%) — say getting a loan is easy. Youth
in the Maghreb and Levant and Egypt regions are least likely
to say their governments make paperwork and permits easy
enough to get for people who want to start a business. It is
important to note that on this issue, sizable percentages of

youth say they don’t know or refused to answer the question.
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Majorities of young Arabs in most of the countries surveyed
do believe, however, that people starting businesses in their
countries can feel very confident in one regard: being able to
easily find hardworking and qualified employees when they

need them.

Business Security

Risk is part of being an entrepreneur, but leadership in several
Arab countries, particularly those where conflict has occurred
or is ongoing, appear to have significant work to do to assuage
youth’s basic fears that their property and assets would not be
safe at all times and that their businesses would be allowed
to make a lot of money. On average, roughly a third of young
people in the regions outside the GCC and Irag, and 2 in 10
of those in this region, do not trust their assets and property
will be safe. Much higher percentages of youth in Iraq (45%),
Yemen (47%), Lebanon (51%), Algeria (58%), and the
Palestinian Territories (62%) do not trust their property and

assets will always be safe.

Substantial majorities of young Arabs in most countries
surveyed perceive corruption as widespread in businesses in
their respective countries; Lebanese youth (89%), Algerian
youth (87%), and Moroccan youth (85%) are among the
most likely to share this view. Similarly, substantial majorities
in many of the countries surveyed perceive corruption to
be widespread in government. Young Qataris stand out as
the stark exception in both areas: Only 11% of youth say
corruption is widespread in business and just 6% say it is

widespread in government.

Priorities and Norms

Faith, family, and decent jobs are inextricably linked for the
young Arabs Gallup surveyed. Decent jobs are required before
they can get married, start their families, and officially be
considered adults, and Islam, the faith of many young Arabs,
highly encourages marriage and children. In fact, when youth
were asked to name the most important thing for them in the
next 10 years — career, family, faith, or something else — the

most frequent answer, across the board, was all three.

However, when youth were asked to rate the importance of
each of these aspects of life on a scale — essential but cannot
be lived without, very important, useful, but can be lived
without — more youth say having an enriched/spiritual life
and starting a family are essential than say the same about
having a good, quality job. In many instances, roughly similar
percentages of youth say an enriched spiritual life and starting

a family are aspects they cannot live without.

Of the youth populations surveyed, Egyptians, Bahrainis, and
Somalilanders are among the most likely to say having an
enriched religious and spiritual life is essential, and Bahrainis
and Egyptians are among the most likely to say having or

starting a family is essential.

Family and Faith

As starting a family is essential to the lives of so many of the
youth surveyed, it’s particularly instructive, given the youth
bulge in the Arab world today, to get an idea of how many
children they consider ideal for families. Majorities of youth
in 11 countries surveyed say the ideal number for a family to
have is at least 4, while youth in 7 countries say the ideal is 2
to 3.'The large ideal number of children suggests that another
youth bulge is to be expected in the next generation, if youth

have the number of children they consider ideal.

As an enriched religious and spiritual life is essential to the
lives of so many youth surveyed, it is not surprising that
roughly 90% or better of Arab youth in each country surveyed
say religion is an important part of their daily lives. Further,
roughly 8 in 10 young Arabs surveyed believe God is directly
involved in things that happen in the world.

Job Offers

When asked whether they would have been able to begin
work if they had been offered a job in the last four weeks,
the majority of Arab youth who were not employed or self-
employed (and not students, retired, disabled, or full-time
caregivers) say they would have been able to begin work. This
suggests for the vast majority of Arab youth, there are no
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Here are some aspects of life that some people say are important to them. Please look at them and categorize
them into three separate categories: those that are essential and you cannot live without, those that are very
important, and those that are useful but that you can live without.
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obstacles to starting a job, other than a shortage of jobs, lack

of proper training, and, as we discovered, relocation.

With brain drain such an issue in the Arab world, it is
important to know whether young Arabs would choose to
relocate within their countries if they were offered attractive
jobs at home. The majority of Arab youth surveyed say they
would be willing to relocate, but a significant minority say
they would not. This suggests that for some, relocation may

present a barrier to getting a job.

Few Arab youth say that they have ever refused a job when it
was offered to them, but significant minorities of respondents
in the GCC and Iraq and East Africa/Red Sea regions report
that they have done so. Low salary was the main reason those
who say they had ever refused a job say they refused it, but
they also mentioned that the job was not interesting, was in
an inconvenient location, or the job was below their level
of education. This suggests that young people’s feelings that
they are above certain jobs is not a primary factor in Arab

youth unemployment.

Youth as Assets

Rather than being viewed as an economic liability to their
societies and their families, Arab youth should be looked upon
as potential agents of positive change in the future — it’s how
they see themselves. When asked whether young men, young
women, the elderly, or the West can help their respective
countries make substantial progress in the next 10 years, Arab
youth are most likely to see young men and young women
leading the charge. Interestingly, in many of the countries
surveyed, young women are as likely as young men to be seen

as instrumental to their countries’ future progress.

Women’s Rights

Given that Arab youth view young women as instrumental
to their countries’ progress, their responses to questions about
women’s rights are especially striking. Between youth and

adults, there was no difference in perceptions. And in more

affluent regions, such as the GCC and Iraq, young people are
more likely than their counterparts in less affluent regions,
such as the East Africa/Red Sea region, to support equal legal
rights for women. It is also interesting to note that youth in
the GCC and Iraq region, on average, are more likely than
young people in the other three regions to say that women

are respected.

Women’s rights that are generally understood as being
guaranteed by Islam, such as a woman’s right to keep all
earnings and the right to initiate a divorce’, are supported
by fewer young people than women’s rights that are more
vocally promoted by the West, such as women holding
leadership roles in politics and women and men having equal
legal rights. 'This suggests that the women’s rights discourse
is dominated by Western definitions versus those rights

emphasized in Islam.

Responsibility
Arab youth generally believe that those responsible for the

progress in their societies are maximizing the potential of
youth in their respective countries. Majorities say this is the
case in their countries, ranging from 56% of youth in the East

Africa/Red Sea region to 79% in the GCC and Iraq region.

But do youth believe they are doing enough to help
themselves? The majority of youth surveyed agree, and so do
adults. Among youth in the GCC and Iraq region, similar
percentages of youth tend to believe those responsible for
progress are maximizing youth potential as believe youth are
doing enough to help themselves. Youth in the other three
regions tend to be significantly more likely to believe that
youth are doing enough to help themselves than to believe
those responsible for progress are maximizing youth potential.
'This suggests that in regions outside GCC and Iraq, young
people are more likely to believe they are doing their part to
help themselves than believe those responsible for progress

are maximizing youth potential.

1 Qaradawi, Y. (1982.) The Lawful and Prohibited in Islam. Islamic Book Service.
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In your opinion, can the following help your country make substantial progress in the next 10 years?

% Yes
Young men B Young women
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Silatech Index Regional Rankings

'This section offers the reader comparisons on the challenges
and successes relating to job creation within each of the
countries and areas examined in the study. Tables that show
where countries within a region rank based on their Mindset,
Policy, and Access index scores can be found in each regional
section. At the bottom of each Silatech Index table, the reader
will find a regional median score as well as a median score
for the entire group of Arab League nations surveyed. Scores
on the indexes of Mindset, Policy, and Access are based on
attitudes among nationals between the ages of 15 and 29
on a wide variety of topics concerning job creation, youth
employment, and skills training, which relate to a country’s
economic shifts and developments. It is important to note
that the Decent Work Index did not receive scores, as the
items included as part of this index did not show a high level
of correlation. For a technical explanation of the Decent Work

Index construction and reliability, the reader should refer to

the Methodology.

A country’s scores on the Mindset, Access, and Policy indexes
offer insight into the particular strengths and weaknesses of
each nation’s approach to offering their youth the opportunities
to pursue fulfilling careers. Thus, the index rankings are
designed to serve as tools for governments, organizations, and
policy-makers to analyze, pinpoint, and increase the level of
high-quality job opportunities for youth throughout the four

regions included in this report.

In compiling and analyzing the opinions of Arab youth on
matters concerning employment, job creation, and economic

vibrancy, Gallup assigned each of the 19 countries that are

members of the League of Arab States and the autonomous
region of Somaliland studied in this report to one of four
regional groupings. The Gulf Cooperation Council (GCC)
and Iraq region includes Bahrain, Iraq, Kuwait, Qatar, Saudi
Arabia, and the United Arab Emirates. Countries grouped in
the Levant and Egypt region are Egypt, Jordan, Lebanon,
the Palestinian Territories, and Syria. The Maghreb region
includes Algeria, Mauritania, Morocco, and Tunisia. Finally,
the East Africa/Red Searegion includes Comoros, Djibouti,

Sudan, Yemen, and the autonomous region of Somaliland.

Itisimportant to note thatregional groupings were constructed
in a manner that accounts for national histories and important
geographic characteristics,which have traditionally influenced
the Arab world’s economic developments and strengths.
Every effort was made to construct regional groupings that
would give the reader a coherent and meaningful comparison
between national attitudes on jobs and economic conditions.
In assigning a nation to a specific region, Gallup’s objective
is to ensure the reliability of index comparisons because
some countries in the Arab League have economies that are
more similar to some Arab neighbors than others. Although
a side-by-side Index comparison of all 19 countries and the
autonomous region of Somaliland could be done, a sharper
lens of analysis can be applied to the issue of job creation for
youth when local economic realities are the basis of cross-

country COH’IpaI’iSOHS.

CopPYRIGHT © 2009 GALLUP, INC. ALL RIGHTS RESERVED.

31



Silatech Index Regional Rankings

GCC and Iraq Region Index Scores

'The oil-rich GCC and Iraq region contains the most prosperous group of countries included in this study. Most countries in the
region have developed educational systems geared to preparing students for government jobs that typically offer higher wages
and more benefits than those in the private sector. However, public-sector job growth has recently been unable to keep pace
with the number of graduates, so many young people must wait for months or years to obtain such a job. Meanwhile, booming
private-sector growth has led several GCC countries to bring in large numbers of expatriate workers to fill jobs that educated

young nationals have traditionally avoided.

Private-sector growth and economic diversification are needed throughout the region, both to address the long-term global
trend toward renewable energy sources, but also in the shorter term to meet the needs of a demographic surge of young
jobseekers. However, such growth will continue to disproportionately benefit expatriate workers rather than young Arabs unless
it is accompanied by economic incentives that increase the appeal and potential benefits of private-sector careers to graduating

students and young professionals in the region.

Mindset Index

Qatar, the United Arab Emirates, and Bahrain post relatively Mindset

high scores on the Mindset Index, largely on the strength of Rank mm

residents’ positive responses to education-related questions. ] St 83
For example, more than 90% of young nationals in Qatar,

the UAE, and Bahrain say children in their countries have 2 United Arab Emirates 78
the opportunity to learn and grow every day. At least 80% s Bahrain 76
of young respondents in these three countries are satisfied 4 Saudi Arabia 75
with the educational system in their areas. Results from 2 Ruwait al
Saudi Arabia and Kuwait are more mixed; though strong 6 Iraq 53
majorities of young people say children in their countries have GCC and Iraq Median 75
opportunities to learn and grow, they are somewhat less likely Arab League Median 66

to be satisfied with their local schools (65% of young Saudis

and 59% of young Kuwaitis say they are satisfied). Although ~ Qatari youth were the exception, as 58% said it was a good
66% of Iraqi youth say they are satisfied with the schools in  time to find a job.

their areas, just 42% say children in their country have the
opportunity to learn and grow every day. In most GCC and Iraq region countries, the educational gains
made by young women relative to their older counterparts
Majorities of young people in all GCC and Iraq region  have been dramatic. In Kuwait and Qatar, for example, men
countries surveyed say regular job training increases people’s  aged 30 and older have a significant educational advantage
chances of getting a job or a better one, and that people in  over women in the same age group — but among younger
their countries can get ahead by working hard. However, their men and women the situation is reversed. In Kuwait, 75%
job market perceptions at the time of the survey were far less  of men and just 38% of women in the older age group have
optimistic: Less than half of young Saudis (47%), Kuwaitis at least a secondary education; among younger Kuwaitis, by
(43%), Bahrainis (40%), Emiratis (31%), and Iragis (24%) contrast, 71% of women have at least a secondary education

said it was a good time to find a job in their communities. compared with 50% of men.
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Access Index

Qatar posts the highest score on the Access Index by a
relatively wide margin. The difference is largely attributable
to young Qataris’ sense of economic optimism being
significantly greater than that of other youth surveyed in the
region: 68% of young Qataris say the country’s economy is
getting better, versus 41% of young Bahrainis, 35% of young
Saudis, 34% of young Emiratis, 29% of young Iraqis, and just
18% of young Kuwaitis.

When asked about key hurdles facing entrepreneurs in their
countries, roughly half or more young Emiratis (45%), Qataris
(49%), Kuwaitis (54%), and Saudis (57%) say it is easy to
obtain a loan to start a business in their countries. Similar
proportions of young Saudis (56%) and Emiratis (52%) say
their government makes paperwork and permits easy enough
for those hoping to start businesses, but this attitude is not

as prevalent among Kuwaiti youth (40%) and Qatari youth

Policy Index

Access
Rank | Country
1 Qatar 62
2 Saudi Arabia 51
3 United Arab Emirates 50
4 Bahrain 45
5 Kuwait 44
6 Iraq 26
GCC and Iraq Median 48
Arab League Median 40

(36%). Young Iraqis are less likely than any other youth
population in this region to share either sentiment; just 13%

respond affirmatively in each case.

The UAE and Saudi Arabia post scores on the Policy Index
that are significantly higher than the Arab League median.
Of the countries surveyed in the region, only Iraq posts
a score that is significantly lower than the Arab League
median. Young Emiratis and Saudis edge out the other youth
populations in their level of optimism about the conditions
facing entrepreneurs in their countries. For example, higher
proportions of Emirati and Saudi youth say that those starting
businesses in their countries would be allowed to make a lot
of money, and trust that their assets and property would be

safe at all times.

Policy
Rank | Country Score
1 United Arab Emirates 81
2 Saudi Arabia 77
3 Qatar 75
4 Bahrain 70
5 Kuwait 68
6 Iraq 43
GCC and Iraq Median 73
Arab League Median 63
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Levant and Egypt Region Index Scores

In recent years, many countries in the Levant and Egypt region have shifted toward greater levels of privatization. The positive
effects of these reforms have contributed to at least modest economic growth during the past five years in most of the countries
surveyed. Primary sources of national income vary widely from country to country, and include tourism, commercial investment,
foreign aid, remittances, and oil. However, some of this income — particularly tourism and remittances — is now in jeopardy
because of the global economic slowdown. Further development of the private sector will be a vital component of promoting

development and sustainable growth.

Other challenges for the region include depleting water resources and the effects of hostilities with Israel, which have caused
major economic challenges for both Lebanon and the Palestinian Territories. Also, countries in the Levant and Egypt region

have been destinations for Iraqi refugees. This has strained educational, health, and social services in the region.

'The youth bulge underscores the task countries in the region face to incorporate young graduates and professionals into national
economies and create jobs that meet their needs, skill sets, and talents. Effectively integrating the youth generation will be

essential to both the short-term growth and long-term sustainability of economies in this region.

Mindset Index

Jordan’s and Syria’s higher scores on the Mindset Index in Mindset
relation to others in the Levant and Egypt region reflect

Rank | Country

relatively positive attitudes among their youth regarding the ] Jordan 70
local job market. In Jordan, 37% of young respondents say it .

is a good time to find a job, as do 38% in Syria. In Egypt and 2 Syria c8
Lebanon, where Mindset scores register lower, less than 20% 2 Egypt il
of youth said at the time of the survey that it was a good time 4 Lebanon 61
to find a job in their cities and local areas. In the Palestinian 5 Palestinian Terr. 47
Territories, the proportion of young respondents who said Levant and Egypt Median 61
it was a good time to find a job in their communities was Arab League Median 66

just 9%.

Although there are few differences by gender in regard to
A majority of young respondents in Jordan (81%), Syria

(77%), and Egypt (71%) tell Gallup that children in their

respective countries have a chance to learn and grow every

young people’s satisfaction with their freedom to choose what

they do with their lives, a majority of young Palestinian men

) . ) ) (54%) vs. 40% of young women say they are satisfied with

day. However, perceptions are strikingly different in Lebanon
such freedom.

and the Palestinian Territories, where conflict has affected

children tremendously. Forty percent of young Lebanese and

27% of young Palestinians say children in their countries have

the opportunity to learn and grow every day.
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Access Index

On the Access Index, scores in Syria, Jordan, and Egypt are
on par with the Arab League median. However, Egypt’s score
lags the top two countries. This gap is largely attributable to
youth’s attitudes toward their country’s efforts to increase the
number of quality jobs and their much dimmer outlook on
the economy. For instance, while 48% of young Jordanians
and 47% of young Syrians say they are satisfied with efforts
to increase the number of quality jobs, only 28% of young
Egyptians say the same.

The low Access Index scores for Lebanon and the Palestinian
Territories reflect the relatively more negative ratings their
youth give all component issues. Small minorities of young
Palestinians and Lebanese say their respective national

economies are getting better and substantial majorities do

Policy Index

Access
Rank | Country
1 Syria 41
2 Jordan 39
3 Egypt 30
4 Lebanon 25
5 Palestinian Terr. 24
Levant and Egypt Median 30
Arab League Median 40

not believe that getting a business loan is easy or that the
government makes paperwork and permits easy enough for

potential entrepreneurs.

Scores in Syria, Egypt, and Jordan on the Policy Index are
roughly on par with the Arab League median, while scores in
Lebanon and the Palestinian Territories fall below the median.
Syria, Egypt, and Jordan score well on nearly all component
items in this Index, but Syria and Egypt do not score as well
as Jordan in regard to fighting corruption. Young Jordanians
are more likely than youth in other countries in the region to

say their government is doing enough to fight corruption.

Despite the Palestinian Territories’ perceived weaknesses
with respect to keeping assets and property safe and having
qualified employees available for entrepreneurs, it receives
strong scores, relative to Lebanon, on perceiving that those
responsible for youth development are maximizing youth
potential and that the government is doing enough to

fight corruption.

Policy
Rank | Country
1 Syria 64
2 Egypt 61
3 Jordan 60
4 Palestinian Terr. 44
5 Lebanon 42
Levant and Egypt Median 60
Arab League Median 63
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Maghreb Region Index Scores

'The Maghreb nations, while diverse in resources, are all struggling with economic issues, which, along with a burgeoning youth
population, are contributing to the massive unemployment problem in the region. The Maghreb countries are making efforts to
shift away from centrally controlled economies and toward more open-market systems, a systemic change that is slowly working

to encourage domestic entrepreneurship and attract foreign investment.

Although Algeria, Tunisia, Morocco, and Mauritania each experienced at least moderate real GDP growth in 2008, the rates
are not accelerating fast enough to address the region’s high level of unemployment. Bordering the Mediterranean Sea and the
Atlantic Ocean, the Maghreb countries maintain a strategic geographic position in terms of both commerce and security. A
lack of inter-regional cooperation however is stifling potential economic advancements and harnessing the full potential of the

region’s youth.

Mindset Index

Tunisia’s Mindset Index score of 74 is significantly higher Mindset

than every other Maghreb nation surveyed. Tunisia’s top

Rank | Country

rank on the Mindset Index stems from its relatively strong ; Tunisi 74
unisia
performance on each of the individual items that make up
.. . . L. 2 M

this index. At the opposite end of the spectrum is Mauritania. orocco 63

Its low score reflects the country’s poor performance on many o Algeria 60

of the individual Mindset Index items. 4 Mauritania 55
Maghreb Median 62

Young Moroccans, along with young Tunisians, have highly Arab League Median 66

positive views about the climate for entrepreneurship in
their respective locales — 82% of Moroccan and 81% of
Tunisian youth say the area where the live is a good place for

cntrcpreneurs starting a new business.
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Access Index

Tunisia is the only nation in the Maghreb region with a score
on the Access Index that is significantly higher than the Arab
League median. Other countries’ scores on the Access Index,
with the exception of Mauritania, are all about on par with the
median score for the Arab League. Relatively positive views
among Tunisian youth toward entreprencurship are reflected

in the nation’s relatively high Access Index score of 53.

In comparison with young Tunisians, few youth in Morocco,
Algeria, and Mauritania view the accessibility of business
creation in their respective countries positively. For example,
just 25% of youth in Morocco, 25% in Algeria, and 27 % in
Mauritania say it is easy to obtain a loan to start a business
in their country. Similarly low percentages of youth in each
of these nations say their government makes paperwork
and permits easy enough for potential entrepreneurs. It is

important to note, however, that high percentages of young

Policy Index

Access
Rank | Country
1 Tunisia 53
2 Morocco 37
3 Algeria 34
4 Mauritania 27
Maghreb Median 35
Arab League Median 40

Mauritanians say they don’t know or refused to answer

both questions.

In regard to access to business loans for young men and young
women in the region, the former are no more likely than the

latter to say it is easy to obtain a loan to start a business.

While Tunisia and Morocco score relatively high on the
Policy Index, Mauritania and Algeria trail far behind.
Mauritania’s and Algeria’s scores also fall well below the Arab
League median. The wide-ranging Policy Index scores in the
region may reflect the varying levels of success governments
have had in restructuring their respective economies to spur

private-sector growth and job creation.

'The generally negative opinions of Algerian youth about the
conditions for business owners in their country contribute to
Algeria’s relatively low score of 43. Tunisian and Moroccan
youth are more positive about the environment for business
creation in their respective countries. For example, at least 8

in 10 young Moroccans (89%) and Tunisians (80%) say that

Policy
Rank | Country
1 Tunisia 78
2 Morocco 72
3 Mauritania 48
4 Algeria 43
Maghreb Median 60
Arab League Median 63

if someone wants to start a business in their country, he or she

can trust their assets and property to be safe at all times.
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East Africa/Red Sea Region Index Scores

While not a traditional regional grouping, the countries and areas in the East Africa/Red Sea region have a distinct
characteristic that links them. They are among the poorest Arab League countries in terms of GDP per capita. GDP forecasts
for 2009 do not project a dramatic improvement. The region, save Djibouti, is expected to stagnate or slightly recede. Further,
East African nations potentially face mass starvation in the coming years because of record drought, high food prices, and

unmitigated civil disturbances.

These nations also depend heavily on other Arab League nations for trade and international commerce. Sudan and Yemen
rely on imports from the United Arab Emirates, and Sudan and Djibouti import from Saudi Arabia. Only Comoros does not
count an Arab League nation among its prominent trade partners. Yet these nations, with the exception of the autonomous
region of Somaliland, rely on foreign assistance donors to supplement their national income. Considering the impact of the
global economic downturn, and the population boom these countries face, foreign aid is not a sufficient economic buoy. Youth
populations across the region recognize the importance of job training and in each, the majority of youth respondents believe
they can get ahead by working hard. Public and private-sector leaders should aim to provide the necessary job development to

a growing youth population that is eager to improve its socio-economic standing through hard work.

Mindset Index

Djibouti and Sudan receive the highest scores on the Mindset Mindset

Index, 72 and 71, respectively. Gallup finds relatively positive Rank | Country Score
views in Djibouti and Sudan toward the quality of education ] Dilbout 79
in their communities, compared with youth in Comoros,

Yemen, and Somaliland. Majorities of all youth populations in 2 Sudan 7
the region hold positive views toward the value of job training S etz eid
and hard work, but with the exception of young Djiboutians, 4 Yemen 53

4 in 10 or fewer said it was a good time to find a job at the 5 Comoros 51
time of the poll. Of note, fewer than 4 in 10 youth in Yemen East Africa/Red Sea Median 63
and Comoros say children have the opportunity to learn and Arab League Median 66

grow every day, 38% and 26%, respectively.

Throughout the region, young men and young women
alike say job training will help increase their chances of
getting a job, and both groups agree people can get ahead
by working hard.
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Access Index

On the Access Index, Djibouti and Sudan also receive the
highest scores, ranking slightly above the Arab League

median. At the other end, Yemen and Comoros receive the

Access

Rank | Country

1 Djibouti 52

lowest scores in the region, falling below the Arab League

median. Few youth respondents (23% in Yemen and 10% in 2 Sudan 48
. . . . . 3 Somaliland 43

Comoros) say it is easy to obtain a loan in their respective

. . . 4 Yemen 33
countries if someone wants to start a business. Relatively
small percentages of youth in each country (31% in Yemen 2 Seleles gl
and 16% in Comoros) say the government makes paperwork East Africa/Red Sea Median 3
and permits easy enough for anyone who wants to start a Arab League Median 40
business; figures are higher in Somaliland (42%), Sudan
(48%), and Djibouti (53%).

Policy Index
Sudan and the autonomous region of Somaliland top the Policy
list with relatively high Policy Index scores of 73 and 68,

] ) ) Rank | Country Score
respectively. By contrast, scores on the Policy Index in Yemen 1 Sud 73
(52) and Comoros (51) are the lowest in the region. ucan

2 Somaliland 68

Large percentages of youth in Sudan (73%) and Somaliland 3 Djibouti 60

(70%) say they trust their respective governments to allow 4 Yemen 59

future business owners to make a lot of money. In striking 5 Chees 51

contrast, less than half of youth in Djibouti (48%), Comoros East Africa/Red Sea Median 60
9 0

(47%), and Yemen (45%) say the same. Arab League Median 63
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* | Algeria

At a glance

Following a decade-long civil war that began in 1992, Algeria
has emerged as a fiscally stable nation, yet it continues
to struggle with the implementation of crucial structural
financial reforms. The oil and gas sector is the mainstay
of Algeria’s economy, accounting for about 80% of total
revenues. Revenues from high oil prices and a government
macroeconomic stabilization program have helped Algeria’s
economy grow in recent years, yielding large amounts of
foreign exchange reserves. Lower gas prices of late, however,

are forecast to create a central government budget deficit in

2009 and 2010.

Although Algeria’s economy has strengthened overall in
the past decade, the government has yet been unable to
successfully address high youth unemployment and fragile
infrastructure. Algeria’s per-capita GDP of about $6,900
(2008 estimate) falls far below that of the other top oil-
and gas-producing Arab nations. Facing a rapidly growing
young, urban population much in need of jobs and resources,
the government plans to invest a massive amount in a new
2009-2013 growth-support plan aimed at infrastructure and

development needs.

Algeria — Hope Analysis

Indicators ‘ Youth
Employed 39%
Education (completed secondary) 21%
Percentage Married 18%

Silatech
Index
Scores

Algeria

Maghreb
Median

Arab
League
Median

Mindset 60 62 66
Access 34 35 40
Policy 43 60 63

Algeriascores below the Arab League median on the Mindset,
Access, and Policy indexes. On the Policy Index, Algeria’s
score of 43 falls far below the Arab League median of 63.
Algeria’s scores are closer to the Arab League median, though
still below it, on the Mindset and Access indexes, with scores

of 60 and 34, respectively.

As Algeria continues to work toward diversifying its economy,
encouraging entrepreneurship among youth will be crucial.

However, polling that Gallup conducted in February and

Additionally, just 36% of Algerian youth say that if someone
wants to start a business in the country that he or she can

trust the government will allow them to make a lot of money.

March 2009 finds Algerian youth, those between
the ages of 15 and 29, generally pessimistic

If someone wants to start a business in this country,

about the conditions for business development
in the country. Thirty-nine percent of young
Algerians say that if someone wants to start a
business in the country, he or she can trust that
their assets and property will be safe at all times.
Young Algerians are the least likely of any youth
population surveyed in the Maghreb region to
say this.

can they trust their assets and property to be safe at all times?

B Yes

Arab League Youth
Maghreb Youth
Tunisia Youth 80%
Algeria Youth

Mauritania Youth

Morocco Youth 89%

I T T T T 1
0% 20% 40% 60% 80% 100%
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Algeria — Hope Analysis (continued)

Again, this percentage is low when compared with those
among other youth in the Maghreb region and the Arab
League median. Algerian youth, similar to youth in Tunisia
and Mauritania, see the bureaucracy involved in starting a
business as daunting. Just one-quarter of young Algerians say
it is easy for anyone to obtain a loan to start a business in
Algeria and less than one-quarter (23%) say the government
makes paperwork and permits easy enough for anyone
who wants to start a business. Addressing the current
perceived bureaucratic barriers to entrepreneurship along
with lessening the negative views regarding the ability for
a new business to be lucrative could help spur new business

development in Algeria.

In addition to the perceived barriers to entrepreneurship,
youth in Algeria, in contrast to the other youth populations
surveyed in the Maghreb region, are less likely to say that
if an individual wants to start a business that he or she can
feel confident about easily finding hardworking and qualified
employees. Forty percent of youth in Algeria hold this view,
compared with 81% in Tunisia, 75% in Morocco, and 61%

in Mauritania.

In terms of views toward the job market, 30% of Algerian
youth said at the time of the survey that it was a good time
to find a job in their communities and the same percentage
said they were satisfied with efforts to increase the number of
quality jobs in the country. When asked if the government
could, in any way, shorten waithood (the period during which
young people end their schooling, find quality jobs, and get
married), 56% of youth say tackling the issue of quality jobs
would have the greatest impact. Compounding the lack of
quality jobs is the perceived importance of having connections
to get a job. At 25%, “jobs given only to people who have
connections,” was among the top responses young Algerians
gave when asked in an open-ended question to identify the
primary obstacle for youth in Algeria to get a job or a better
job that would enable them to start a family.

Despite their pessimism about the job climate, 77% of youth
in Algeria say that taking part in regular job training increases
people’s chances of getting a job or a better job. However,
when asked in an open-ended question to identify the
primary obstacle for people in the country in receiving job
training, 35% of young Algerians most often mention that
they cannot afford it. To capitalize on the more than three-
quarters of youth who view job training as increasing their
chances of being employed, efforts should be made to increase

the affordability of such training.

“At 25%, “jobs given only to people who have
connections,” was among the top responses
young Algerians gave when asked in an open-
ended question to identify the primary obstacle
for youth in Algeria to get a job or a better job
that would enable them to start a family.”

Inreforming the Family Lawin 2005, Algeria took important
steps toward gender parity in the country, including giving
women the equal right to divorce and equal rights and
duties in marriage. Despite these reforms, maximizing the
potential of women in society will continue to be a challenge
for Algeria. Young men and women do not yet see eye to eye
on the role women should play in their country. While 91%
of young Algerian women say women should be allowed to
hold any job outside the home for which they are qualified,
65% of young Algerian men say the same. Also, 84% of
young Algerian women say women should be able to hold
leadership positions in the cabinet and national council and
just 37% of young Algerian men say the same. Additionally,
little more than half of all Algerian youth (53%) say women
in the country are treated with respect and dignity, which
is well below the percentage of youth in Tunisia (88%)
and Mauritania (74%), but roughly on par with youth in
Morocco (57%).
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Algeria = Role and Value of Work Analysis

Thirty-two percent of Algerian youth say having a good,
quality job is essential and something they cannot live
without, compared with 54% of young Tunisians and 43%
of young Moroccans who say the same. In addition, less than
half of young Algerians (46%) say they would be willing to
relocate to another area of the country, if offered an attractive
job. In comparison, 75% of youth in Tunisia and 60% of youth
in Morocco say they would be willing to do the same. Young
Algerians’ attitudes are more similar to those of Mauritanian

youth on this question.

Further, when asked whether they have ever refused a job that
was offered to them, 26% of Algerian youth say they have.

As a point of comparison, 13% of youth in

of being self-employed, and assuming that pay and work
conditions were similar, Algerian youth were most likely to
say they would prefer to be self-employed (46%). Thirty-two
percent say they would prefer government employment and

just 15% would prefer to work for the private sector.

As Algeria looks to diversify its economy and spur private-
sector growth, recruiting individuals may pose a challenge
considering that less than one-quarter of youth express a
desire to work in private business. To encourage youth to
consider jobs in the private sector, significant efforts should
be made to ensure the quality and earning potential of

these positions.

Mauritania and 15% of youth in Tunisia say
that they have ever refused a job offer. Forty-
eight percent of young Algerians who say they
have ever refused a job say it was because the
wages or salary was too low; 20% say it was

because the job was not interesting.

Given the option of working for the

government, private sector, a nonproﬁt, or

In general, if you were offered an attractive job today,
would you be willing to relocate to another area within this country?

Arab League Youth
Maghreb Youth
Tunisia Youth
Algeria Youth
Mauritania Youth

Morocco Youth

B Yes

75%
46%

52%

60%
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0% 20% 40% 60% 80% 100%
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Algeria = Youth as Assets Analysis

Less than half of Algerian youth (42%) say they are satisfied ~ than the 71% of youth in Morocco who say the same. Taken

with their freedom to choose what they do with their lives,  together, these data suggest that Algerian youth, while they

compared with 67% of youth in Mauritania, 65% in Tunisia,  believe they are doing their part, feel the leadership in the

and 58% in Morocco.

Youth in Algeria are also less likely than their
counterparts in Tunisia and Morocco to say that
those responsible for the progress of their society
maximize the potential of youth. Sixty percent of
young Algerians agree with this statement, compared
with 85% of youth in Morocco and 76% of youth in
Tunisia. However, young Algerians are more likely
than young Mauritanians (47%) to agree. At the
same time, 82% of Algerian youth think that youth
are doing enough to help themselves, which is on par

with the 84% of youth in Tunisia and even higher

country needs to help them more.

In this country, are you satisfied or dissatisfied with your
freedom to choose what you do with your life?

B Satisfied
Arab League Youth 67%
Maghreb Youth 62%
Tunisia Youth 65%
Algeria Youth 42%
Mauritania Youth 67%
Morocco Youth 58%
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3 Bahrain

At a glance

Bahrain’s per-capita GDP stands at $34,000 — a high figure,
though somewhat below those in the richest Gulf states, such
as Qatar and Kuwait. Bahrain’s oil and gas reserves are less
abundant than those in neighboring countries, which has
led the government to promote economic diversification.
Bahrain now stands as a business and services center for the
Gulf region. Although Bahraini nationals are employed in a
broader range of jobs than are citizens of most Arab Gulf
states, they still make up only about 20% of the private-sector
workforce and hold 91% of public-sector jobs.

High unemployment among nationals remains a major
challenge for Bahrain’s government. Just 32% of Bahrainis
aged 15 to 29 say they work either full or part time for an
employer or themselves. The employment problem is a
particular concern of Bahrains Economic Development
Board (EDB), which was created in 2001 to gear the country’s
economic policies toward sustainable growth. Among the
EDB’s goals are to raise the skill level of Bahraini nationals

and promote private-sector development.

Bahrain — Hope Analysis

Indicators Youth
Employed 32%
Education (completed secondary) 61%
Percentage Married 32%

Silatech GCC Arab
Index and Iraq League
Scores Bahrain Median Median
Mindset 76 75 66
Access 45 48 40
Policy 70 73 63

Bahraini youth give high scores on each of the items included
in the Mindset Index, except for items related to the job
market and climate for entrepreneurs. Bahrain’s Access
score is the lowest of the three indexes because many young
Bahrainis do not think it is easy to clear the hurdles required
to start a new business, such as obtaining a loan and getting

the necessary permits.

Gallup polled in Bahrain in February and early March
2009, exploring respondents’ perceptions of the country’s
job opportunities, economic conditions, and numerous other
factors related to their success and productivity. At that
time, 40% of young Bahrainis said it was a good time to be
looking for a job. Bahraini youth were also asked on an open-

ended basis about the factors that prevent young people in

their country from improving their job situation. The most
common response — offered by 33% of those interviewed —is
that finding a high-quality job required knowing someone in
a position of influence. In another question, young Bahrainis
were asked whether knowing people in high places is critical
to finding a job in Bahrain: 71% of young Bahrainis agree,
while 28% disagree.
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Bahrain — Hope Analysis (continued)

'The second most commonly cited obstacle to finding good jobs,
named on an open-ended basis by 21% of young Bahrainis,
is simply that there aren’t enough good jobs available in the
country. But a majority of Bahraini youth (58%) say they are
satisfied with efforts to increase the number of quality jobs in

the country.

Like most other youth populations in the GCC and Iraq
region, young Bahrainis are extremely positive about the
benefits of job training. Ninety-three percent say taking part
in regular job training increases the chances of getting a job

or getting a better job in Bahrain, which

was established. However, more extensive measures may be
required, given that only a slim majority (51%) of Bahraini
youth currently say their cities or areas are good places for

entrepreneurs forming new businesses.

However, young Bahrainis clearly value entrepreneurs’
contributions in their country. Seventy-two percent of
Bahraini youth agreed that entrepreneurs help create jobs;
which is similar percentages reported in Iraq (77%), Qatar
(74%), Saudi Arabia (69%), and UAE (62%), but higher than
the percentage in Kuwait (54%).

is similar to percentages in Qatar (94%),

the UAE (94%), and Kuwait (85%).

In 2005, the government raised the
capital held by the Bahrain Development
Bank, which provides loans to small and
mid-sized businesses, from about $10
million to about $50 million. In 2006,
the process of registering a business

was simplified and a flat registration fee

Is the city or area where you live a good place or not a good place
to live for: Entrepreneurs forming new businesses?

Arab League Youth

GCC and Iraq Youth
United Arab Emirates Youth
Qatar Youth
Kuwait Youth

Bahrain Youth
Saudi Arabia Youth

B Good Place

65%

62%

649%

76%
52%

60%

51%

Iraq Youth

76%
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Bahrain = Role and Value of Work Analysis

Young Bahrainis are significantly more likely than youth
in any other Arab League country surveyed to say having
a good, quality job is an important part of their lives. Sixty
percent of Bahrainis aged 15 to 29 say having a good job is
something essential they cannot live without. Young Emiratis
are statistically as likely to say having a good job is essential to
them (54%), but the results from other countries surveyed in
the region are significantly lower: 46% in Saudi Arabia, 40%
in Kuwait, 39% in Qatar, and 24% in Iraq say having a good

job is essential and something they cannot live without.

'The unusually high value that Bahraini youth attach to good
jobs is also reflected in the high percentage of those who say
they would be willing to relocate within their country to take
an attractive job offer. Almost 8 in 10 young Bahrainis (79%)
say they would do so, a significantly higher figure than those
among any other youth population in the GCC and Iraq
region. By comparison, 62% of young Saudis say they would
relocate, as would 58% of young Kuwaitis, 51% of young

Qataris, 48% of young Emiratis, and 45% of young Iragis.

“Young Bahrainis are significantly more
likely than youth in any other Arab League
country surveyed to say having a good,
quality job is an important part of their
lives. Sixty percent of Bahrainis aged 15
to 29 say having such a job is something
essential that they cannot live without.”

Current government efforts to measure and improve the
quality of education for all citizens should be coupled with
an extensive review of curricular content to better encourage
students to aspire to jobs outside the government. More
extensive government efforts to collaborate with and subsidize
private companies that hire a certain percentage of Bahraini
nationals may also be needed in the short-term to reduce the
sharp distinction between public-sector and private-sector

employment opportunities in the minds of Bahraini youth.

Bahraini youth are nearly seven times
as likely to say that given the choice
— assuming pay and work conditions
were the same — they would prefer to
work for the government (73%) as they
are to say they would prefer to work for
a private business (11%). Six percent
of Bahraini youth say they would
prefer to be self-employed, while 3%
would prefer to work for a nonprofit
organization. Clearly, government
policies are needed that can help put
public-sector and private-sector careers

on more equal footing in the eyes of

Bahraini youth.

Here are some aspects of life that some people say are important to them.
Please look at them and categorize them into three separate categories:
those that are essential and you cannot live without, those that are very

important, and those that are useful but that you can live without.

Arab League Youth

GCC and Iraq Youth
United Arab Emirates Youth
Qatar Youth

Kuwait Youth

Iraq Youth

Bahrain Youth

Saudi Arabia Youth

Having a good, quality job?

W Essential/Cannot live without it

37%

54%
39%
40%

60%

46%
T T T T 1
0% 20% 40% 60% 80% 100%
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Bahrain — Youth as Assets Analysis

Like most youth populations in the GCC and Iraq region,
young Bahrainis are positive about the way the country treats
its children. More than 9 in 10 young Bahrainis say children
in their country are treated with respect and dignity (92%),
and that children have opportunities to learn and grow every
day (91%). Both numbers are comparable to those from all
other GCC and Iraq region countries, with the exception of

Iraq, where there is much less optimism in this regard.

Moreover, Bahrain’s youth are satisfied with their educational
system and schools. Eighty-four percent say they are satisfied
with the educational system in their communities, similar to
the results from Qatar (86%) and the UAE (82%), but higher
than those from Saudi Arabia (65%) and Kuwait (59%).

Young women in Bahrain are at least

for the progress of society maximize on the potential of youth
within Bahrain.” This is a common perception among youth
in GCC and Iraq countries; only in Iraq is the proportion in

agreement below three-fourths.

Finally, about one in four Bahraini youth (24%) who do not
already own a business tell Gallup they are planning to start
a business in the next year. This figure is similar to those seen
in several other GCC and Iraq region countries, including
Kuwait (28%), the UAE (25%), and Qatar (24%). Despite
the relatively low proportion of youth in Bahrain (51%) who
feel their communities are good places for entrepreneurs, it is
promising that so many young Bahrainis express interest in

business creation.

as likely as young men to say they are
satisfied with their educational system

— 87% vs. 81%, respectively.

Their high level of satisfaction with the
country’s schools may be a factor in the
widespread perception that Bahraini
leaders are concerned with the potential
of the country’s young people. Eighty-
five percent of young Bahrainis agree

with the statement, “Those responsible

In general, do you mostly agree or mostly disagree with the following?
Those responsible for the progress of your society maximize on the
potential of youth within this country?
W Agree

Arab League Youth

GCC and Iraq Youth
United Arab Emirates Youth
Qatar Youth

Kuwait Youth

Bahrain Youth 85%
Saudi Arabia Youth

64%

83%
89%
91%

Iraq Youth

75%
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Comoros

At a glance

Comoros, an island republic in the Indian Ocean with about
860,000 inhabitants, is among the Arab League’s poorest
countries. Years of social unrest — including 20 coups or
attempted coups since 1975 — have left the country, a cluster
of islands, with weak infrastructure. Political instability and
tensions between the country’s islands have long slowed the

nation’s economic performance.

Comoros relies heavily on foreign assistance and remittances
to sustain its economy (the country’s GDP per capita is about
$1,100). Resolving political instability among the islands is
key to attracting donor funding, and new foreign assistance
is necessary for the Comoran government to undertake more
social reform. The percentage of youth who say they work full
or part time for an employer or are self-employed is 32%,
which is roughly on par with most other countries surveyed
in the East Africa/Red Sea region. The Comoran government
hopes to reform the country’s economic conditions by

shrinking a public sector that costs nearly 80% of the national

Comoros — Hope Analysis

Indicators ‘ Youth
Employed 32%
Education (completed secondary) 4%
Percentage Married 30%

Silatech East Africa/ Arab
Index Red Sea League
Scores Comoros Median Median
Mindset 51 63 66
Access 21 43 40
Policy 51 60 63

GDP, but this could further undermine political cohesion

among the islands.

Comoros’ performance is weakest on the Access Index, with
a score of 21, well below the Arab League median of 40. On
the Mindset and Policy indexes, Comoros’ scores of 51 on
each also fall below the Arab League median scores of 66 and
63, respectively.

Gallup polled in Comoros in February and March 2009 to
gauge youth perceptions of the job market, obstacles to labor
market entry, and the business climate. At the time of the
poll, 41% of Comoran youth said it was a good time to find a
job in their communities and 32% reported satisfaction with

efforts to increase the number of quality jobs.

When Gallup asked young respondents about the primary
obstacle to getting a job (or a better one) that enables them
to start a family, 16% cite a lack of good jobs and another
16% say the government is not doing enough to create good
jobs. Further, 21% of young Comorans say the jobs that are
available are given only to people who have connections.
A majority of young Comorans (70%) agree that knowing
people in high positions is critical to getting a job.

“A majority of young Comorans (70%)
agree that knowing people in high
positions is critical to getting a job.”

An additional 16% of Comoran youth identify a lack of
proper training as the primary obstacle to getting a job.
Comoran youth consider job training a key need — 75% of
youth respondents say that taking part in regular job training
increases their chances of getting a job or a better job. When
asked about the primary obstacle for people in Comoros in
receiving job training, 29% of youth respondents say they
simply cannot afford it. Another 18% say they do not have

the necessary experience or qualifications.
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Comoros — Hope Analysis (continued)

About two-thirds of young respondents (67%) say their
communities are good places for entrepreneurs. However,
Comoran youth are less likely than other youth in the East
Africa/Red Sea region to believe entrepreneurs help job
creation; less than half of Cormoran youth (45%) agree
that entrepreneurs help create jobs. And when asked if
entrepreneurs think only about their wallets, 71% of youth
say they mostly agree and 28% say they mostly disagree.

Other measures of the business climate in Comoros paint
a mixed picture. Fifty-eight percent of Comoran youth say
they know someone (outside of a relative) they can trust
enough to make a business partner. But if someone wants to
start a business, only 10% of Comoran youth — the lowest
percentage in the East Africa/Red Sea region — say it is
easy to obtain a loan. Additionally, just 16% of youth say
the government makes paperwork and permits easy enough
for anyone who wants to start a business, which, again, is
the lowest percentage among youth to say so in the region.
However, roughly two-thirds of young respondents (65%) say
potential business owners can trust their assets and property

to be safe at all times.

just 4% of young Comorans say economic conditions in the

country are excellent or good.

Considering their low satisfaction with their standard of
living and poor evaluations of economic conditions, it is not
surprising that Comoran youth have low perceptions of their
well-being. When asked where, on a Cantril Self-Anchoring
Striving Scale numbered from 0 to 10, which asks respondents
to rate their lives on a scale from 0 to 10, with O being the worst
possible life and 10 being the best possible life, where they
personally feel they stand at this time, only 5% of Comoran
youth choose the top tier (steps 7 or higher on the scale). This
is well below the Arab League youth median of 25%. When
asked where they think they will stand in the future, 38% of
Comoran youth choose the top tier of the ladder scale. This is,

again, in great contrast to the Arab League median of 66%.

The desire to work is palpable among young Comorans.
But nepotism, wasza, and the high cost of job training are
perceived as major hurdles. Removing those roadblocks could
mean tapping the dividend that Comoran youth have to
benefit their country.

In terms of standard of living and economic
conditions, just 25% of Comoran youth say
they are satisfied with all the things they
can buy and do, which is well below that
of any other young respondents in the East
Africa/Red Sea region. At the same time,
nearly half of youth in Comoros (46%) say
their standard of living is getting better. But

Are you satisfied or dissatisfied with your standard of living,

Arab League Youth
East Africa/Red Sea Youth

Somaliland Youth 76%
Yemen Youth 55%
Sudan Youth 70%

all the things you can buy and do?
W Satisfied

70%
70%

Djibouti Youth 81%
Comoros Youth 25%
I T T T T ]
0% 20% 40% 60% 80% 100%
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Comoros - Role and Value of Work Analysis

When asked if they have worked for an employer in the last
seven days for pay (either for money or goods), only 10% of
Comoran youth say they have. Though low, it is on par with
percentages in the rest of the East Africa/Red Sea region.
Among respondents who say they worked for an employer in
the last seven days and worked at least 30 hours per week, a
majority of Comoran youth (55%) say they are satisfied with
the job or work they do.

youth say they can, which falls below the Arab League median
(82%) and is also below what all other youth populations in
the East Africa/Red Sea region report. Comoran youth’s
attitudes in this regard are negative relative to the East
Africa/Red Sea region, and can only improve as employment
opportunities increase. Youth must feel that working hard,
rather than knowing the right people, is the key to success

in Comoros.

Only 14% of Comoran youth say
having a good, quality job is essential
in their lives and is something they
cannot do without. This is significantly
below the Arab League youth median
of 37%. Comoran youth are more likely
to view starting a family (26%) and
having an enriched spiritual life (21%)
as aspects of their lives that they cannot

do without.

When asked if people in Comoros can
get ahead by working hard, 62% of

Thinking about your WORK SITUATION over the past 7 days, have you
been employed by an employer from whom you receive money or goods?
(This could be for one or more employers.)

Arab League Youth

East Africa/Red Sea Youth
Somaliland Youth

Yemen Youth
Sudan Youth

Djibouti Youth

Comoros Youth

H Yes
24%

15%
19%
15%
22%
13%

10%
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Comoros - Youth as Assets Analysis

In Comoros, youth do not perceive that the country’s young
people are valued. Only 33% of Comoran youth say children
in their country are treated with respect and dignity, which is
well below the Arab League median of 70%, as well as below
what youth in Sudan (81%), Djibouti (79%), Somaliland
(73%), and Yemen (47%) say on this measure. When asked
if children have the opportunity to learn and grow every day,
26% of Comoran youth say they do. Again, this is far below
the Arab League median (68%) as well as percentages of
youth in Djibouti (75%) and Sudan (65%) who say the same.

As a result, it is not surprising that only 37% of Comoran
youth agree that those responsible for the progress of their
society maximize the potential of youth. However, when
asked if youth are doing enough to help themselves, 65% of
Comoran youth agree. While this percentage represents a
majority opinion, Comoran youth are the least likely in the

region to agree.

Gallup asked respondents about whether young men, young
women, the elderly, and the West could help Comoros
make substantial progress in the next 10 years. Eighty-
seven percent of young Comorans say young men and 70%
say young women can help Comoros make substantial
progress. Additionally, 81% of Comoran youth say the West
can help their country make substantial progress, which is
well above youth perceptions in the rest of the East Africa/
Red Sea region.

Comoran leadership, public and private, should strive to
provide its youth population with educational and training
opportunities to equip them with skills necessary to bring
about change in the country. Without the economic means
to start a family and live in satisfactory conditions, young
people are likely to leave the country for better opportunities
elsewhere, thus Comoros runs the risk of losing its most

valuable social asset.

Onevenueforimproving theireconomic
lot could be through entrepreneurship.
Almost 4 in 10 Comoran youth who do
not already own a business (38%) say
they are planning to start a business
in the next year. This is comparable to
what youth in Sudan (46%), Djibouti
(39%), and Yemen (31%) say about

their business creation intentions.

In your opinion, can the following help this country make
substantial progress in the next 10 years? The West?

Arab League Youth
East Africa/Red Sea Youth
Somaliland Youth

Yemen Youth

Djibouti Youth

Comoros Youth

H Yes

Sudan Youth

81%
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- Djibouti

At a glance

Despite ongoing tensions and disputes with its neighbors in
the Horn of Africa, Djibouti is a politically stable republic.
An impoverished nation of roughly 850,000, one of Djibouti’s
greatest economic assets is its strategic transportation
location. The Port of Djibouti handles significant shipping
volume between the Mediterranean Sea and Indian Ocean,
and the country is a base for U.S. and European military
forces combating terrorism and piracy in the region. Eighty-

two percent of its GDP is based on service activities.

Economic optimism is growing in Djibouti, where the
construction of a new port terminal could bring new jobs and
new foreign investment into a country whose GDP per capita
stands at $2,400 (2008 estimate) and where unemployment is
estimated to be as high as 60%.

Djibouti’s score on the Access Index is relatively high

compared with the Arab League median. The country’s scores

Djibouti — Hope Analysis

Indicators ‘ Youth
Employed 14%
Education (completed secondary) 48%
Percentage Married 9%

Silatech East Africa/ Arab
Index Red Sea League
Scores Djibouti Median Median
Mindset 72 63 66
Access 52 43 40
Policy 60 60 63

on the Mindset and Policy indexes are similar to the Arab

League medians.

Gallup polled in Djibouti in March 2009 to gauge youth’s
perceptions of the job market and obstacles to entering it.
At the time of the survey, young Djiboutians were generally
positive about the country’s entrepreneurial and employment

climates. Among Djiboutian youth, 74%

Gallup finds somewhat mixed attitudes toward the ease of
starting a business in Djibouti. Slightly more than 4 in 10
Djiboutian youth (42%) say it is easy for someone to obtain a

loan to start a business in the country. A slight majority (53%)

say their communities are good places for
entrepreneurs forming new businesses.
Nearly 6 in 10 young respondents (58%)
agree that entrepreneurs help create
jobs, which is lower than percentages in
Somaliland (72%) and Sudan (75%), but

Thinking about the job situation in the city or area where you live today,
would you say that it is now a good time or a bad time to find a job?

Arab League Youth
East Africa/Red Sea Youth
Somaliland Youth

H Good Time

34%
35%
35%

similar to that in Yemen (59%). Fifty-six
percent of Djiboutian youth agree that
entrepreneurs think only about their
wallets, which is roughly on par with the
Arab League youth median (58%).

Yemen Youth
Sudan Youth
Djibouti Youth

Comoros Youth

61%
41%

T T T T
0% 20% 40% 60% 80%

1
100%

CopPYRIGHT © 2009 GALLUP, INC. ALL RIGHTS RESERVED.

54




Country Reports

Djibouti — Hope Analysis (continued)

of Djiboutian youth say the government makes paperwork
and getting permits easy enough for those who want to start

a business.

Sixty-one percent of young Djiboutians said, at the time
they were surveyed, that it was a good time to find a job in
their communities, which is nearly twice the Arab League
youth median of 34% and the percentage among youth in
neighboring Somaliland (35%).

A bare majority of young Djiboutians (51%) say they are
satisfied with the country’s efforts to increase the number of
quality jobs. However, a lack of job training is perceived as
a significant hurdle. Young Djiboutians most often mention
lack of proper training (24%) when asked to identify the
primary obstacle to getting a job or a better job. Slightly
more than three in four Djiboutian youth (77%) believe
taking regular job training increases their chances of getting
a job. When asked what they feel is the primary obstacle for
receiving job training in their country, young Djiboutians
most often mention they do not have the necessary experience
or qualifications (28%). Another 17% say they do not know
about any training opportunities, and 15% say there is no

training offered close enough to where they live.

One factor that could undermine job creation and dissuade
potential foreign investment is perceived corruption. Fifty-
eight percent of Djiboutian youth perceive that corruption is
widespread throughout the government, which is statistically
comparable to the percentage among Somalilander youth
(65%) but lower than in Comoros (81%) and Yemen (74%).

Also, 59% of youth in Djibouti perceive corruption is
widespread in business and 48% of young respondents say

their government is doing enough to fight corruption.

Optimism toward the economy is observed in Djiboutian
youth’s perceptions of their living standards. Eighty-one
percent of youth say they are satisfied with their standard of
living, and 74% feel their standard of living is getting better.
Slightly less than half of youth respondents (45%) rate the
current economic conditions of the country as excellent
or good, and 68% of youth say economic conditions are

getting better.

“Slightly more than three in four
Djiboutian youth (77%) believe taking
part in regular job training increases

their chances of getting a job.”

'The role of women in Djiboutian society is a prominent social
topic. Eighty-five percent of Djiboutian youth say women in
their country are treated with respect and dignity. Roughly
three-quarters of youth respondents (74%) say women should
be allowed to hold any job for which they are qualified outside
the home, and 67% agree that women should be allowed to
keep all earnings from their job for themselves and their

husbands should support them and the household in full.
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Djibouti — Role and Value of Work Analysis

Gallup asked youth to assess the value of work in their lives. ~ League youth median (82%) and to percentages of youth in
Twenty-five percent of young Djiboutians say having a good, ~ Sudan (92%), Yemen (82%), and Somaliland (77%) who say

quality job is essential to their lives. the same.

While optimistic about future employment

prospects, Djiboutians continue to struggle Employment Among Youth
with low levels of employment. At the time B Percentage employed full, part time for employer or self-employed
of the poll, just 14% of Djiboutian youth said Arab League Youth 33%
they worked either full or part time for an East Africa/Red Sea Youth 31%
employer or were self-employed. Somaliland Youth 29%
Yemen Youth 30%
A clear majority of Djiboutian youth (82%) Sudan Youth 34%
say they can get ahead in their country by Dibouti Youth 14%
working hard.This is comparable to the Arab Comoros Youth 39%
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Djibouti = Youth as Assets Analysis

Finally, Gallup asked Djiboutian respondents about their
perceptions of the youth experience in their country. Almost
8 in 10 young Djiboutians say children in their country are
treated with dignity and respect, and 75% say children have

the opportunity to learn and grow every day.

Slightly less than two-thirds of Djiboutian youth (63%)
agree that those responsible for the progress of their society

maximize the potential of youth, which is well above what

youth in Yemen (46%) and Comoros (37%) say on this
measure. Seventy-eight percent of young Djiboutians agree

that youth are doing enough to help themselves.

Gallup also asked respondents to assess the role of young men
and young women in the development of Djibouti. Djiboutian
youth agree that young men (96%) and young women (92%)
can help their country make substantial progress in the next

10 years.

with respect and dignity, or not?

B Yes

Arab League Youth
East Africa/Red Sea Youth
Somaliland Youth

Yemen Youth

Do you believe that children in this country are treated

73%
73%

Overall,

their value to their country’s future and

Djiboutian youth perceive

believe they have the freedom to choose
what they do with their lives (67%).
However, concerns about job training
could hinder their future success. Efforts
to provide subsidized training in various

locations across the country and widely

Sudan Youth 81% o e ,
o advertise its availability may help youth’s
Djibouti Youth 79% | L th
employment prospects in the country.
Comoros Youth 33% pioy Prosp Y
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— P

At a glance

Egypt’s $5,900 per-capita GDP (2008 estimate) puts the
country’s economy at about the midpoint of all Arab League
nations, and on par with Jordans. Egypt is in the midst of a
long-term economic reform program, which has helped spur
impressive GDP growth — averaging about 4% in 2004 and
2005, and 7% per year since 2006. Industry, construction, real
estate, tourism, as well as foreign private investment, have

been key growth drivers in recent years.

Substantial public debt, high inflation, persistent poverty, and
growing income inequality now all pose significant threats to
its economy. Recent price increases, particularly for food, have
sparked protests and rioting, and government efforts to quell
the unrest through food and other subsidies only add to the
national debt problem. The global financial crisis reportedly
hit Egypt in the second half of 2008 in terms of reduced
revenue from tourism, energy exports, Suez Canal tolls, and
remittances from expatriate workers. As a result, GDP growth

is expected to slow in the fiscal year 2008-2009.

Employment of the nation’s youth is a particularly daunting
challenge in Egypt. With far too few public or private-
sector jobs available for the large number of youth eligible
to enter the workforce, many young Egyptians find

themselves employed in jobs well below their educational

Egypt — Hope Analysis

Indicators ‘ Youth
Employed 37%
Education (completed secondary) 46%
Percentage Married 30%

Silatech Levant Arab
Index and Egypt League
Scores Egypt Median Median
Mindset 61 61 66
Access 30 30 40
Policy 61 60 63

qualifications, or more likely, not employed at all. This has
major consequences for Egyptian youth’s ability to live on
their own, marry, have children, and otherwise establish

themselves as independent adults.

Egypt’s Index scores on Mindset and Policy are similar to
the Arab League medians. However, the country’s Access
score is slightly lower, primarily because of young Egyptians’
relatively negative outlook for the nation’s economy as well as
their low satisfaction with efforts to increase the number of

quality jobs.

Having or starting a family is considered essential by 63%
of young Egyptians, exactly the same as among older
Egyptians. It is also just as important a goal to young men
as it is to young women — more important than having a

good, quality job.

According to the Gallup survey conducted in February 2009,
only 17% of Egyptian youth said that now was a good time to
find a job in their communities. Egyptian youth’s perceptions

of employment are even more divergent from other countries

in the Levant and Egypt region in terms of entrepreneurship.
Only 37% of youth in Egypt say the areas where they live
are good places to start a business. This is the lowest of any
country in the Levant and Egypt region (including the
Palestinian Territories, where the figure is 49%).

Egyptian youth perceive obstacles to gaining employment
in terms of nepotism, wasta, and job creation — for
instance, 69% say knowing people in high places is critical

to getting a job — and only 28% are satisfied with efforts
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Egypt — Hope Analysis (continued)

to increase the number of quality jobs. When asked to
name the primary obstacle youth face in obtaining a job,
68% cite the lack of good jobs and 9% say jobs are only

given to those with connections.

At the same time, Egyptian youth are upbeat about a number
of potentially key building blocks for job creation that leaders
would do well to capitalize on. Importantly, 89% of Egyptian
youth say that taking part in regular job training programs
can aid job hunters. Such confidence in job training could
be valuable given a recent emphasis in Egypt on providing
the necessary job training to help match applicants with
the available jobs, as well as prepare them to start their own
businesses. However, a majority of young Egyptians (57%)
say the primary obstacle people face in receiving job training
is the cost. Another 13% say no training is offered near where

they live.

Additionally, 59% of Egyptian youth say there is someone,
other than a family member, whom they trust to partner with
in business,and 70% say that hardworking, qualified employees
are available for those starting businesses. In contrast to the
more skeptical attitudes in the Palestinian Territories and

Lebanon, a majority of young Egyptians (74%) say that

assets and property are safe at all times for people starting a
business in their country. Also, 53% of young Egyptians trust
their government to allow business owners to make a lot of
money. Thirty-nine percent of Egyptian youth say it is easy
to obtain a loan to start a new business; this is among the

highest proportion in any country in this region.

On the negative side of the business startup ledger, Egyptian
youth appear daunted by the bureaucracy of starting a new
business: Just 30% of young Egyptians say the government
makes paperwork and permits easy enough for anyone who
wants to start a new business. Thus, improvements could be
made in this area— either in terms of streamlining paperwork
or providing more education and assistance related to the
application process. However, Egyptian youth’s views on this
measure are no worse than the views of youth in most other

countries in this region.

Opportunities for women represent a special challenge in
Egypt, where some women’s rights are not as widely accepted
as they are elsewhere in the region. This is seen most starkly
in terms of support for women holding elected office. Only
54% of young Egyptians say women should be able to hold
leadership positions in the cabinet and national council.

Sharp gender differences are seen on this

B Good Place

Arab League Youth
Levant and Egypt Youth
Palestinian Terr. Youth
Syria Youth

Jordan Youth

Is the city or area where you live a good place or not a good place
to live for: Entrepreneurs forming new businesses?

measure among Egyptian youth, with
66% of young women in favor, compared
with only 42% of young men. By
contrast, the majority of young men in
other countries in the region favor high
positions for women in government,
ranging from 53% in the Palestinian

Territories to 75% in Lebanon.

Lebanon Youth 77% 'The area where Egyptian youth are most
Egypt Youth 37% similar to youth in other Levant and
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about women’s issues is employment.
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Egypt — Hope Analysis (continued)

Seventy-six percent of young Egyptians say women should
be able to hold any job outside the home for which they are
qualified. While there is a significant gender gap — only 64%
of young men are in favor compared with 89% of young women
— this is not atypical of the pattern in other countries in the
region. Also, within Egypt relatively few agree that working
women should be allowed to keep all earnings for themselves,
leaving the support of their families to their husbands. Only
31% of young Egyptians share this view, compared with 42%
of youth in Lebanon, 46% in the Palestinian Territories,
53% in Syria, and 57% in Jordan. Whether out of economic
necessity or social norms, Egyptians are willing to accept a

woman’s contribution to her household’s finances.

Egypt — Role and Value of Work Analysis

The Egyptian government is undertaking many reforms
aimed at establishing a more market-based economy, and
retooling the educational system so that it trains students
for employment in business and industry, rather than just
for government jobs. However, only 15% of youth consider
national economic conditions to be excellent or good and
only 25% believe that economic conditions in the country as
a whole are getting better (well below the 43% found among
youth in Syria and 41% in Jordan). Furthermore, when asked
which type of job they would prefer to have, assuming equal
pay and working conditions, more than half of Egyptian youth
(53%) choose government, compared with only 10% choosing

private business and 18% choosing self-employment.

Thirty-seven percent of Egyptian youth
say they work either full or part time for an
employer or are self-employed. This contrasts
with the 44% who say a good, quality job
is essential to them in life and highlights
the waithood issue that is so pronounced in
Egypt, with many young people stuck at the
midpoint of the school-to-work-to-marriage
continuum. Despite scarce employment
among the youth, 90% of young men and

women alike say people can get ahead in

Egypt by working hard.

Arab League Youth
Levant and Egypt Youth

Palestinian Terr. Youth

Can people in this country get ahead by working hard, or not?

H Yes

82%

Syria Youth
Jordan Youth

88%

Lebanon Youth

Egypt Youth 90%
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Egypt — Youth as Assets Analysis

Most Egyptians believe their country’s youth are striving
to succeed, but they lag other Arab nationals in the belief
that young people can help their country make substantial
progress in the next decade. Nine in 10 young and adult
Egyptians agree with the statement “youth are doing
enough to help themselves.” This is at the upper range of
responses found in the countries in the region. And the 74%
of Egyptian youth who are positive about the contribution
of young women falls well short of the figures seen in most

other countries in the region.

Given Egypt’s challenging employment situation, perhaps
it is a positive sign that the percentage of Egyptian youth
who say they plan to start their own business in the next year
(24%) is comparable to youth in Lebanon (23%) and Syria
(24%), and about twice as high as youth in Jordan (13%) and
the Palestinian Territories (10%).

“Most Egyptians believe their country’s
youth are striving to succeed, but they
lag other Arab nationals in the belief that
young people can help their country make
substantial progress in the next decade.”

Sixty-six percent of all Egyptians say that “those responsible
for the progress of society”in their country are maximizing the
potential of youth. While this leaves room for improvement,
it is on the upper end of the percentages seen throughout the

region (ranging from 28% in Lebanon to 75% in Syria).

Egypt is also at or above average in this region in terms of
perceptions that children are treated with respect and dignity.
The 67% of Egyptian youth agreeing with this sentiment is
much higher than the 24% among youth in the Palestinian

Territories and 34% in Lebanon, but it is on

H Yes

Arab League Youth
Levant and Egypt Youth
Palestinian Terr. Youth
Syria Youth

Jordan Youth

Lebanon Youth

Egypt Youth

In your opinion, can the following help this country make
substantial progress in the next 10 years? Young women?

74%

par with the 72% in Syria and only lower
than the 82% in Jordan. The Egyptian public
educational system has made great strides

over the past decade, particularly in terms

89%

879 of primary school enrollment and gender
(]

89% equity in enrollment. Although literacy

87% and educational quality continue to need

improvement, 62% of Egyptian youth say

99% they are satisfied with the country’s schools.
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At a glance

The perceptions and mindset of Iraqi youth stand in sharp

Indicators Youth
contrast to the relatively optimistic outlooks of other youth ET - 27%
populations in Irag’s booming GCC neighbors. Though Education (completed secondary) 29%
Iraq has plentiful oil reserves, the country’s per-capita GDP .
Percentage Married 38%

remains among the lowest in the Arab League. Infrastructure
was weakened by underinvestment under the former Baathist
regime in many parts of the country, and by devastating
conflicts with Iran in the 1980s, and with U.S.-led coalitions

Silatech
Index
Scores

Iraq

GCC
and Iraq
Median

Arab
League
Median

in 1991 and 2003. Though security conditions have improved Mindset 53 75 66
throughout Iraq since late 2007, reconstruction efforts have Access 26 48 40
been gradual, and many Iragis remain without essential Policy 43 73 63

services such as electricity and clean water.

Lack of jobs remains a problem in most of Iraqg; official Iraqi ~ Lhe country’s Policy Index score deviates most substantially

data from 2005 put the rate of underemployment at between ~ from the overall Arab League median. This partly reflects

30% and 50%. Despite its widespread unemployment, Iraq 2 lack of confidence in the policy environment facing the

. . . . . 2 . M 1
has a severe shortage of skilled workers nationwide, which is ~ country’s entrepreneurs; only about one in three Iragi youth

partly attributable to large-scale emigration of professional say the government would allow businesses to make a lot of

workers seeking to escape the conflict in recent years. money (35%), or that potential business owners can count on

their assets and property to be safe at all times.

Iraq — Hope Analysis

Young Iraqis were surveyed in late
February and early March 2009. They

were asked about their opportunities for

In this country , are you satisfied or dissatisfied with:
Efforts to increase the number of quality jobs?

B Satisfied

education, employment, and enterprise

46%

60%
69%
65%
63%

Arab League Youth
GCC and Iraq Youth
United Arab Emirates Youth

development. As would be expected given
the country’s relative lack of stability

and weak economic infrastructure, Iraqi
. Qatar Youth
youth tend to be much less optimistic in
. Kuwait Youth
response to hope-related questions than

Iraq Youth

other youth populations in this region.
y pop 8 Bahrain Youth

Saudi Arabia Youth

58%

Perhaps the most telling indicator of the 53%
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results from the Cantril Self-Anchoring
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Iraq — Hope Analysis (continued)

Striving Scale, which asks respondents to rate their lives on
a scale from O to 10, with 0 being the worst possible life and
10 being the best possible life. Just 12% of young Iraqis rate
their current lives on the high end of the ladder scale, steps 7
through 10.

Dissatisfaction among Iraqi youth with efforts to provide
jobs is a sizable problem. Just 10% of Iraqi youth say they are
satisfied with efforts to increase the number of quality jobs
in the country. By comparison, the median among all Arab

League youth populations studied is 46% on this question.

At the time of the poll, only about one in four young Iraqis
(24%) said it was a good time to find a job in their areas.
Asked on an open-ended basis about the primary obstacles
preventing Iragi youth from finding good jobs, young
respondents are most likely to mention that jobs are only
given to people who have connections (30%) and that the
government is not doing enough to create good jobs (24%).
An additional 17% cite the lack of good jobs available in

the country.

Young Iraqis’ optimism about their prospects may be stifled
by perceptions of corruption in both the public and private
sectors. About three in four young people (76%) say corruption
is widespread in government, while just 15% say it is not.
Eighty percent of Iraqi youth say corruption is widespread
in the country’s businesses, while 8% say it is not. Just 25%
of young respondents say the government is doing enough to
fight corruption, and only about one in five Iraqi youth (22%)
say there is less corruption in the country today than there

was five years ago.

Though the development of small and medium-sized private-
sector businesses is vital to rebuilding Iraq’s economy, Iraqi
youth are pessimistic about the outlook for prospective business
owners. Just 13% of Iragi youth say it is easy for anyone to

obtain a loan to start a business, and an identical percentage

“Iraqi youth are pessimistic about the outlook
for prospective business owners. Just 13%
of Iraqi youth say it is easy for anyone to
obtain a loan to start a business, and an
identical percentage say the government
makes permits and paperwork easy enough.”

say the government makes permits and paperwork easy
enough. Only about one in three young people say potential
business owners can trust their assets and property to be safe
at all times (34%), or that they can trust the government to
let their businesses make a lot of money (35%). A majority
of Iraqi youth say prospective business owners will be able to
find qualified, hardworking employees (57%) in their country,
though this relatively higher percentage might be expected
given the high rate of joblessness throughout the country.
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Iraq — Role and Value of Work Analysis

Slightly more than one in four young Iraqis (27%) say they
work either full or part time for an employer or are self-
employed, with young men (38%) much more likely than
young women (11%) to be engaged in some kind of labor
activity. Just 24% of Iraqi youth say having a good job is
essential to them — the lowest in the GCC and Iraq region.
Rather than implying that young Iraqis value work less than
young people in neighboring countries, this finding probably

reflects Iraqis’ focus on attaining some measure of security

and meeting basic needs for themselves and their families.

Like residents of other countries in the region, most Iraqis
covet public-sector jobs, which have traditionally paid higher
wages and held more prestige than those in the private sector.
Just 13% of Iragi youth say they would prefer to work for
a private business; another 14% say they would prefer to be

self-employed, if pay and conditions were similar.

B Yes

Arab League Youth

GCC and Irag Youth
United Arab Emirates Youth
Qatar Youth

Kuwait Youth

Iraq Youth

Bahrain Youth

Saudi Arabia Youth

Can people in this country get ahead by working hard, or not?

82%

82%

About 6 in 10 young Iraqgis (61%) say
people in their country can get ahead
by working hard. Given the instability
and severe job shortages experienced by

90% young people across Iraq, it may be an

93%
96%

encouraging sign that most continue to
see the value in working hard. It should
be noted, however, that this figure is well
below those among youth in other GCC
87% and Iraq region states.
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Country Reports

Iraq — Youth as Assets Analysis

Iraq’s educational system has suffered as a result of ongoing
conflict with insurgents and militia groups. Schools have been
frequent targets of bombings, and, as a result, many teachers
have fled the country or stopped showing up for classes. In
other cases, schools have been turned into refugee shelters for

internally displaced Iraqis.

Nevertheless, Iraqi youth remain somewhat positive about
the status of children in the country. About two-thirds of
young Iraqis (64%) say children are treated with respect and
dignity. Similar proportions of young people say they are
satisfied with their local educational system (66%), and that
those responsible for the country’s progress maximize the
potential of youth. On one measure, however, results among
young Iraqis are notably more pessimistic: Forty-two percent

say most of the country’s children have

is it nevertheless an encouraging sign for the development
of Iraq’s private sector that this is seen as an option by so
many respondents. Investment by the Iragi government in
more favorable conditions for entrepreneurs may be the most
effective short-term strategy for scaling up the job growth the

country desperately needs.

Finally, it is important to note that despite the hardships the
country has endured, Iraqi youth believe young people can
help the country make substantial progress over the next 10
years. Ninety-three percent of young Iraqis say young men can
help Iraq make substantial progress in the next decade. These
figures are similar to those from several of Irag’s neighbors in
the region. Moreover, 81% of young Iraqis say young women

can help the country make substantial progress.

the opportunity to learn and grow
every day. As a point of comparison,
91% of youth in Saudi Arabia and 89%

in Kuwait say the same.

Almost 4 in 10 Iraqi youth (38%) who
are not already business owners say
they plan to start a business in the next
12 months, which compares favorably
with the Arab League median of
26% on this measure. Though many
Iraqis may be motivated to start their

own enterprises by the lack of outside

employment in their communities,

Are you planning to start your own business

B Yes, among youth who are not already business owners

Arab League Youth

GCC and Irag Youth
United Arab Emirates Youth
Qatar Youth

Kuwait Youth

Iraq Youth 38%
Bahrain Youth 24%
Saudi Arabia Youth 32%

in the next 12 months, or not?
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Country Reports

Jordan

At a glance

Over the past 10 years, Jordan has implemented various
economic reforms that have contributed to strong growth. In
addition, remittances from Gulf countries and capital from
public grants have contributed to Jordans strong economic
performance. However, at just over $5,000,its GDP per capita
falls toward the bottom half of the Arab League. Furthermore,
the current global economic crisis underscores the challenge
Jordan faces of establishing sustainable economic growth
through improved conditions for private investment and
competitiveness. Jordan has also engaged in comprehensive
efforts to modernize its educational system, the results of
which will be important for the future workforce as 38% of
the population is under the age of 14.

Jordan’s scores on the Mindset, Access, and Policy indexes

are on par with Arab League median scores. The country

Jordan — Hope Analysis

Indicators ‘ Youth
Employed 32%
Education (completed secondary) 43%
Percentage Married 17%

Silatech Levant Arab
Index and Egypt League
Scores Jordan Median Median
Mindset 70 61 66
Access 39 30 40
Policy 60 60 63

fares best on the Mindset Index with a score of 70. Its worst

performance is on the Access Index with a score of 39.

Gallup polled young Jordanians between the ages of 15
and 29 in March and April 2009 in order to understand
their attitudes toward job creation, business and economic

conditions, obstacles to getting a job, and job training.

One issue of great relevance to the current business climate
is perceptions of corruption. Almost 6 in 10 Jordanian youth
(58%) say that corruption is widespread throughout the
government and 61% say the same about the prevalence
of corruption in business in their country. At the same

time, almost 6 in 10 young Jordanians (59%) say that the

government is doing enough to fight corruption, which is
the highest percentage among youth surveyed in the region.
These findings suggest that while youth in Jordan believe
the government is putting significant effort into fighting

corruption, many still perceive corruption as widespread.

More than half of young Jordanians (56%) say their city or
area is a good place for entrepreneurs forming a new business.
Jordanian youth are more likely than Egyptian youth (37%),
but less likely than young Lebanese (77%) to say their

communities are good places for entrepreneurs. Like youth in
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Country Reports

Jordan — Hope Analysis (continued)

other countries in the region, a majority of Jordanian youth
(60%) say entrepreneurs help create jobs. At the same time,
just one-third of young Jordanians (33%) say business startup
loans are easy to obtain and that the government makes
paperwork and permits easy enough for people who want to

start their own business (34%).

While low, the 37% of young Jordanians who said at the time
of the survey that it was a good time to find a job was among
the highest percentages in the region. When asked to name
the primary obstacle keeping them from getting

than either Syrian (63%) or Palestinian (63%) youth to say

that connections are critical in securing a job.

Respondents were also asked in an open-ended question what
the primary obstacle to receiving job training in the country
is: A plurality (39%) of young Jordanians say people cannot
afford it. In light of the strong majority of Jordanian youth
(91%) who say that job training is important to getting a job
or a better one, Jordan needs to focus on ways to decrease the

cost of training.

a job so they can start a family, Jordanian youth
are most likely to mention the lack of available
jobs (33%). An additional 22% mention that jobs
are only given to people with connections. On
a related topic, a strong majority of Jordanian
youth (85%) agree that knowing people in high
positions is critical to getting a job in their

country. Jordanian youth are also more likely

Arab League Youth
Levant and Egypt Youth

Palestinian Terr. Youth

Lebanon Youth

Do you think the government of your country is
doing enough to fight corruption, or not?

B Yes, Doing Enough
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Country Reports

Jordan - Role and Value of Work Analysis

In Jordan, 32% of youth tell Gallup they work either full
or part time for an employer or are self-employed. Young
Jordanian men (38%) are more than three times as likely
as young Jordanian women (11%) to say they worked for

someone in the last seven days from whom they

Among respondents who say they work, 44% report typically
working between 30 and 45 hours per week, which is well
above the percentage of young Syrians (20%) and young
Lebanese (22%) who say the same.

received either money or goods.

Many young Jordanians spend several years
waiting for professional opportunities to become
available, during which time they are not active
members of their communities.In an open-ended
question, Gallup asked Jordanian respondents
what issue would have the greatest impact on
shortening this period: A strong majority (76%)
say quality jobs would have the greatest impact.

Can you tell me the total number of hours you work

Arab League Youth
Levant and Egypt Youth

Lebanon Youth

in a typical week (7 days) including all jobs?

B Percentage who say they work full-time (between 30 and 45 hours)
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Country Reports

Jordan - Youth as Assets Analysis

Attitudes among Jordanian youth regarding the way children
are treated in the country are generally positive. Eighty-two
percent of young Jordanians tell Gallup that they believe
children in their country are treated with respect and dignity,
which is well above the proportions of youth in all other
countries in this region who say the same. For instance, just
24% of Palestinian and 34% of Lebanese youth say children
are treated with respect and dignity in their countries. And
while the low percentages in those countries likely stem from
the effects on children living in conflict, Jordanian youth
are still more likely than Syrian (67%) and Egyptian (67%)
youth to say this. An examination of Jordan’s schools and
programs for children can both help the country build on
these responses and help inform other countries in the region.
These positive attitudes may reflect Jordan’s recent strides in

education reform.

“Eighty-two percent of young Jordanians
tell Gallup that they believe children in
their country are treated with respect
and dignity, which is well above the
proportions of youth in all other countries
in this region who say the same.”

Additionally, 81% of Jordanian youth say children in their
country have the opportunity to learn and grow every day.
As points of comparison, 40% of Lebanese and 27% of
Palestinian youth say the same. Syrian youth are roughly as
positive as Jordanian youth about children’s opportunities in
their country, as 77% say they have the opportunity to learn

and grow.

treated with respect and dignity, or not?

H Yes
Arab League Youth
Levant and Egypt Youth
Palestinian Terr. Youth
Syria Youth
Jordan Youth

Lebanon Youth

67%

Egypt Youth

Do you believe that children in this country are

82%

To gauge entrepreneurial intentions among
Jordanian youth, Gallup asked respondents
who do not already own a business whether
they planned to start one in the next 12
months. At the time of the poll, 13% of
young Jordanian respondents said they
were planning to start a business in that
period. When compared with other youth
populations in this region, Jordan’s youth

business startup intentions are slightly lower

T T T

I
0% 20% 40% 60%

T
80%

than those reported by Syrian (24%) and

1
100% Egyptian (24%) youth.

CopPYRIGHT © 2009 GALLUP, INC. ALL RIGHTS RESERVED.

69



Country Reports

: Kuwait

At a glance

Oil dominates Kuwait’s economy. In 2007, the petroleum
sector accounted for slightly more than half of nominal GDP.
At about $41,000 (2008 estimate), Kuwait’s per-capita GDP
is among the highest in the Arab League. Kuwaiti nationals
make up about one-third of the country’s total population,
with the remaining two-thirds consisting predominantly
of expatriate workers, most from southern Asia. Like other
countries in the region, Kuwait’s expatriate population has
expanded rapidly in recent years to fuel the country’s booming

private-sector growth.

However, like its neighbors in the region, Kuwait faces the
challenge of integrating a far greater share of its citizens
into the private-sector workforce. Currently, more than 90%
of Kuwaiti citizens work in the public sector. The country’s
national population is young, with about two-thirds of
nationals under age 30 and almost one-third under age
15. The International Monetary Fund puts the number of
jobless Kuwaiti nationals registered as part of the labor force
at 13,500 in 2006, up from 9,600 in 2003. In response to

the unemployment problem and excessive public-sector

Kuwait — Hope Analysis

Indicators ‘ Youth
Employed 45%
Education (completed secondary) 61%
Percentage Married 40%

Silatech GCC Arab
Index and Iraq League
Scores Kuwait Median Median
Mindset 71 75 66
Access 44 48 40
Policy 68 73 63

growth, the government has set specific annual targets for the
replacement of expatriate workers with Kuwaitis in different
sectors of the private economy. Private companies that

cooperate are rewarded with subsidies and other incentives.

Kuwait’s scores on the Mindset, Access, and Policy indexes
are similar to the median scores for all Arab League youth

populations surveyed.

To assess the attitudes and perceptions of Kuwaiti youth
regarding the employment and developmental opportunities
available to them, Gallup polled Kuwaitis aged 15 to 29 in
late February and mid-March 2009. At that time, 43% of
young Kuwaitis said it was a good time to find a job in the
country, putting Kuwait in the middle of the pack among
young populations in the region — less optimistic than young
Qataris (58%), but statistically similar to young Saudis (47%),
Bahrainis (40%), and Emiratis (31%), and more positive than
young Iraqgis (24%). Sixty-three percent of young Kuwaitis

“Just 54% of young Kuwaitis agree that
entrepreneurs help create jobs in their
country — this is among the lowest
figures in the region”

say they are satisfied with efforts to increase the number
of quality jobs in the country, also fairly typical of young

populations in this region.
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Kuwait — Hope Analysis (continued)

Asked on an open-ended basis to name the primary obstacle
that Kuwaiti youth face in regard to getting a job or a better
job, about one in four cite the lack of good jobs available (26%)
and a similar number (23%) mention a lack of proper training.
Seventeen percent refer to the need to have connections,
while 10% say the country’s youth are unmotivated and 7%
say young Kuwaitis are unwilling to accept certain jobs. When
asked about their employment preferences, assuming pay and
work conditions were similar, 71% of Kuwaiti youth say they
would prefer a government job, while 11% say they would
prefer a job in the private sector and just 6% say they would
prefer to be self-employed.

Slightly more than half (52%) of young Kuwaitis say the
city or area where they live is a good place for entrepreneurs
forming new businesses, which is lower than percentages in
Saudi Arabia (76%) and Qatar (76%). A similar proportion
of Kuwaiti youth (54%) say it is easy to obtain a loan to start
a business, while somewhat fewer (40%) say the government
makes the paperwork and permits to start a business easy
enough. These figures suggest that the government should
highlight the critical role that entrepreneurs play in social
and economic development in its efforts to bring more young

Kuwnaitis into the private sector.

Young Kuwaitis’ responses to questions on
business creation also seem to reflect a certain
ambivalence toward entrepreneurship. Just
54% agree that entrepreneurs help create
jobs in their country — this is among the
lowest figures in the region, with the next-
lowest being 62% among youth in the UAE.
Twenty-five percent of young Kuwaitis say
entrepreneurs do not help create jobs and
21% say they do not know or refused to

answer the question.

In general, do you mostly agree or mostly disagree with

Arab League Youth
GCC and Iraq Youth
United Arab Emirates Youth

Bahrain Youth
Saudi Arabia Youth

the following: Entrepreneurs help create jobs?
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Kuwait — Role and Value of Work Analysis

Forty-five percent of young Kuwaitis say they work either full
or part time for an employer or are self-employed. Seventy-
seven percent of Kuwaiti youth who work report typically
working between 30 and 45 hours a week, which is well above
the proportions of young respondents in Bahrain (32%), Iraq
(41%), the UAE (43%), and Qatar (52%) who say the same.

as young Saudis (62%), when it comes to their willingness to
relocate within their country for a good job. Young Kuwaiti
men are almost twice as likely as young women to say they
would be willing to relocate for an attractive job offer — 76%

vs. 39%, respectively.

Forty percent of young Kuwaitis say having
a good, quality job is something essential
and that they cannot live without. This is
on par with the percentage among young
Qataris (39%) and similar to the percentage
of young Saudis (46%), but lower than the
percentages seen in Bahrain (60%), and the
UAE (54%). Kuwaiti youth (58%) are also
on par with young Qataris (51%), as well

Arab League Youth
GCC and Irag Youth
United Arab Emirates Youth

Can you tell me the total number of hours you work in a

typical week (7 days) including all jobs?

| Percentage who say they work full-time (between 30 and 45 hours)

Qatar Youth
Kuwait Youth 77%
Iraq Youth
Bahrain Youth
Saudi Arabia Youth 70%
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Country Reports

Kuwait — Youth as Assets Analysis

'The proportion of Kuwaiti youth who say they are satisfied
with their freedom to choose what to do with their lives is
86%, on par with the percentages from the UAE (86%) and
Bahrain (83%), but significantly higher than those from Qatar
(73%), Saudi Arabia (60%), and Iraq (37%).

Like most of their neighboring youth populations in the
GCC and Iraq region, Kuwaiti young people offer positive
responses to two questions regarding the treatment of
children in their country. About 9 in 10 (89%) say Kuwait’s
children are treated with dignity and respect, a finding that
differs little between young men (87%) and young women
(91%). An identical proportion of Kuwaiti youth (89%) say
the country’s children have the opportunity to learn and grow

every day.

However, when it comes to perceptions of the country’s
schools, Kuwaiti youth are less positive. Just 59% say they

are satisfied with the schools in their area,

However, as in other GCC and Iraq region countries,
there has been some recent controversy over how best to
reform curricular content to better reflect skills needed in

the workforce.

Kuwaiti youth appear confident that the country’s leaders
are concerned with helping young people succeed. Eighty
percent of young Kuwaitis agree that those responsible for
the progress of society maximize the potential of Kuwaiti
youth. This figure is similar to those from Bahrain (85%) and
Saudi Arabia (75%).

Kuwait’s young people are also relatively confident in their
generation’s own efforts to succeed. About 8 in 10 Kuwaiti
youth (81%) agree with the statement “Kuwaiti youth are
doing enough to help themselves,” which is statistically
similar to percentages among young Bahrainis (85%), young
Saudis (73%), and young Qataris (69%).

significantly below the proportions of
Qatari (86%), Bahraini (84%), and Emirati
(82%) youth who say the same. Kuwait’s
educational system is free through the
university level and generally considered to
be of high quality. The country’s literacy rate
is among the highest in the Arab world.

dissatisfied with: The educational system or the schools?

Arab League Youth
GCC and Iraq Youth
United Arab Emirates Youth

Bahrain Youth 84%
Saudi Arabia Youth 65%
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Country Reports

Lebanon

At a glance

Lebanon’s per-capita GDP is estimated to be $12,000
(2008 estimate), higher than all other countries in the
region. Financial stabilization efforts, privatization of
state enterprises, and efforts to decrease government
expenditures brought inflation down dramatically through
2005, helping overall macroeconomic stability and social
indicators, such as the youth literacy rate. However, massive
property destruction and permanent job loss because of
the 2006 war between Hezbollah and Israel in Lebanon
produced considerable economic deterioration in the
country. Lebanon is still recovering from the effects of the
2006 conflict, which caused an estimated $3.6 billion in
infrastructure damage. Recent increases in oil and food

prices have exacerbated the situation.

'The country fares best on the Mindset Index, with a score of
61 that is roughly on par with the Arab League median (66).

Lebanon — Hope Analysis

Indicators ‘ Youth
Employed 43%
Education (completed secondary) 50%
Percentage Married 13%

Silatech Levant Arab
Index and Egypt League
Scores Lebanon Median Median
Mindset 61 61 66
Access 25 30 40
Policy 42 60 63

Lebanon scores 25 on the Access Index, which falls well below
the Arab League median of 40. The country’s performance on
the Policy Index, with a score of 42, falls well below that of
the Arab League median score of 63.

Gallup polled young Lebanese between the ages of 15 and
29 in February and March 2009 on a variety of subjects,
such as entrepreneurship and the current job climate. On
many aspects of entrepreneurship, Lebanon’s youth lag their

counterparts in the Levant and Egypt region.

More than three in four young Lebanese say their communities
are good places for entrepreneurs to start businesses; they
are the most likely of any youth population surveyed in this
region to say so. But on other aspects of entrepreneurship,
Lebanon’s youth lag their counterparts in the region. For

example, young Lebanese (40%) are among the least likely,

along with Palestinian youth (29%), to say business owners
can trust their assets and property to be safe at all times. In
comparison, Jordanian (65%), Egyptian (74%), and Syrian
(79%) youth are more likely to say business owners can trust
this to be the case in their respective countries. A possible
explanation behind Lebanese respondents’ unfavorable
attitude on this issue is the conflict with Israel, which caused

a great deal of property destruction for Lebanese citizens.

Furthermore, just 31% of Lebanese youth say they trust the
government to allow entrepreneurs to make a lot of money.

This is in stark contrast to what young respondents across
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Country Reports

Lebanon - Hope Analysis (continued)

the rest of the region, besides the Palestinian Territories, say
on this measure. Much higher proportions of youth in Egypt
(53%), Jordan (53%), and Syria (63%) than in Lebanon say
their government would allow prospective business owners
to make a lot of money. Finding ways to increase Lebanese
youth’s confidence that starting a business can be a lucrative

professional endeavor could help spur the country’s growth.

Although young Lebanese mirror adult respondents on many
issues, they diverge from their adult counterparts when it
comes to attitudes about their future. Using the Cantril Self-
Anchoring Striving Scale with ladder steps

High proportions of Lebanese youth say they agree that men
and women should have equal legal rights and that women
should be allowed to hold any job outside the home for which
they are qualified. However, less than half of Lebanese youth
(47%) say that women in the country are treated with respect
and dignity. In comparison with other young nationals in the
region, young Lebanese are as likely as young Palestinians to
say women are treated with respect and dignity, but less likely
to say this than young Syrian (73%), Jordanian (83%), and
Egyptian (79%) nationals.

numbered from 0 to 10, where 0 indicates
the worst possible life and 10 indicates the
best possible life, Gallup asked Lebanese
respondents to rate their expectations of
where they think they will be in five years. In
response to this question, 65% of Lebanese
youth say they will stand on the top tier of
the ladder (steps 7 through 10). Lebanese
adults are less likely (47%) to say they will

stand on the top tier, indicating a greater

degree of optimism among young Lebanese.

Is the city or area where you live a good place or not a
good place to live for: Entrepreneurs forming new businesses?

Levant and Egypt Youth

Palestinian Terr. Youth

Arab League Youth 65%
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Country Reports

Lebanon — Role and Value of Work Analysis

Like youth in several other countries in the Levant and
Egypt region, young Lebanese indicate they would be willing
to relocate within their country, if offered an attractive job.
A majority of Lebanese youth (58%) say they would do so,
which is roughly on par with percentages among young
Palestinians (52%), Jordanians (56%), and Egyptians (62%),
but higher than among young Syrians (43%). Compared with
young women in the country (48%), young Lebanese men
(67%) are more likely to be willing to relocate for an attractive
job offer.

Despite a willingness to relocate for work, Lebanese youth
are the most likely of the youth populations surveyed in the
region to say they have ever refused a job that was offered to
them (44%). Of those who say they refused a job,

youth and should take into account what type of work youth

perceive as appealing.

When asked to identify the sector they wish to work in,
assuming pay and work conditions are similar, Lebanese
youth (44%) are most likely to choose self-employment.
Further, young Lebanese (30%) are less likely than Egyptian
(53%), Jordanian (54%), and Syrian (55%) youth to say they

would prefer to work in government.

Young Lebanese are less likely than other youth populations
to believe people can get ahead in their country by working
hard. Sixty-three percent of Lebanese youth say people can
get ahead, compared with 88% of Syrian and 90% of Egyptian

youth who say the same.

a plurality (39%) say it was because the wages
were too low. This suggests that many Lebanese
youth have faced situations in which the type of
work they were offered was not enticing enough
for them to accept employment. Lebanon will
have to focus on doing more than just increasing

the number of available jobs for the country’s

Arab League Youth
Levant and Egypt Youth

Palestinian Terr. Youth

Have you ever refused a job that was offered to you?

B Yes

19%
20%
18%
Syria Youth
Jordan Youth

30%

Lebanon Youth 44%

20%
T T T
20% 40% 60%

Egypt Youth

T T 1
0% 80% 100%

CopPYRIGHT © 2009 GALLUP, INC. ALL RIGHTS RESERVED.

76



Country Reports

Lebanon = Youth as Assets Analysis

At the time of the survey, 43% of young Lebanese said they
work either full or part time for an employer or were self-
employed. A perception gap emerges when Lebanese youth
are asked about efforts to engage them in society. On one
hand, only 29% of Lebanese youth say those responsible for
the progress of their society maximize the potential of youth
in their country, which is in striking contrast with what
youth in all other countries in the region say. On the other
hand, 87% of young Lebanese say youth are doing enough to
help themselves.

On a related question, a broad majority of Lebanese youth
say young men (91%) and young women (92%) can help
the country make substantial progress in the next 10 years.
Compared with youth in other countries in the region,
Lebanese youth are more likely than Egyptian (74%) or
Jordanian (78%) youth, but as likely as Palestinian (89%) and
Syrian (87%) youth to say young women can help progress in

their respective countries.

“Only 29% of Lebanese youth say
those responsible for the progress of
their society maximize the potential
of youth in their country.”

their freedom to choose what they do with their lives.
Seventy-four percent of Lebanese youth express satisfaction
with their freedom, which is on par with what Syrian (72%),
Jordanian (76%), and Egyptian (64%) youth say, while fewer
young Palestinians (47%) say the same.

Attitudes toward children’s development opportunities are
relatively muted in Lebanon. Forty percent of young Lebanese
say children in their country have the opportunity to learn
and grow every day, which is well below the perceptions of
youth in Egypt (71%), Syria (77%), and Jordan (81%).

Young Lebanese are as likely as most
youth populations surveyed in the

region to say they are satisfied with

In general, do you mostly agree or mostly disagree with the following?
Those responsible for the progress of your society maximize
on the potential of youth within this country?

Arab League Youth 64%
Levant and Egypt Youth 61%

Palestinian Terr. Youth

Syria Youth

Jordan Youth

Lebanon Youth

Egypt Youth
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Country Reports

Mauritania

At a glance

A hostile natural environment combined with a narrow
economic base presents the country with daunting challenges
to address job creation for young Mauritanians. Although
Mauritania began exporting oil in 2006, mining and fishing
remain the two pillars of the economy, accounting for virtually
all export earnings. Between 2001 and 2007, economic growth
averaged about 5% per year. However, Mauritania remains
one of the poorest countries in the Arab League, with a GDP
per capita of just $2,100 (2008 estimate).

In recent years, the country has redoubled its efforts to
pursue a comprehensive political and economic reform
agenda (but the August 2008 military coup, which toppled
the first democratically elected civilian government since
independence, has cast a shadow of uncertainty about the
direction of the country). As part of its commitment to spur
job creation, Mauritania created the National Agency for the
Promotion of the Employment of Young Adults in 2004,
which received funding from the Arab Fund for Economic
and Social Development to build the Agency’s capacity. The
country has also been committed to improving the business

climate to stimulate private-sector growth and to developing

Mauritania — Hope Analysis

Indicators ‘ Youth
Employed 34%
Education (completed secondary) 9%
Percentage Married 17%

Silatech Arab
Index Maghreb League
Scores Mauritania Median Median
Mindset 55 62 66
Access 27 35 40
Policy 48 60 63

human capital through improvements in its educational

system and greater access to professional training.

Mauritania’s scores on the Mindset, Policy,and Access indexes
fall below the medians for the Arab League. On Mindset,
Mauritania’s score of 55 is slightly below the median of 66
for the Arab League. On Access, the country’s score is just 27
compared with 40 for the Arab League median. Mauritania’s
Policy score of 48 falls well below the Arab League median
of 63.

To gauge attitudes toward job creation, business conditions,
obstacles to being employed, and job skills training, Gallup
polled young Mauritanians between the ages of 15 and 29 in
late February and early March 2009. At the time of the poll,
29% of Mauritanian youth said that now was a good time
to be looking for a job, which is on par with what Algerian
(30%) and Tunisian (38%) youth report. On a related issue,
one in five young Mauritanians (21%) say they are satisfied

with efforts to increase the number of quality jobs.

When asked in an open-ended question what they perceive
as the primary obstacle for young people in Mauritania

to getting a job or a better job, four issues earn frequent

“Twenty-three percent of young Mauritanians
say the primary obstacle to job training
is that there is no training being offered
that is close enough to where they are.”

mentions. Fifteen percent of young Mauritanians say it is a
lack of proper training, another 15% say corruption is rampant
in the economy, 11% say jobs are given only to people who
have connections, and 11% say the government is not doing

enough to create jobs.
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Mauritania — Hope Analysis (continued)

Regarding the role of job training, a majority of young
Mauritanians (60%) think that taking part in regular job
training would improve their chances of either getting a
job or a better one. However, they are less likely than young
respondents in Algeria (77%), Morocco (93%), and Tunisia
(82%) to hold such views. Furthermore, when asked about
the primary obstacle to job training that people in Mauritania
face, four issues are frequently mentioned. Twenty-three
percent of young Mauritanians say the primary obstacle to
job training is that there is no training being offered that is
close enough to where they are, 13% of young respondents
say people do not have the necessary experience, 13% say they
are not aware of any training offers, and 12% say the main
obstacle is that people cannot afford it. Efforts to increase the
number of job training locations, to improve youth access to
reach training centers, and to offer programs that are priced
competitively would help young Mauritanians perceive that

professional training is within reach.

A majority of young Mauritanians perceive that corruption
is widespread in Mauritania’s public and private sectors.
Seven in 10 respondents say corruption is widespread
throughout the government and 57% say it is

widespread in business. Further, just 18% of young

reforms, be implemented to prosecute corruption cases
successfully. Cases should also be publicized so that the
general public sees that the government is serious about

cracking down on corruption.

Opverall,

entrepreneurship are mixed. A bare majority (53%) of

attitudes of young Mauritanians toward
Mauritanian youth agree that entrepreneurs help create jobs.
'This is in contrast to what youth in other Maghreb countries
say on this issue. Additionally, almost one-half of Mauritanian
youth (49%) agree that entrepreneurs think only about their
own wallets, while 30% disagree and 22% say they do not
know or refused to answer. However, a majority of young
Mauritanians (65%) say their communities are good places

for entrepreneurs .

When asked about financing, 27% of young Mauritanians say
it is easy to obtain a loan to start a business in their country.
The same percentage (27%) perceives that the government
makes paperwork easy for those who want to start a business.
Additionally, 59% of young Mauritanians say that if someone
wants to start a business in their country they can trust their

assets and property will be safe at all times.

Mauritanians say the government is doing enough
to fight corruption. These findings suggest that
corruption and nepotism represent major hurdles
for young Mauritanians. Usually, the poor are the
most affected by corruption as their precarious
economic situation or lack of connections prevent
them from being part of such a patronage system.
As a result, it is vital that a comprehensive

anti-corruption agenda, which includes judicial

Arab League Youth

In general, do you mostly agree or mostly disagree
with the following? Entrepreneurs help create jobs?

B Agree

66%
Maghreb Youth

Tunisia Youth 78%
Algeria Youth 65%
Mauritania Youth 53%
Morocco Youth 68%
Og/o 2(;% 4(;% 6(;% 8(;% 1 Ob%
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Mauritania = Role and Value of Work Analysis

At the time of the survey, 34% of Mauritanian youth told
Gallup they worked either full or part time for an employer
or were self-employed. When asked whether they worked
for someone in the past seven days and whether they
received either money or goods for their labor, just 11% of
young respondents say they did. These findings suggest
that a significant proportion of young Mauritanians work
for themselves. In fact, the poll findings show that 29% of
youth who did not work for an employer report working for
themselves or their family business. In the Maghreb region,
this reliance on self-employment among youth is unique to
Mauritanian respondents. Among those who say they did not
work for an employer in the last seven days, 16% of youth in
Algeria, 12% in Morocco, and 6% in Tunisia say they worked

for themselves.

When asked about their employment preferences, young
Mauritanians’attitudes reveal a complex portrait. While there

is a clear preference to work for the government (44%), 17%

of young Mauritanians say they would prefer to work for the
private sector, 23% would choose to be self-employed, and 4%
would choose to work for a nonprofit organization, assuming

pay and work conditions were similar.

To gauge levels of motivation toward work, Gallup also asked
Mauritanian youth whether they would be willing to move
to another part of the country, if presented with an attractive
professional opportunity. Young Mauritanians (52%) are
roughly as likely as young Algerians (46%) and young
Moroccans (60%) to say they would be willing to relocate to
another part of their country if they were offered an attractive
job today, although young Tunisians (75%) are much more

likely to be willing to move under such circumstances.

Across the Arab League, young men (median of 65%) are
more likely than young women (median of 47%) to be willing
to move to another part of their country for an attractive job.
But in Mauritania, both populations are equally likely to share

this view (in the Maghreb region, similar

Arab League Female Youth 47%

Arab League Male Youth 65%

Maghreb Female Youth 54%
Maghreb Male Youth
Tunisia Female Youth
Tunisia Male Youth
Algeria Female Youth 36%
54%
51%
54%
58%

62%

Algeria Male Youth
Mauritania Female Youth
Mauritania Male Youth
Morocco Female Youth

Morocco Male Youth

69%

In general, if you were offered an attractive job today, would you
be willing to relocate to another area within this country?
H Yes

82%

perceptions are found in Morocco). Fifty-
four percent of young Mauritanian men and
51% of young Mauritanian women say they
would be willing to move to another part of
the country, if they were offered an attractive

job today.

While government jobs are more appealing to
young Mauritanians, significant proportions
are also drawn to the private sector. A
majority of young respondents also indicate
a willingness to relocate for a quality job,
which underscores the importance of work in
the lives of young Mauritanians. Against the
background of the global economic crisis, the

need for Mauritania’s efforts to provide decent,

I T T T
0% 20% 40% 60%

T
80%

]
100% quality jobs and spur job creation initiatives in

the private sector is greater than ever.
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Mauritania — Youth as Assets Analysis

In Mauritania, there is a perception gap between the role
youth think they will need to play in the future and their
preparation to fill those roles in their society. On the one
hand, a majority of Mauritanian youth believe that young
people can contribute to a better future for their country.
Among young respondents, 96% say young men and 92%
say young women can help Mauritania make substantial
progress in the next 10 years. On the other hand, just 47%
of Mauritanian youth agree that those responsible for the
progress of their society maximize the potential of their young
people. This is in striking contrast to the rest of the Maghreb
countries surveyed, where majorities of young respondents in
Algeria (60%), Morocco (85%), and Tunisia (76%) say those

responsible for progress in their societies are doing this.

Relatively low satisfaction with the educational system and
attitudes about children’s opportunities may help explain
why young Mauritanians do not, on the whole, feel that
their potential is being fully tapped. When compared with
opinions of youth in Tunisia and Algeria, Mauritanian
youth’s satisfaction with the educational system is relatively

low. Just 44% of young Mauritanians say they

Such initiatives should ensure that young Mauritanians
receive not only the basics of education, but they should also
be equipped with skills that can easily find a match in the job

market after graduation.

With

entrepreneurship, one-quarter of young Mauritanians who

respect to Mauritanian youth’s interest in
do not already own their own business tell Gallup they are
planning to start a business in the next year. Such attitudes
about business creation intentions are on par with those
reported in other Maghreb countries (although young
Tunisians are slightly more likely to report such intentions). In
many countries across the Arab League, young men are more
likely than young women to say they are planning to launch a
business. This is not the case in Mauritania, as young women
and young men are equally likely, 25% each, to say they are
planning to start a business in the next 12 months. In light of
the level of interest in business creation among Mauritanian
youth, initiatives to improve the business climate for budding
entrepreneurs, including basic business skills training, access

to micro-financing, and mentorship, should be developed.

are satisfied with the educational system or
schools in their communities, while 69% of
young Tunisians and 63% of young Algerians
report satisfaction with theirs. Additionally,
young Mauritanians (54%) are far less likely
than young Tunisians (93%) to say children
in their country have the opportunity to learn
and grow every day. Efforts to improve the

educational system should be strengthened.

In general, do you mostly agree or mostly disagree with the
following? Those responsible for the progress of your society
maximize on the potential of youth within this country?

Arab League Youth
Maghreb Youth

Mauritania Youth

Morocco Youth

B Agree

64%
Tunisia Youth 76%
Algeria Youth 60%
47%

85%
I I I I 1
20% 40% 60% 80% 100%

I
0%
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- Morocco

At a glance

Starting in the 1990s, the government launched a series of
structural reforms to stimulate investment and economic
growth. Such efforts have enabled Morocco to distance
itself from its traditional reliance on agriculture, leading to
consistent economic growth in recent years. While real GDP
growth in 2008 is estimated at 5%, it is expected to decline
in 2009 because of the effects of the current global financial
downturn on the European Union, Morocco’s main export

market, as well as a decrease in tourism.

Per-capita GDP of about $4,400 (2008 estimate) places
Morocco toward the lower end of nations in the Arab
League. In hopes of addressing poverty and unemployment
and spurring growth, the Moroccan government launched a
massive social development plan, the National Initiative for
Human Development, in 2005 and entered into a free trade
agreementwith the United Statesin2006.Despite government
efforts, observers say that the progress of economic reform is

moving too slowly, hindering the reduction of massive urban

Morocco — Hope Analysis

Indicators ‘ Youth
Employed 29%
Education (completed secondary) 49%
Percentage Married 9%

Silatech Arab
Index Maghreb League
Scores Morocco Median Median
Mindset 63 62 66
Access 37 35 40
Policy 72 60 63

unemployment, a particularly pronounced problem among

youth.

The country’s scores on the Mindset, Access, and Policy
indexes are all on par with the Arab League median scores for
each. Morocco scores best on the Policy Index and its poorest

showing is on the Access Index.

Out of all the nations surveyed in the Maghreb region, the
youth population in Morocco is the least likely to express
optimism about the current climate for job seekers. Just
14% of young Moroccans said at the time of the survey in
February and March 2009 that it was a good time to find a
job in the city or area where they live. Such attitudes toward
the job climate are equally shared by young Moroccan men
and women, as 13% of the former and 15% of the latter said it

was a good time to find a job in their communities.

With such a small percentage of Moroccan youth expressing
optimism about current job prospects, it is important to
look at what young people think would help them get a job.
Compared with other youths surveyed in the Maghreb region,

job training stands out as important to many Moroccan youth.

“In response to an open-ended question,
young Moroccans are most likely to identify
a lack of proper training (22%) as the primary

obstacle in the way of young people to
getting a job or a better job in Morocco.”

Ninety-three percent of Moroccan youth say taking part in
regular job training increases people’s chances of getting a job
or getting a better job. As a point of comparison, 60% of youth
in Mauritania and 77% of youth in Algeria say the same.

In response to an open-ended question, young Moroccans are
most likely to identify a lack of proper training (22%) as the
primary obstacle in the way of young people to getting a job
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Morocco — Hope Analysis (continued)

or a better job in Morocco. Additionally, 29% of Moroccan
youth say the primary obstacle to receiving job training is that

they do not have the experience or qualifications necessary.

Views about corruption in Morocco may provide some insight
into the overall youth unemployment problem. Eighty-five
percent of young Moroccans say that corruption is widespread
in business. This percentage is high compared with the 59% of
youth in Tunisia and 57% of youth in Mauritania who say the
same. Additionally, 96% of young respondents in Morocco
say corruption is widespread in government, which is one of
the highest percentages measured across the Arab League.
Forty percent of young Moroccans also say that corruption is
higher than it was five years ago, 39% say the current level of

corruption is the same, and 21% report that it is lower.

Despite the general feeling that there are barriers to their
entrance and success in the job market, young Moroccans
have fairly optimistic views toward entrepreneurship. Eighty-
two percent of young respondents say that their communities
are good places for entrepreneurs forming new businesses,
which compares favorably with the Arab League median of
65%. Slightly more than two-thirds of young Moroccans also
agree that entrepreneurs help create jobs, which is at least on
par with the proportions of young respondents in the region
who say the same. Almost 9 in 10 young Moroccans (89%)
also say that if someone wants to start a business in Morocco,
he or she can trust their assets and property will be safe at all
times. Further, 66% of Moroccan youth believe that future
business owners can trust the government to allow their

business to make a lot of money.

B Good Time

32%
36%
29%

31%
40%

Arab League Female Youth
Arab League Male Youth
Maghreb Female Youth
Maghreb Male Youth

Tunisia Female Youth

Thinking about the job situation in the city or area where you live today,
would you say that it is now a good time or a bad time to find a job?

While young Moroccans have positive

attitudes about the business climate
for entrepreneurs in their country, their
views about the steps that are necessary
to turn a business idea into a reality are
only average for the region. One-quarter
of Moroccan youth say that it is easy for
anyone to obtain a loan to start a business.
Similarly, 25% of young Moroccans say
the government makes paperwork and
permits easy enough for anyone who wants
to start a business. Morocco may be more
likely to capitalize on youth’s optimism
toward entrepreneurship, in general, by

eliminating bureaucratic inefficiencies.

Tunisia Male Youth 37%

Algeria Female Youth 32%
Algeria Male Youth 28%

Mauritania Female Youth 25%
Mauritania Male Youth 34%
Morocco Female Youth 15%
Morocco Male Youth 13%
Og/o 2(;0/0 4(;0/0 6(;% 8(;0/0 ‘

100%
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Morocco — Role and Value of Work Analysis

While less than half of Moroccan youth
say that having a quality job is essential
(43%) to their lives and is something
they cannot live without, the percentage
holding this view is slightly higher
than the 32% of youth in Algeria and
much higher than the 14% of youth
in Mauritania who say the same. The
driver behind this comparatively higher
percentage who value a good, quality job
is the large number of male youth who
hold this view. At 53%, young men in
Morocco are much more likely to say a
good, quality job is essential than young
Moroccan women (34%) are to say the
same. Morocco is the only nation within
the Maghreb region where there is a
statistically significant gender gap on

Here are some aspects of life that some people say are important to them.

Please look at them and categorize them into three separate categories:

those that are essential and you cannot live without, those that are very
important, and those that are useful but that you can live without.

Having a good, quality job?

W Essential\Cannot live without it

Arab League Female Youth
Arab League Male Youth
Maghreb Female Youth
Maghreb Male Youth
Tunisia Female Youth
Tunisia Male Youth
Algeria Female Youth
Algeria Male Youth
Mauritania Female Youth
Mauritania Male Youth
Morocco Female Youth

Morocco Male Youth

I I I
0% 20% 40%

I 1
80% 100%

this question.

Perceptions that hard work can pay off are widespread
in Morocco. Ninety-one percent of youth say people can
get ahead by working hard in their country. As a point of
comparison, 77% of youth in Algeria and 65% of youth in
Mauritania also share this view about people in their countries.
Additionally, 60% of Moroccan youth say that if they were
offered an attractive job, they would be willing to relocate to
another area or city within Morocco. Overall, these findings
suggest that young Moroccans are poised to work hard and be

productive members of their society.

At the time of the poll, 29% of youth in Morocco reported
that they worked, either full or part time for an employer or
were self-employed. Twenty-two percent of youth say they
worked for an employer in the last seven days from whom
they received money or goods. In Morocco, young women
and adult women are equally likely to report that they have
been employed and received money or goods over the past
week. However, while 58% of adult men in Morocco report
that they had worked for an employer in the last seven days,

just 29% of young men in Morocco say the same.
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Morocco - Youth as Assets Analysis

For youth in Morocco, religion plays a significant role in their
lives. Fifty-seven percent of young respondents say having
an enriched religious life is essential and that they cannot
live without it. Such perceptions are well above those found
among youth in Tunisia (40%), Algeria (35%), and Mauritania
(29%). The relatively high level of importance that youth place
on religion suggests that religious leaders and organizations
have the potential to work with and help Moroccan youth to
gain the skills and knowledge they currently feel they lack to

succeed in their lives and careers.

One of the more striking points in Morocco is the low level
of satisfaction among youth with the educational system
compared with other nations surveyed in the Maghreb. Only
4 in 10 Moroccan youth (40%) say they are satisfied with
the schools in their communities, which is a much lower
percentage than what is found among youth in Algeria
(63%) and Tunisia (69%). Moroccan youth’s perception of
their educational system is, however, similar to that of youth
in Mauritania, where 44% say they are satisfied with their

local schools.

On the whole, Moroccan youth feel that children are respected
in their country. Sixty-four percent of youth say children in
Morocco are treated with dignity and respect, which is on
par with what youth in Algeria (65%) and Mauritania (62%)
say, but far lower than the 87% of Tunisian youth who say
the same. A sizable majority of Moroccan youth (85%) also
agree that those responsible for the progress of their society
maximize the potential of youth in the country. While a
similarly high proportion of Tunisian youth (76%) share
this view, Moroccan youth are more likely to say that their
potential is being maximized than are young Algerians (60%)

and young Mauritanians (47%).

Further, a majority of Moroccan youth believe that young
people in their country are doing what they can to better their
personal situations. Seventy-one percent of young Moroccans
agree that youth are doing enough to help themselves in
their respective countries. Taken together with youth’s views
on the educational system and job training, these findings
suggest that young Moroccans feel a lack of preparedness
to enter the job market. Despite their perceptions that the

leadership of the country is doing what

B Essential\Cannot live without it

Arab League Youth 48%
Maghreb Youth 37%
Tunisia Youth 40%

35%
29%

Algeria Youth
Mauritania Youth

Morocco Youth 57%

Here are some aspects of life that some people say are important to them.
Please look at them and categorize them into three separate categories:
those that are essential and you cannot live without, those that are
very important, and those that are useful but that you can live without.

Having an enriched religious/spiritual life?

they can to tap into the potential of
youth, young Moroccans may feel that
their inadequate level of education is a
hindrance to their entrance and success

in the workforce.
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= Palestinian Territories

At a glance

The Palestinian economy suffers from what the United

Indicators ‘ Youth
Nations describes as “a unique set of externally imposed
d y unp Employed 17%
constraints” stemming from the longstanding conflict with )
T o Education (completed secondary) 49%
Israel. Perhaps most significantly, Palestinian commerce and :
Percentage Married 28%

trade is encumbered by Israeli closure policies, including

checkpoints, roadblocks, and the separation barrier between

Israel and the West Bank. Further, the internal division Silatech Levant Arab
between the West Bank and Gaza Strip since the Hamas Index Pale_Stm_lan and Egypt Leag_ue
. . o Scores Territories Median Median
takeover of Gaza in June 2007 has complicated the Palestinian :
. . . . Mindset 47 61 66
Authority’s ability to address national economic matters in a
. . Access 24 30 40
coordinated fashion.
Policy 44 60 63

The West Bank and Gaza Strip have high rates of

unemployment and  poverty, with substantially worse  reqult, the global financial crisis has been felt by the Palestinian

conditions in Gaza because of the severity of Israeli closures. economy mainly in terms of the devaluation of the U.S. dollar

The economy of the Gaza Strip is defined by near war-like  _ githough it could ultimately result in reductions in foreign

conditions. In the West Bank, government jobs have replaced
many private and agricultural jobs lost since 2000 and are,
thus, vital to that region’s economy. The Palestinian Authority
relies on foreign aid — with a substantial amount from the

United States — to keep the government functioning. As a

aid as well.

The Palestinian Territories’ scores on the Mindset, Access,
and Policy indexes are all substantially lower than the Arab

League median scores.

Palestinian Territories — Hope Analysis

Gallup’s polling of Palestinians in the

West Bank, East Jerusalem, and Gaza If someone wants to start a business in this country, can they:

Strip was conducted in February 2009. Trust their assets and property to be safe at all times?

B Yes

'The results reveal that Palestinian youth

have an extraordinarily bleak perspective Arab League Youth 71%

on their economic opportunities, which Levant and Egypt Youth

in certain respects is far more negative Palestinian Terr. Youth

Syria Youth
Jordan Youth

than what Gallup finds elsewhere in the 76%

Levant and Egypt region. (While the

views of Palestinians in the West Bank/ Lebanon Youth

74%
I I I I I 1
0% 20% 40% 60% 80% 100%

Egypt Youth

East Jerusalem and Gaza may potentially
differ, this report does not distinguish

between the two areas.)
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Palestinian Territories — Hope Analysis (continued)

Just 44% of young Palestinians say they are satisfied with their
current standard of living, contrasted with solid majorities
of youth in Lebanon (60%), Syria (70%), Jordan (71%), and
Egypt (87%). Additionally, only 27% of Palestinian youth
feel their standard of living is improving, compared with
36% of youth in Lebanon, 45% in Egypt, 49% in Jordan, and
55% in Syria.

“Only 29% of youth say that someone who
wants to start a business in the Palestinian
Territories can trust that their assets and
property will be safe at all times.”

Few Palestinians have a positive view of the overall economy
in the Palestinian Territories. Just 10% rate current economic
conditions “excellent” or “good” and 13% perceive conditions

as improving.

'This pessimism extends directly to the outlook for jobs. Only
9% of Palestinian youth said at the time they were surveyed
that it was a good time to find a job in the city or area where
they live. Additionally, less than half (49%) consider the area
where they live a good place for entrepreneurs forming new
businesses. This is statistically higher than the 37% in Egypt,
but slightly below the 59% in Syria, and well below the 77%
in Lebanon. On a related note, just 18% of Palestinian youth

say it is easy to obtain a business loan.

The unique instability and uncertainty defining much of
Palestinians’ existence is evident in the finding that only
29% of youth say that someone who wants to start a business
in the Palestinian Territories can trust that their assets and
property will be safe at all times. Youth in Lebanon, who
experienced the destruction of private property and national
infrastructure in the 2006 conflict with Israel, are the most

similar to the Palestinians on this measure, with only 40%

expressing confidence in the security of assets and property of
future business owners. By contrast, 65% of youth in Jordan,
74% in Egypt, and 76% in Syria express trust in the safety of
property and assets.

Only 23% of Palestinian youth are satisfied with efforts to
increase the number of quality jobs. Youth satisfaction with
job creation is also low in Lebanon (22%) and Egypt (28%),
but relatively high in Jordan (48%) and Syria (47%). And,
while a solid majority of Palestinian youth — 77% — says
that regular job training raises people’s chances of getting a
job or a better job, this is significantly lower than what Gallup
finds in Egypt (89%) and Jordan (91%).

Although a majority of young Palestinians (56%) agree that
entrepreneurs help create jobs, the figure is closer to 70%
in Syria, Lebanon, and Egypt. At the same time, 72% of
Palestinian youth agree with the statement “entrepreneurs
think only about their own wallets.” While comparable to the
responses in Egypt and Lebanon, this is much greater than
the 46% and 57% levels of agreement found among youth
in Jordan and Syria, respectively. Combined, these attitudes
suggest Palestinian youth may consider entrepreneurship as
something that can help the person or group starting the
business, but it helps few outside that circle. Government and
business leaders should address that by raising Palestinians’
awareness of how successful startup businesses, even small

ones, can help to invigorate the economy.

Relatively few young Palestinians, only 36%, say the
government will allow potential business owners to make a lot
of money. While this percentage is similar to the 31% found
in Lebanon, it is much lower than elsewhere in the Levant
and Egypt 